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Hello and welcome to this, the second of the
Amiga Format Special Editions, aka
The Annual '93. Yes, an annual — a chance
for us all to sit back, take stock and see how
our favourite computer is faring. It's an oppor-
tunity for our Amiga experts to give you their
honest opinions on what you can look for-
ward to in the coming year, and for all you
hardcore Amiga devotees to get a perspective
on where the Amiga is at and where it’s going.
Well, what a year it's been. The A500 killed
off, but still a big favourite among users, and two
shiny new Amigas turning up — the budget A600 and the ultra-tasty high-end
A4000. We've seen numerous developers launching some amazing new hard
and software, much of it taking the Amiga’s computing capabilities further
than ever before.

Of course, it should have been a tale of failing fortunes for the belea-
guered Amiga. What with the recession, the proliferation of low-cost PC-based
games packs and the explosion in popularity of Sega and Nintendo video
game consoles, the games scene is even more pressurised than ever. Only
recently, Amiga manufacturer Commodore announced a powerful 386-based
PC games bundle for £699 plus VAT — when you consider that the price
includes a S-VGA monitor and a 40Mb hard drive, it begins to look like a seri-
ous competitor to the Amiga. On the productivity side there’s pressure also.
PCs have shot down in price to the point where you can pick up a seriously
specified 486-based machine for under the £1,000 mark, while Apple
Computer has got its entry-level machines into high-street shops. Even Atari is
kicking back with its successor to the STE, the 32-bit Falcon.

And yet the Amiga is still at the top of the heap and still selling big
numbers. Just look at Amiga Format's circulation for an indication of how
keen all us Amiga owners are. The number of copies bought monthly has
leapt from 115,158 in the first half of 1991 to a staggering 161,256 in the
first half of this year, putting it within a whisker of becoming one of the top
50 highest circulating magazines in the country. For a specialist computer
publication, that's a quite amazing performance and reflects just how popular
the Amiga really is and just how devoted its owners are.

So let’s dive in and re-live the high spots of the year as seen by the
team of Amiga fans that brings you Amiga Format every month. Let's take
a look at some of the software and hardware that's really impressed us, and
consult the experts on where we and our machines have been and where
we're headed in the not-too-distant future.

We've had a great time putting this Annual together — as far as I'm
aware, this is the first time any monthly computer magazine has actually come
up with such a publication — and | hope you have as much deep joy reading
it as we had researching and writing it.

Karl Foster
Editor
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Q‘_r; NEWS OF ‘92

1992 Year of the Amiga
Part one: the big picture...

“The Amiga is now the machine to have. | really do believe that next year is going to be the
Amigas year” — Steve Franklin, then MD of Commodore UK, November 1990

“There’s no doubt in my mind that 1992 will be remembered as the most important year for the
Amiga since its launch” — Kelly Sumner, MD of Commodore UK, October 1992

ANNUAL 1993 H AMIGA FORMAT

We think Kelly Sumner could yet be proven right: certainly it was a big year for the Amiga and here are some of the images that we will remember from 1992.

Ranging from top left to bottom right, we have @ the A500, which had served us all well for years, but when the axe finally fell we were all looking the other way and
hardly noticed that & the A500 Plus crept in, bringing 1Mb of chip RAM and Workbench 2 with it. But the upstart had only had a few short months to show off and it too
was dispatched by the arrival of & the A600 in both hard disk and floppy disk form. Although the A600 offers the same functions in more compact form that its predeces-
sor, it was initially rejected due to the fact that it looked like a piece of cheese and it had no numeric keyboard.

The A600 needed pushing hard and it appeared that the powers-that-be had decided that € Steve Franklin, the man who as Commodore UK MD had made the A500 so
popular here, was in need of a long rest. Bye bye Steve and hello © Kelly Sumner, the man who summed up the years of Thatcher and Major by starting on the factory
floor and working his way up to UK MD. Steve moved over to look after ® CDTV, his task being to make the CD-based Amiga as big as its floppy-based ancestor. Kelly
also had to look to new technology to keep the A500 owners happy, and eventually along came @ the A570 CD-ROM drive. 2

Things were looking up. Even more so when the once unassailable A3000 PC-lookalike was joined in the battle for top spot in high-end computing by © the A4000. And
of course, the magazine that covered dll of this news first and best was © AMIGA FORMAT: the biggest-selling Amiga magazine in the world.
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THE YEAR IN BRIEF

NOVEMBER 91

The month gets off to a lively start with
the World of Commodore Show.
Following what Amiga Format called
‘the unfortunate collapse’ of the rival
Computer Entertainment Show (at the
last minute, it is closed to the public) the
WoC is set to be the biggest computer
show this country has ever seen.

WoC is, of course, organised by
Amiga Format so it’s bound to be a hit
— or at least that’s what we hope. Fears
that the public might not attend add an
edge: tensions are high and so are work-
loads. Happily for all concerned, it
exceeds expectations.

While Damien Noonan stars in live
interviews on European satellite TV and
Kiss FM radio, the Amiga Format stand
at Earls Court Il is the centre of the
action. The cream of Amiga journalists
from Amiga Format and its sister titles
Amiga Shopper (Andy Storer) and Amiga
Power (Matt Bielby) answer questions,
the top games programmers put in
appearances. Most vociferous of the lot,
however, is freelance writer Mark Smiddy
who has strong words to say about
Commodore and the non-appearance of a
Workbench 2 upgrade. “That man there!
He’s the one!” Mark is heard to cry at one
stage, pointing towards Commodore’s
stand. “Go and ask him why we can’t get
Workbench 2 yet!”

@ The latest issue of the magazine goes
on sale, two days early, at the Show with
a big surprise on the cover: a review of a
new machine. The A500 Plus has been
causing a sensation since we first heard
of its arrival in the country two weeks
before, when retailers opened boxes that
should have contained A500s, only to
find a new Amiga inside!

® With the lead-up to the busy Christmas
period being traditionally slow on news,
the pages of Amiga Format, industry
rag Computer Trade Weekly, and the
people’s weekly, New Computer Express,
are notably short of tittle-tattle. But on
the games side, news comes through
that Monkey Island 2 is going to hit
Amiga screens early in 1992. Great!

@ Digital Dreams releases CDs contain-
ing the hit soundtracks from games
created by Psygnosis and Gremlin. A
year later, a similar disc is a huge hit in
Germany, but this one disappears...

® Meanwhile, Blitsoft is announcing a
hard/software utility called SYBIL which,
the company claims, will enable users to
carry out file transfers between Macs,
PCs, STs and, of course, Amigas.

We have yet to see it.

DECEMBER

The month of the A500 Plus débacle.
The A500 is one of those machines, like
the Mini motor car, that people thought
would never lie down and die. And, to an
extent, they were right. It had to be crept

Tim Smith takes a look at the big changes of the year and sees a pattern...

1992, a year

1992, A YEAR OF CHANGES -
the AS00 into the AS00 Plus into the
A600. Steve Franklin to Kelly
Sumner, Commodore’s former
retail sales manager, disk drives to
PCMCIA slots and into CD drives.

But underlying all these changes
was the fact that the Amiga kept
going from strength to strength in
whichever form Commodore decided
to pitch at the public.

It was a turbulent year, with the
various attempts to convince anyone
and everyone that Commodore’s
national repair centre company, FMG,
was not in fact in any danger; FMG’s
demise; various attempts to convince
everyone and anyone that FMG’s
demise wouldn’t affect anyone; the
arrival of Wang; the news that
Wang’s parent company in the states
has suddenly stopped making money.

It was a communications year as
Commodore’s new man-in-charge,
Kelly Sumner, decided to open up to
the press (and thereby the public) on a
regular basis. Strange then that just a
few days after the first press confer-
ence in the new regime, the price of
the A600 was cut by £100 when most
of the journalists present had come
away with the opinion that this would
not happen for another two months.

It was a combative year with
attacks from two sides. The first
onslaught came from the Japanese
console makers. Apparently the UK
was ripe for attack.

Sega decided to support the
European Football Championships
(but Graham Taylor didn’t). Nintendo
decided to support the same
Amerltalian plumber that they’d been
supporting for years. And people with
long memories began talking about
‘the console boom of the *80s repeat-
ing itself’ and whether in two years’
time Sega or Nintendo or maybe both
would end up like Atari. (Anyone
remember what happened to the
famous VCS consoles? Anyone know
what happened to the Atari ST?)

The second onslaught came from
the IBM PC and compatibles which
suddenly turned from a dull grey busi-
ness machine which required you to
add cards left right and centre in order
to make it produce more than a beep

of progress

Possibly the biggest advance of the year, the A600 brought PCMCIA “credit card”
connections, surface-mount technology which made an on-site maintenance warranty
possible, a change to IDE hard drives and, eventually, a price cut to £299.

and more than an early-1980’s screen
resolution into a dull grey leisure
machine that... you get the idea.
Everybody said it was going to be a
great success because it was a
machine that you could play games on
and do serious computing — some of
us thought that we’d heard that before
about another machine.

% Underlying all
these changes was
the simple fact that
the Amiga was
going from strength
fo strength in
whatever form *

But the Amiga fought off all comers.
Sure it changed its guise a few times:
first from the straightforward 512k
1.3-equipped AS00 that we have
known and loved for these past six
years, almost overnight, and definitely
over the heads of many Cartoon
Classics buyers, metamorphosing into
the A500 Plus.

Dealers and consumers were up in
arms. How could they do this to ‘our
machine’ without telling us first?
Would the foundations of Amigadom

withstand the tremors — more from the
bottom lips of distributors peeved
about being left out than from those
lucky punters who, on opening their
Cartoon Classics box realised they
had the Plus — that this move brought
about? Would Commodore be able to
withstand the PR that emerged from
what looked like the worst communi-
cation foul-up since it was decided
that those Turkish cannon didn’t look
so bad really. and that the Valley of
Death was mis-named?

We never really got the chance to
find out because the A500 Plus lasted
but a fleeting moment, only to be
replaced by the A600. The row that
had started with the AS00Plus was
only to escalate.

Rumours of new machines had
been circulating widely for months
but it was still quite a shock when the
A600 went on sale, the first news
coming from a wire release by
Commodore Belgium. Suddenly we
had a new machine and a whole
bunch of new ideas to deal with —
SMT, PCMCIA and IDE.

And meanwhile, in the back-
ground, the CDTV was growing from
an ugly duckling into a slightly less
ugly goose. as the Multimedia pack,
complete with keyboard and disk
drive, appeared across Europe.

Exciting stuff indeed. But there’s
more to come. .. AF)



SOME SAY IT began in October,
others are convinced November was
the beginning of the saga that was
to stun the Amiga community.

Whenever it began, the biggest,
most obviously important piece of
news for years, on all our minds last
Christmas, was the fact that Amiga
500 Pluses had slipped into the UK.

These new machines came with
IMb of RAM, the new Enhanced
Chip Set and Workbench 2 first (and
last) appeared under the guise of the
Cartoon Classics bundle. And boy did
it create a furore among dealers and
consumers alike.

Amiga owners and buyers split
into two camps. The improved spec
made the Plus desirable for some,
especially those who felt ripped off
because they had just bought a plain
A500. But software incompatibility
problems made it a machine to be
avoided by others, especially those
who’d just bought one when they
were expecting to get a normal A500.

But one question was widespread.
How come the first way anyone knew
about the machine was when it turned
up in boxes at the dealers’ premises?

Various stories did the rounds con-
cerning the influx of new machines:

a) The Cock-Up theory:
Commodore had made a vast mistake
and had released the machines too
early because of a massive internal-
communications cock-up.

b) , The Conspiracy theory:
Commodore had decided to sneak the
machines in rather than making a
song-and-dance about them because
they knew of incompatibility prob-
lems with games software.

¢) The It-was-the-USA-that-made-
us theory: Commodore HQ in the
States had given Commodore UK no
option: ‘Ship them or ship out’.

d) The Good Guys Theory:
Commodore decided that these
machines were just too good to waste

and that the British public simply had
to have them now.

All these theories were bandied
around, some in print, some in bars
around the country where Amiga jour-
nalists met and wandered. But the one
that finally made it into the headlines
was as follows: the A500 Plus was
due for official release sometime early
in the New Year.

% Al of a sudden
the A500 Plus turned
from the machine
you hoped to get
info one that would
not play your
favourite game *

But, because the Amiga was sell-
ing so well, Commodore had badly
underestimated stocks for the lead-up
to Christmas. With the critical
commercial date approaching, the
company decided that it had to get
machines from anywhere because the
shops had to be stocked. To this end.
it accepted delivery of A500s from all

Plus
the

shoclk
factor

So how was it that a new Amiga 500
arrived with no-one knowing about it?

over the world, and in one of the these
shipments were “only two or three
thousand” Pluses. Once in the UK, the
machines were bundled in Cartoon
Classics bundles and sent to dealers.

The passions stirred up by the 500
Plus were more to do with the press
and dealers feeling slightly miffed that
they had not been told beforehand
about the changes than from the buy-
ing public. That is until news that
certain pieces of software, most noto-
riously games, would not be
compatible with the new machine.

All of a sudden the AS500 Plus
changed from being the machine that
you hoped that you would find in your
Cartoon Classics bundle into the one
that might or might not play your
favourite game. It could have
destroyed Christmas sales of the
Amiga 500 altogether.

Developers complained that they
had not had the chance to test games
on the new machines. Commodore
explained that it had not known that
the Pluses would turn up when they
did. Unhappy A500 Plus owners com-
plained that they had been sold a dud.

This was going on at a time when
Commodore must surely have been
aware that the A600 would be in the
shops shortly after Christmas. Was it
preparing the ground for the A600? 5

\XWYHAT THEY SAID ABOUT THE PLUS

On the telephone to Commodore,
the day we heard from a dealer
that he had been delivered a new
Amiga Plus instead of the old
A500, we asked “what about these
new machines, then?”

The reply from Commodore’s
press officer, Andrew Ball, was
“what new machines?”

“New Amiga surprises everyone
including Commodore”

Headline in the news pages of the
December 1991 issue of AF

“When you have products being
flown in, coming by road, coming
by sea, you just can’t say.”

Kelly Sumner, Commodore’s Sales
Manager, on whether all new
machines would be A500 Pluses

“The dealers, who are testing their
own software stocks, are claiming
failure rates as high as only 5
games in 50 working. Commodore
insists that of over 800 titles
tested, only 10 would not run.”
Amiga Format news report

NEWS DIGEST
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up behind and mugged under cover of
darkness around the Christmas period.

As it starts becoming obvious that
some software won’t run on the new
A500 Plus, the dealers are stunned and
moaning, the users are unaware (though
some of them are lucky enough to get
their hands on a machine) and
Commodore is doing an excellent
impression of a decapitated rooster.
The press has a field day.

@ In among all the Plus compatibility
problems comes a glimpse of a real ray
of sunshine. The ever wonderful Great
Valley Products (GVP) declares that a
super-fast accelerator is to hit the Amiga-
using public before too long. Coo!
Wonder what it will turn out like...

@® Gold Disk announces that version 2.1
of PageSetteris to include sideways
printing and on-line help.

® Ocean is planning to get Robocop 3
into the shops in order to hit the
Christmas rush (and the top of the
Christmas charts). The game has now
come and gone, but the film still isn’t out.

@ Stuart Campbell of Amiga Power wins
Mirrorsoft’s Cisco Heat challenge with
Amiga Format's Maff Evans coming in
a righteous fourth. Little do anyone of us
know that the chance of getting our
hands on the prizes lies in the hands of a
fat, crooked publisher. Mirrorsoft is about
to become the victim of Maxwell’s rusty
hammer. While everyone is preparing to
enjoy the Yuletide festivities with predic-
tions for the future, good cheer, booze,
too much food and the chance to get
away from work for a few days, the Mirror
Group catastrophe (uniess you are a
staunch Sun reader) is festering away
beneath the waves... as it were.

® Not content with issuing version 2.1 of
PageSetter, Gold Disk announces version
3 to the market as well. In 1992, a year on,
we’re still waiting for it.

@ This is also the month that sees
Domark advertising Super Space
Invaders with the quotation “This game is
so sexy” from a certain C Edgely.

Clare Edgely is Domark’s public relations
representative at the time. Within ‘the
industry’ this passes for humour and a
good in-joke, but should it be used as a
selling device?

JANUARY

The New Year opens up with thoughts of
the Single European Market, general
elections, lowered taxes, stupid
promises, life changes, England winning
the European Championships, new
Amigas, a strengthened CDTV marketing
thrust, first year exams, final year exams,
retirements, Alien3, Batman 2, Nigel
Mansell winning at least one Grand Prix,
Neil Kinnock saying something sensible;
all is hope, all is optimism, all is fresh-
facedness bridled with hang-overness.

AMIGA FORMAT

ANNUAL 1993
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And Oh No! More Lemmings is on the
way. Of course, Amiga Format has
already cheered everyone along with an
exclusive set of new Lemmings levels in
the guise of Christmas Lemmings in
which the little chaps all wore Santa suits
and were generally jolly in their suicide,
which appeared on the Crimble Cdisk.

® Alongside this, Amiga Format is also
to be seen splattered across the ‘better’
Sunday supplements and TV adverts.
‘Have you seen the light?’ asks the
adverts. ‘Not for weeks since we’ve been
on Christmas and New Year deadlines’
screams back the rest of the office.

® To further encourage sales of CDTVs,
Commodore cuts the price by £100. Is
something going wrong? Is the expected
onslaught from Philips with Compact
Disc-interactive (CD-i) too worrying for
the company? Or has Commodore been
planning this one all along? No one is
quite sure. But one thing is quite certain,
and that is that Philips is going to be
steaming into the market with CD-i soon.

COMMERCIAL BREAK: All monthly mag-
azines are put together, printed and on
the stands a month before the cover-
date. This means that you will not be
reading the true good-time New Year
stuff from a magazine team until the
February issue (one of the most feared
issues of the year because it’s put
together in the first two weeks of
December). And now back to the news...

FEBRUARY

It becomes apparent that Ocean’s
Robocop 3 package contains more than a
game. Lurking inside the box is a protec-
tion device that many of us hadn’t seen
for a long, long, time. The dongle had
made a return. This hardware device acts
as copy-protection because, unless it is
plugged into the Amiga as you attempt to
play, the game simply won’t run. It seems
that the new year has started with the
pirates firmly on the defensive. But a
twist in the story soon follows...

©® News filters through that Mirrorsoft is
to be bought by Acclaim, the UK-based
Nintendo developer. Other rumours are
of a management buy-out, a US buy out,
the return of Maxwell and it is all a big
joke. But at the end of it all, the staff of
Mirrorsoft still have to console them-
selves that the New Year’s Eve
redundancies were at least backed up by
a decent pension fund... whoops!

@ At the time, Mirrorsoft was working on
a number of games which it is feared
might not see the light of drives. These
games include Legend, Lure of the
Temptress, and Fire and Ice, all of which
are later bought and released by other
publishers. Sensible’s Mega-lo-Mania and
Vivid Image’s First Samurai both suffer
because Mirrorsoft collapsed only days
after they have gone on sale, wiping out
any returns to the developers.

The upstart Amiga, or the saviour of a computing dynasty? Who could tell?

600 reasons to

WITH THE DUST settling on the
AS500 Plus drama and trauma, and
with most people accepting that the
A500 was now a dim distant mem-
ory, some semblance of calm had
settled on the Amiga world.

But this was not to last for long.
With sales of the new Amigas holding
reasonably firm despite the fuss
kicked up about software and hard-
ware incompatibility, no one really
expected Commodore to launch to
long awaited 600 until late ‘92.

We already knew that the next
entry-level Amiga would have 600 in
the name, and we knew this for two
very good reasons: first, the Amiga
CD-ROM drive had been called the
A690 for as long as most people could
recall, then was suddenly switched to
become the AS570; and second
Commodore’s information base was
leaking like a sieve from both sides of
the Atlantic.

What no one was really prepared
for was the date of the launch. April
caught everyone, except Commodore
and probably Dixons (one of
Commodore’s major distributors and
always in the know, we would
assume) well off guard.

be cheerful?

With no new packaging, the new
machine slotted into the Cartoon
Classics bundle happily, more happily
in fact than the Cartoon Classics were
now slipping on to the shelves.

One of the major worries, appar-
ently, was the fact that the new
machine came without a numeric key-
pad. This lack of a pad, which most

% The lack of a
keypad, which most
people only used
twice in their lives,
caused blusters of
“Thisisn’t areal
Amiga at alll” *

people only used twice in their lives
anyway, caused blusters of “this isn’t
areal Amiga” from all quarters.

But the keyboard slid into insignif-
icance when experienced users went
looking for the edge connector. This
was going too far. The edge connector

was replaced by a very slim slot, a
credit card slot — well a PCMCIA slot
to be exact.

First impressions were that this
would mean an end to all expandabil-
ity for the Amiga.

A related, but less obvious change,
was the fact that the Gary chip —
which controls the Input/Output
devices — had been replaced by Gayle
in order to cope with the demands of
the new credit card slot.

Basically what we had here was a
games machine. The lack of numeric
keyboard, only really used for serious
software and the occasional flight
sim’, the lack of hard drives and
RAM expansions, the pared-down
size of the machine: all of this pointed
towards a games machine, even a con-
sole beater. Surely Commodore
wouldn’t stoop to a short-term gain
over long-term potential?

By the middle of the year
Commodore’s plans for the Amiga
seemed to be settled down; keep the
packs coming, settle on the A600 as
the entry-level machine and get the
public looking to the higher level
machines — the 1500 and 3000 — as
the logical next steps. AF]

GOODBYE

CARTOON CLASSICS

The Cartoon Classics bundle which started with
the A500 and then, to most people’s surprise, the
A500 Plus, ran from August 1991 to mid-1992 and
followed up on the ‘big star’ theme of 1990’s
Batman pack.

Inside the bundle were The Simpsons — Bart v

The Space Mutants,

a £399 price ensured its success.

Captain Planet and the
Planeteers, and Lemmings. This was rather a case
of ‘two outta three ain’t bad’, with the two cartoon
tie-ins getting ‘pretty good’ and ‘average’ ratings.
Still, Lemmings was a surefire winner, and the
bright packaging, inclusion of Deluxe Paint Ill, and

HELLO EPIC. HELLO WILD,
\WEIRD & \X/ICKED

Not one, but now two-and-a-half new A600 packs.
Commodore’s vision for the 600 is not as a games
machine that you can also do some graphics on,
but as a rounded home computer:
Language Lab element which comes as the ‘flip
side’ of the Epic pack).

The choice of games is, once again, a mish-
mash. If you wanted gaming style you would have
to go for the Wild... pack with its Push Over, Putty,
and Formula One. If you wanted an Amiga with a
built-in hard disk and a more grown-up feel, the
Epic bundle would suit. Prices are £349 and £499
and both are likely to be very popular.

hence the




In 1992 it finally became
possible to take Amiga
CD seriously, as the
CDTYV was repositioned
as a real computer, com-
plete with keyboard and
disk drive, and the A570
CD-ROM drive for the
AS500 went on sale...

CD future arrives

CDTV, COMMODORE DYNAMIC Total Vision; the
home entertainment system that you can slip beneath
your VCR; the non-computer.

This was the family entertainment unit of the future;
mum could get cookery books on CD. dad could get gar-
dening manuals, little Johnny could play Microcosm (the
CD-only game from Psygnosis) and little Janet could get
My Little Pony adventures.

The television would be a thing of the past as entire
British families gathered around a hot CDTV in order to
learn and play. The family that plays together and all that...

It seemed to nearly everyone but Commodore that this
was exactly the wrong way to sell CDTV.

But according to Commodore this was what the wonder-
machine was all about. It has only emerged recently and.
from the mouth of Commodore’s UK MD, Kelly Sumner,
that this sales pitch had come from the States. and that the
British end of the operation was growing more and more
aware that the concept would never take off.

Back in early 1992, however, the party line that key-
boards encouraged people to think of the machine as a
computer, and computers encouraged technophobia, and
that technophobia did not sell ‘units’, was prevalent. It
seemed that no one inside the company had bothered to
recognise that a magazine like Amiga Format could sell
well over 150,000 issues per month on the strength of a
computer. It did not seem to have scratched the cerebral
surface that this computer was an Amiga and that the
Amiga was the heart of CDTV.

No, the strategy back then was to pretend that CDTV

was a glorified CD-cum-VCR and that the soon-to-arrive
A690 (or AS90 or A570) CD-ROM drive for the Amiga
was part of another, computer, dimension. All this was
going on with the threat of Philips’ CD-i system looming.

Then something wonderful happened. Someone at
Commodore UK woke up. “Hold on!”, they said,"“we’ve got
hundreds of thousands of Amigas out there. The Amiga is
the heart of CDTV and it’s a well-known name, and it
works. Why don’t we start to call CDTV *Amiga CDTV'?”
This decision meant that the UK had to break with the US
lead and strike out alone — or at least this is what Kelly
Sumner would have us believe.

This break occurred at the same time as Philips (the
originator of the CD format) decided that the time was right
to let rip with the long-awaited CD-i (Compact Disc inter-
active). Rumours abounded that Philips was to hit Europe
with the support of Sony and Matsushita (under its
Panasonic name). Some people said that they had even seen
Panasonic CD-i machines. And the selling point for CD-i
was... well you're better off reading the first paragraph of
this piece rather than me repeating myself.

But the re-positioning of CDTV took a further step. Not
only did (and does) Commodore wants you to see CDTV as
a turbo-nutter Amiga, the company also wants you to trade
in your A500 (Plus or otherwise). Things were getting seri-
ous. But not serious enough, it would seem, for
Commodore to show the true value of CD by releasing the
A570 CD-ROM drive for under £250, or launching the
A670 (A600 version) at all. We can only hope that both of
these come to pass early in 1993... aF)

The naming of the A570

THE SAGA OF the CD-ROM drive
was one of the more intriguing stories
of the year, pulling two aspects of the
Amiga world into sharp relief. The
first of these was Commodore UK’s
control of its own destiny, as distinct
from its parent company. The second
was the grasp of ‘the big picture’ held
by the computer press.

Having called the drive the A690,
Commodore suddenly renamed the
unit as the A570.

This is what we at Amiga Format
said of the move: “If Commodore
wants A500 owners to buy the CD-

ROM drive, it would make sense for it
to have a 500-series name-tag: and
equally, the fact that the A690 name
occurred in the first place gives cre-
dence to the theory that there is to be a
600-series machine and peripherals.™
Was this another case of
Commodore’s internal communica-
tions getting snarled up and letting the
company become caught in the jaws
of a derisive press and public? Or are
the writers jumping the gun in order to
make a story? I think we all know the
answer to that one. However it
became more and more clear that

Commodore was going to unleash a
new, compact Amiga on the public
before too long.

In fact, Kelly Sumner, when asked
about rumours of a new Amiga, said
to industry mag Computer Trade
Weekly: “Let’s not get carried away
about having 60 million colours and
quadraphonic sound. It’'s a slight
improvement on machines already in
that area.” What could he mean?
Would the flagship A500 Plus be
joined by a little brother? The wild
speculation caused by these brief
statements ran riot...

NEWS DIGEST

® According to Commodore, three mil-
lion (3,000,000) Amigas have been sold
worldwide, with the UK market approach-
ing the 1,000,000 mark.

MARCH

Spring is readying itself to be sprung and
with it comes speculation that a number
of new Amigas are in the waiting. Pub
talk is filled by scoff-scoffing noises as
‘industry sources close to Commodore
US’ are reported to have revealed plans
for three new Amigas.

One of these machines is said to be
an Amiga 300. This is a to be a compact
version of the A500 and a cheap games
machine, a console-beater.

Also on the cards according to
international news wires is the name
A800 - the theory being that the A500 is
small and dead, the A1000 is old and
rotting, and no mid-range Amiga would
be called (Heaven forfend!) by a name as
odd as A600. The other machine is
supposed to be the A4000. Pah humbug,
it’ll never happen!

(Hindsight warning! The A300 turned
into the A600, although A300 is still
stamped on the circuit board. The A4000
was revealed in September 1992... but
what of the A800, with its CD-quality
sound and 68020 processor?)

@ Software house shenanigans are to the
fore as Electronic Arts swallows up
Millennium (formerly Logotron
Entertainment). There is also speculation
that Mirrorsoft (remember that?) has in
fact been bought out Acclaim.

® On the lighter side, reports seep in
about the A690 CD-ROM drive for the
A500. Apparently, the new wonder-
gadget will enable A500 (and Plus)
owners to access all the facilities of
CDTV with half the fuss and bother.

A few of the more astute Amiga users
query why a drive designed for the A500
range should be called the A690, the rest
of the world calls them pedantic fools
and demands that they get on with real
life and stop nit-picking.

® There is also news of a new 386-based
bridgeboard for the Amiga. This hard-
ware add-on will enable users to run
loads of exciting software such as PC
spreadsheets, databases... forget it!

APRIL

Ocean’s dongle anti-piracy device seems
to have failed as Amiga Format
receives a cracked, dongle-less and still
completely playable copy of Robocop 3
through the post. Ocean maintains that
the £35 price of the game had nothing to
do with the dongle’s development and
inclusion in the box. They also decide to
call it a day dongle-wise and let someone
else have a crack at solving the problem
using hardware defenses.

@ To further add to the incredible depres-
sion that April seemed to be heaping on
all of us, Storm software produces Daily
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THE FIRST
COMPUTER CENTRE

OPEN 7 DAYS A WEEK

OPENMON-SAT...... .9.30AM-5.30PM
SUNDAY OPENING...........I .00AM-3.00PM
THURSDAY NIGHT LATE...9.30AM-7.30PM

AUTHORISED DEALERS FOR STAR,
CITIZEN, COMMODORE, ACORN,
ROMBO & SUPRA

FREE DELIVERY!
HOWTO ORDER

Order by telephone quoting your credit
card number. If paying by cheque please
make payable to FIRST COMPUTER
CENTRE. In any correspondence please
quote a contact phone number and post
code. Allow 5 working days for cheque
clearance

®All prices include VAT and
Standard Delivery

®All hardware/computers are
genuine UK spec.

®Free Fast Standard 4 to 7 day
Delivery

®Guaranteed 2 to 3 day Delivery
-only £2.50

®Guaranteed Next Day Delivery
only £4.90

®Open seven days a week for
your convenience

®Overseas orders welcome

Technical & Sales 6 LINES

24 HOUR MAIL ORDER SERVICE!

0532 319444

CUSTOMER CARE:
0532637988
FAX: 0532 319191
PLEASE ADDRESS ALL
CORRESPONDENCE TO:
DEPT. AFS, UNIT 3
ARMLEY PARK COURT
OFF CECIL STREET
"STANNINGLEY ROAD
LEEDS, LS12 2AE

Pricesare subject to change
without notice. E&OE.

BACK IN

NEW LOW
PRICES!!

FIRST COMPUTER CENTRMEDS) Tel: 0532 319444

OM PUTERS
AMIGA 4000 |

only £2099.99
AMIGA 3000 RANGE

25 Mhz with 52 Mb HD, 2Mb RAM..£1399.99
25Mhz with 105 Mb HD................... £1599.99

AMIGA 500 Plus
Cartoon Classics Pack
only £294.99
AMIGA 600 & 600HD

2 Mb RAM add £37.99
No Hard Drive........only £269. 99
20MbHD......... only £426.99
*40 Mb HD........only £499.99
*60 Mb HD........ only £529.99
*80 Mb HD ........ only £559.99

AMIGA 600 bundles
The Epic pack

only £39.99 (with A600 20HD)
The Wild, Weird & the Wicked

only £29.99 (wi;h A600)
AMIGA 600 Deluxe

A600 Deluxe only £339.99
or £379.99 for 2Mb RAM
A600HD Deluxe only £509.99
or £549.99 for2Mb RAM

A600 HD UPGRADE KITS
20Mb £124.99
60Mb £229.99
80Mb £279.99

AMIGA 1500 Plus

only £499.99
AMIGA 1500 Plus

Business & Entertainment pack

now only £549.99
AMIGA 1500 Deluxe

only £559.99
DTV

now only £369.99!!
CD Rom Amiga A570
only £329.99

CDTYV Trackerball only £74.99
CDTV keyboard only £49.99

!

PRINTERS

All our printers are UK spec

Allour printersincribbons and free std printer cable. All Citizen printers
comewitha2year guarantee. All printers have a full UK specification.

Canon

(ﬁ/”] HEWLETT g o

pAC KAR D COMPUTER PRINTERS

| AllStar & Citizen dot matrix printerscome ||

| complete with printer drivers & paper!!

Star LC20..........i...... £134.99

} 180 cps draft, 45 cps NLQ, quiet mode and multi

fonts, push button operation.

New Star LC100 Colour...£179.99

8 resident fonts, 180cps draft/45cps NLQ, Quiet mode

Star LC200 colour..£195.99

9 pin colour, 8 fonts, 225 cps draft, 45 cps NLQ, A4
landscape printing.

New Star LC24-100.....£191.99
Star LC24-20........ £199.99

| 24 pin quality, 210 cps draft, 60 cps LQ, 16K buffer
| expandible to 48K, 10 fonts and LCD front display.

| Star LC24-200 mono...£219.99

24 pin, 222 cps draft, 67 cps LQ, 10 fonts, A4
landscape.7k buffer expandable to 39K

Star LC24-200 colour.£269.99

Colour version with 30K buffer expandable to 62K

Star XB24-200 colour....£379.99

Professional quality with On-site maintenance, very quiet.

| Star S)J48 Bubble jet.....£209.99

| Laser quality, ultra quiet, Epson compatible & portable

Star Laserjet 4 MK3.£739.99

4 page laser, | years on site maintenance

Star LC20 Autosheet feeder........ £59.99
Star LC200 Autosheet feeder......£62.99
Star LC24-20 Autosheet feeder...£64.99
Star LC24-200 Autosheet feeder.£64.99
Star S)48 Autosheet feeder.......... £52.99
Citizen Swift 9 Colour......£183.99

Excellent value 9 pin colour. Highly recommended

NEW Swift 240 Colour....£279.99

24 pin, 240cps draft, 10 fonts, quiet mode, 240cps.

NEW Swift 200 Colour........ £204.99

Same out put as the 240 but with less facilities

Semi auto sheet feeder....... £29.99
Automatic Sheet feeder....£79.99
Canon B)l0ex......... £229.99

Laser quality output. Larger buffer than the
StarS}48Canon/Star bubblejet cartridges....... £17.99

Canon BJ20............. £309.99

Built in auto sheet feeder and extra facilities than B} 10

Canon BJ300........... £379.99

Desktop bubble jet with laser quality

Canon BJ330.......... £519.99

Wide carriage version of the BJ300

BJ10ex Autosheetfeeder...£52.99
Hewlett Packard Printers

HP500 mono..now £334.99

HP 500 Colour....... £509.99
HP500 mono cartridges....£14.99

Al HP printers come with a 3 year warranty

FIRST EXTRAS PACK

With the FIRST EXTRAS Pack you can

make sure you have every thing you

need when buying an Amiga . All the

essentials required for the first time

buyer and at a bargain price!!

Comprises:

® Top quality microswitched
Powerplay Cruiser joystick

® Mouse Mat

® Dust Cover

® 10 high quality Blank Disks

® Plus £70.00 of software!!

only £29.99

RRP £95.00!!!

 MONITORS

All our monitors are UK spec.
‘ All monitors come complete with
| a free Amiga lead
1

WARNING: Before you purchase amonitor make sure
| ithasafull UK specification. You might be buying what

you think is a similar monitor at a lower price but it is

| likely to be a "GREY" import. These monitors do not

comply with British safety standardsandare not covered
| by an official warranty

PHILIPS CM8833 mk2

| only £‘| 95.99 UKSpéc. |
Commodore 1084/5 SDI

only £209.99
PHILIPS BRILLIANCE
SVGA Colour monitor

i i e

1500 VERSION £389 99

A500 VERSION £489 99
GOLDSTARREMOTE

£169.99
COMMODORE 1960 multisync
only £436.99

TILT & SWIVEL STANDS......
14" MONITOR COVERS........

SUPRA MODEM

The Supra-Fax Modem
V.32 bis (Iﬂ44007baud m

only £259 991!
Supra Fax Plus
(up to 9600 BPS)

now only £139.99

ONLY £119.99

Supra 240011 Plus :

only £99. 99
Supra 2400

only £79.99
GP FAX SOFTWARE only £29.99 ifbough with modem

NEW LOW

PRICES!!



VvVIiDI

AMIGA |12

Replacing the famous Complete Colour Solution,
this new package from ROMBO is even better
value!!!

The ultimate low cost colour digitiser. No filters
or RGB splitter required. Colour images can be
captured in less than a second, mono.images
are grabbed in real time. Fully compatible with
any video source.

Includes multitasking software, cut & paste with
masking, multiframe store with animated

playback, composite or s-video input, 4096 HAM
support and many more advanced features.

only

or £99. 99
with built in

MEGA MIX MASTER!!

TAKE 2

This is latest animation package for the Amiga from
Rombo. Features include load and save from D. Paint
animations and IFF files. Supports HAM graphics.

only £39.99
MEGAMIX MASTER

| Thisis a low cost 8 bit, high spec. sampler that plugs into
your printer port. Special effects include echo that can be
added in real time, fully multitasking and easy to use.

only £29.99

We recommend all ROMBO products

HARD DRIVES

& ACCELERATORS

GVP HARD DRIVES
& ACCELERATORS

AMIGA A500 HARD DRIVES
GVPSeriesl|HD8+52Mb.....
GVPSeriesIIHD8+120Mb
GVP Series || HD8+240Mb.
A500 GVP Combo's
A530 Combo 40MHz/52MbHD...
| A530Combo40MHz/120MbHD.
A530 Combo 40MHz/240Mb HD
68882 Co-Processor Kitfor A530.
GVP memory RAM
| 8mbRAM card AMIGA 15002000 with 2mb...only £149.99
32bit60ns |MbSIMM for Accelerator.......... only £64.99
32bit60ns4MbSIMM for Accelerator......... only£179.99
1500/2000 Hard Drives
Impact Series Il HC8+ Control card..........co...

Impact Series | HC8+ with 52Mb HD....
| Impact Series Il HC8+with 120MbHD..
Impact Series I HC8+ with 240Mb HD...
Impact Series|IHC8+ with 420Mb HD.........only £1039.99
1500/2000 G-FORCE ACCELERATORS

G-Force 030-25MHz with | Mb 32 bitRAM.only £549.99
G-Force 030-40MHz with 4Mb 32 bit RAM.only £789.99
G-Force 030-50MHz with 4Mb32bit RAM.....only £1109.99
G-Force 040-28MHz with 2Mb 32 bit RAM for A3000

only £1499.99

Syquest 88Mb + Cartridge & HC8+

| only £559.99

All GVP products come witha
full 2 year warranty

ROCTEC ROCHARD
. DRIVES
ROCTEC A500 CONTROLLER CARD

Very similar in style to the GVP HD8+ but
unpopulated and without a hard drive so you
can fit your own. Please specify IDE or SCSSI
Expands to 8Mb of RAM using SIMMS

only £164.99

ROCTEC 40Mb....£259.99
ROCTEC 60Mb....£294.99 =
ROCTEC 80Mb....£329.99
ROCTEC 120Mb...£364.99

POWERSCANNER EMULATORS EKlelaaR'27-\:!

Only £94.99 ondemo

Colour version only £229.99

on IY £8 5 9 .99 phone for details & demo

MICE & TRACKERBALLS
NAKSHA MOUSE

only £24.99
ROCTECMOUSE

only £13.99
GENIOUS Happy mouse

only £19.99
GOLDEN IMAGE Brush mouse with
Deluxe paint 3

only £24.99

Golden Image optical mouse........£29.99 PRIMAROM SHARERS

Zydec Trackerball............cccuuu.e... £29.99
Golden Image Crystal Trackball...£36.99

DISK DRIVES
Roclite 3.5"

only £59.99

Cumana 3.5"

now only £52.99
New Slimline Prima Addup 3.5"
only £49.99

OPALVlSION

only £679.99
GENLOCKS

Rocgen
only 79.99

Rocgen Plus

only £1 19.99
_ROCGEN ROCKEY

~ only£269.99

SUPRA RAM

8Mb pop to IMb...........£89 99
8Mb pop to 2 Mb @serszips)....£114.99
8Mb pop to 2 Mb (iMb4 zips)...£139.99
8Mb pop to 4 Mb....£194.99
8Mb pop to 8 Mb.......£299.99
8Mb pop to 2 Mb for 2000/
1500 range..................£149.99

512K RAM EXPANSION

now only £22.99

KCS Power board

Regarded as one of the best emulators on the market.

only £179.99

1500/2000 adaptor only £59.99 MS-DOS 4.01....£15.00 extra

Vortex Golden Gate 386-25

This is a PC 386-25SX Bridgeboard running at 25 MHz

only £439.99
The New GVP 16 Mhz PC-286

for use with the GVP Series Il HD8 + or GVP A530

only £239.99
VORTEX AT Once Plus |16Mhz
..only £214.99

PRIMA A500 PLUS & A600 RAM

Built for First Computers and supplied to Phoenix, these high
quality RAM modules will take your A500 Plus or the new A600
(inc built in real time clock) up to 2 Mb of chip RAM without
invalidating your warranty AS500P A600

Unpopulated.............only£16.99.£23.99
Populated to 512K..only £26.99.£32.99
Populated to | Mb..only £33.99.£39.99
2MbA600PCMCIARAMcard..£134.99
4MbA600PCMCIARAMcard..£204.99

Now with 16Mhz speed...

Because some older software will not run on the new 2.04 operating
system First Computers launched the PRIMA (as supplied to Phoenix)
ROM sharer. This high quality ROM sharer features a flexible ribbon
connection so that it can be positioned anywhere within your A500
Plus or A600. Full 2 year replacement warranty

now only £19.99 or £27.99 for
keyboard switchable version

DRAM & CUSTOM CHIPS

Imb by 8/9 SIMMS....
4Mbby 9 Simms..
1 Mbby 4 DRAMS..

..... £23.99 per Mb
..£98.99 per 4 Mb
...£39.99 per | Mb
only £38.99 per Mb
256 by 4 DRAM (DILs) ideal for A590 and others

4+ (512K). now only £3.39
8+ (IMb) nowonly £3.19
16+ (2Mb). now only £2.99
Kickstart 1.3 £23.99
Kickstart2.04. £34.99
Fatter Agnes8372A £31.99

Super Denise.
6571-0326 Keyboard controller...
CIA 8520A /O controller.

ACCESSORIES

Pro-Midi 2 Interface featuring midi in/out/thru,
and 2 switchable midi out/thrusockets...only £24.99
Mouseljoystick port switcher. .only £13.99
Computer Video Scart Switch.. only £19.99
2 way Parallel port sharer box inc cable.only £17.99
Amiga Sound Enhancer Plus by Omega Projects. Hear the Amiga's
sound like you've never heard it before!
PRINTERFACE (ADDITIO!

25 CAPACITY DISK BO
40 CAP LOCKABLEDISK BOX..
100 CAP LOCKABLE DISK BOX

WORD PROCESSING/DTP
FINAL COPY latest version 2!!

Recommended only £65.99
New! KINDWORDS V3

only £36.99
PENPAL 1.4

only £39.99
PAGESTREAM2.2

only £126.99

HotLinks £48.99
Pagesetter 2 DTP £39.99
Pro Page professional V3 DTP now £99.99

Protext 4.3 WIP
Protext 5.5 W/P now only £69.99
Wordworth I.1 word publisher £72.99

VIDEO AND GRAPHICS
DIGI-VIEW GOLD MEDIA SYSTEM

now only £39.99

nowonly £119.99
37 Compugraphicfonts Vol | or2byGT only£9.99
Amiga Vision now only £19.99

Ani Magic £67.99
Art Department Pro 2.1 only £129.99
Big Alternative Scroller £74.99
CanDo £59.99

Deluxe Paint 2
Deluxe Paint 3
Deluxe Paint 4

now only £4.99
now only £12.99
now only £57.99

*90 CAP STACKABLE BANX BOX.............. £8.99
*]50 CAP STACKABLE POSSO BOX.......£16.99
*add £3.00 delivery if purchasing just one Posso or Banx box. Free
delivery when purchased with other product or when buying 2 or more.
AMIGA A500 DUST COVER..m s £3.99
AMIGA 600 COVER £2.99
14" MONITORDUSTCOVER £6.99
12" MONITORDUSTCOVER

' Im

Allour3.5" disksare GUARANTEED FORA LIFETIMEand are CERTIFIED
100% ERROR FREE double sided, double density disks are high quality
magnetic media and are extensively used by duplicating houses

QTY oy SONY

BRANDED
10.... 4995 . .0 E6.99
300 E 142900 NN T.99
50......£2]1.99...........£28.99
100...£39.99_......... £54.99
200....£72.99..........£99.99
500......£169.99 £POA

1000..£339.99...........£POA
Sony Branded disks come complete with
ELTE

Disk Labels....500...now only £6.99

Disk Labels..1000....now only £9.99

DirectorV2 £59.99
EXPERT DRAW only £49.99
EXPERT 4D JR only £37.99
Flexidump printer utility £31.99
Imagine V2 £169.99
PixMate £32.99
Pro Draw 3 £49.99
Pro Video Plus £84.99
Real3D £229.99
Scala 500 £75.99
TURBO PRINT £39.99
TV Text Pro £69.99
Vista £19.99
Vista Pro 2 (2 Mb required) £62.99
MUSIC/SOUND
Aegis Sonix £39.99
Audio Master version 4 £42.99
Audio Engineer Plus V2 £159.99
Bars&Pipes £164.99
Broadcast Titler 2 only £164.99
Deluxe Music CostructionSet £49.99
Music X JUNIOR
only £12.99 RRP £49.99
Sequencer One £49.99
PROGRAMMING
Amiga Logo programming for kids £19.99
Amos Creator £34.99
Amos Compiler £21.99
Amos 3D £25.99
A Professional £47.99
DEVPAC 3 £50.99
Easy AMOS £24.99
GFA BASIC 35 Interpretor only £19.99
GFA Basic Compiler £POA
Lattice C Version 6 £205.99
UTILITIES
AMI-BACK -~ "0 £30.99

AMIGA RELEASE 2 UPGRADE KIT

now only £77.99
NEWCrossDosV5 oA £25.99
Opus Directory £26.99

QUARTERBACK V5

now only £32 99
Quarterback Tools now only £37.99
Xcopy Proinc. hardware . £33.99

BUSINESS

HomeAccounts2 TR s SRS £37.99
INTERSPREAD only £24.99
Mini Office __£4299

£19.99

Superbase Per

' PLATINUM WORKS & HOME ACCOUNTS !

only £44.9911

MISCELLANEOUS
Distant Suns new version!! __ £39.99
GB Route Plus " - =i - = 5 £54.99
World Atlas £26.99
GP FAX Softwar £39.99

A Talk comms Software £9.99

NEW!
LOW PRICES
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We want to te

Sport Covergirl Poker. This excuse of a
game has zero gameplay, badly digitised
pictures (you’d be better off reading the
out-of-register cheesecake posed pic-
tures in The Sport itself). What really is
the point of going on, we ask ourselves?

MAY

The first virtual reality film prepares to hit
the big screens in the form of The
Lawnmower Man. We are all prepared for
a lack of plot, some cardboard acting,
poor timing and the rest of the luggage
that comes with movies that rely on spe-
cial effects and short stories by ‘master
of horror’ Stephen King.

® Zool makes its first showing and is
acclaimed as one of the best console-
style lookalikes ever, though there’s still
a long way to go until there’s a finished
game there. Gremlin looks to have
started the year in a most excellent way.
They have even managed to secure the
rights to the classic bad film Plan 9 From
Outer Space. Undoubtedly the worst film
ever made, surely this means the game
will be a huge, Mickey-taking extrava-
ganza in the grand tradition.

(Hindsight Warning! It later tran-
spires that, in order to sell games,
Gremlin is giving away videos of the film
that no one wanted to watch. And the
game’s a dog.)

©® The A600 makes its debut in the pages
of this august journal (and sister mag
Amiga Shopper). We deal in more detail
with the machine later in this Special, but
suffice to say that many people had been
expecting it... but not this soon. With the
A500 just cold in its tomb and the A500
Plus only warming to its work, the launch
looks at little rushed. Combine this with
the fact that May is not normally consid-
ered to be a heavy buying period, and
you have a rather confusing situation to
say the least.

® Compact Disc thinking is supported by
announcements from MicroProse,
Psygnosis and Mindscape, all of which
announce that they are developing for CD
format in a more or less serious way this
year. For the most part this talk of devel-
opment actually means to shovel old,
floppy-based titles over to Compact Disc
format. But Psygnosis certainly does
sound serious in its claims that it will be
Europe’s first true CD-developer, and to
substantiate this, has started work on a
game called Microcosm which is to be
loosely based on the Fantastic Voyage,
Inner Space movie themes of a voyage in
the human body.

JUNE

It transpires that Commodore has killed
off the A500 Plus, which will no longer be
made. People who had been vociferously
whinging about the arrival of the 500 Plus
and rueing the death of the classic A500
now leap at the chance to start heavy
whinging at the A600 and the death of the
old classic the A500 Plus.

What, more

secret new
Amigas?

INFORMATION LEAKS ARE always
exciting. Even if they are normally com-
pletely untrue...

This last year has been completely overrun
with rumours of new Amigas under develop-
ment. Slowly, bit by bit, the stories have
become more concrete and, eventually, turned
into new machines. We now have the A600,
the A4000 and the double-A chip set. So what
can we expect to happen next?

During the course of the year, the fates of
the A500, the A3000 and the A1500/2000
have all been hanging in the balance. The
intriguing part is the way some of the rumours
have come true, while others have yet to take a
concrete form...

Most of the rumours start life as urgent
communications on the Amiga-related bulletin
boards of the United States, where Amiga
research happens. At the start of the year three
new machines were being kicked around as
possibilities: the A300, A800 and then the
A4000. The other topic of discussion has been
the next development of the Amiga’s custom
chip set and what qualities it would bring.

There was a growing expectancy that the
Amiga range was in for a severe tweaking in
order to keep up with a home market that was
being impinged on strongly by the new low-
cost Apple Macintoshes, the fall in price of the
IBM and compatible PCs. But, as usual, the
chaps at Commodore were playing their cards
close to their chests.

The A4000 started off as just a rumour of a new machine with a 68040
processor and the “double-A” chip set, but became a reality. What next?

® Rumours come
frue: we now have
the A600, the A4Q0Q bave a similar spec to the 500
and the double-A
chip set. So what
can we expect to
happen next? *

First rumour is the A300, a cut-
down, very cheap version of the
A500 aimed at beating the con-
sole market. Word is that it will

but sell as a console-beater at
around £150. Then the A600
arrives and, lo and behold, it’s a
cut-down machine and has the
number A300 etched on the cir-
cuit board, though only later is
the price dropped and then only
to £299. But that’s one up to
the rumour mill all the same.

The 4000 is a more intriguing option: a 68040-
based machine, it will come with Kickstart 2.1
and the new — still secret — AA chipset. This
group of processors is the subject that has
everyone talking. 256-colour graphics, a 24-bit

TV STARTS TO TAKE GAMES SERIOUSLY

GamesMaster caused a stir and the a wave of interest to
pass through the normally wary world of computer gaming
as well as the television networks, all of which were look-
ing for new ideas and new directions.

The year is new, rumours and rumblings are shaking
the rather conservative foundations of the computer
games world. Some heretics are whispering that com-
puter games are taking over from pop music as the
‘kids’ favourite. Others are saying that television will
soon be picking up on this trend.

The world is as yet unaware of a rising young star
who goes by the name of Dominik Diamond.

This is all to change before the year end as
Channel 4 announces that it will be screening weekly,
half-hour games related shows called GamesMaster.
We are all promised that the show won’t be reminis-
cent of the ancient and disregarded MicroLive.

No, this will be for the kids. It is set inside a
deconsecrated East End church, it has stars such
as... well it has stars. The series is a raging success,
attracting large numbers of viewers, the occasional
piece of advertising and causing all the other TV net-
works to consider running their own games programs.



palette and 16-bit sampled sound are supposed
to be made possible by the new chips.

In an interview with sister magazine Amiga
Shopper, Kelly Sumner says the following in
answer to a question about the AA chipset:
“Well, if you think about it, the first chip that
we ever released is the ‘single A’, and then we
had the ECS which is the ‘A Plus’ chipset, if
you like, so I suppose a ‘double A’ wouldn’t
be out of the question’.

Sure enough, the A4000 arrives with the
AA chip set installed, though no advanced
sound capability. But the A800 remains just a
rumour. Aimed not at the A600 end of the
market, but at the 1500 and 2000 machines, it
is to be based on a 68030 chip and could even
be named the Classic. Kelly Sumner denies all
knowledge of a Classic/800 machine.

But is it possible that there is some truth in
the whisper that the A2000 has ceased produc-
tion because a possible replacement is on the
way? Can the rumours of games developers
seeing the A800 and comparing it with Atari’s
Falcon be true? All we can say is that
Commodore is promising exciting news in ‘93.
Watch this space — something’s afoot! A

Do telephone rumours, strong denials, marginal
denials and a lot of speculation mean the end for
the A1500? Or is it all hype?

MULTIMEDIA BIG?

Commodore got behind CDTV in a big
way by announcing that it intended to
open 12 Multimedia Centres over the
next three years — anyone seen one yet?

The centres were set up in order to
group together all of Commodore’s mul-
timedia equipment in one place for ease
of access and are designed to teach
business users the idea behind the mul-
timedia concept, which will no doubt pay
dividends in the end.

But they also gave rise to a memo-
rable comment from Terry Cooke,
Commodore’s national sales director
talking about multimedia machines other
than CDTV: “[it’s like] teaching a dog to
walk on two legs, because, whilst you
can probably do it, the solution takes an
awful lot of money and patience.”

NEWS DIGEST

The big, big, big
numbers game

This Last

year year Title Freq. Publisher Jan-Jun82  Jan-hun81
51 79 AMIGAFORMAT* M Future Publishing 161,256 115,158
582 50 Q M Emap 161,184 163,607
53 62 WEIGHT WATCHERS MAGAZINE 10PA GAT Publishing 160,174 140,439
54 43 WOMAN'S JOURNAL M  IPCMagazines 150,568
55 55 O TIONS M IPCMagazines 150,405 1 7
56 57 EXCHANGE & MART W Link House (UCM) 148,048 145,831
57 60 HOUSE & GARDEN M Conde Nast 146,546 142,512
58 53 SHOOT W IPC Magazines 145,020 156,167
59 61 WHATCAR?* M Haymarket Publishing 144,422 146,650 A81
60 59 BBCWILDLIFE* M BBCMagazines 143,668 143,227
61 58 PRACTICALPARENTING M IPC Magazines 142,108 145,551
62 88 GARDENANSWERS* M  Emap 1,727 103,391
69 MATCH* W Emap 140,667 130,170
84 63 Mz FN  IPC Magazines 137,028 140,334
65 74 YOURS M Emap 134,587 121,208
66 B84 CHOICEMAGAZINE® M Choice Publications (Emep) 132,250 110,313
67 67 CAR® M Emap 132,248)091 137,105
68 49 FASTFORWARD W  BBC Magazines 129,114 166,291
69 64 SKYMAGAZINE M Hachette (UK) 129,055 140,241
70 68 SLIMMER BM Magazines International 128,034 132,540
71 65 MOTORCYCLENEWS W Emap 128,007 139,681
72 75 TIMESEDUCATIONALSUPP* W  Times Newspapers 124,618 120,083
73 51 AUTOEXPRESS® W United Consumer Mags. 123,474 161,438
74 - MEAN MACHINES® M Emap 122,854 -
75 83 NEW MUSICAL EXPRESS W IPC Magazines 116,415 111,503
76 77 WORD SEARCH* M  BEAP 114,414 A91 116,721 AS0
77 91 vox M IPC Magazines 114,213 102,182
78 80 KRISSKROSS® M  BEAP 113,490 A91 114,631 AS0
78 86 MOTHER & BABY M Emap 113,225 104,747
80 82 PUZZLECOMPENDIUM® Q BEAP 112,558 A81 112,454 A%0
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It was a year of landmark figures. Not only did Amiga Format
smash through the 160,000,000-reader mark, but Commodore too
came out with a major figure. It announced that 3,000,000 Amigas
were in homes throughout the world. Then Philips made it clear
that it has produced 10,000,000 computer monitors. A healthy
market or what?

But inevitably it was our own sales figures that pleased us the
most. We are now outselling well-known magazines like O, What
Car, Shoot, Sky Magazine, NME and Vox to name but a few. So
computer mags are for spotty teenagers are they?

All of which goes to make Amiga Format not only Britain’s
best-selling computer magazine. but also the best-selling Amiga
magazine in the world and the 51st best-selling magazine in
Britain, full stop. What about that?

AND \WYHAT ABOUT US IN 19927
1992 was a pretty big year for some of the members of the
Amiga Format team, too.

This was especially true for both Tim and Marcus, who
embarked upon a life of wedded bliss as they married their
respective partners. Marcus married Amanda in the luxury of
Caribbean sun-spot the Dominican Republic, while Tim and
Linda tied the knot in the rain at Bath Registry Office.

Other excitements abounded for Gary, Neil, Pat, Karl and
Damien who all moved house at some stage during the course
of the year. And, of course, Sue and Nutts both joined the team,
Sue moving across from Cardiff and Nutts down from Liverpool,

Maff Evans went to work for a new music magazine, Frank
Bartucca left twice, once for America and once because he
should never have come back from America. And last, but by no
means least, Karl released a CD - his second album.

THE YEAR IN BRIEF

@ Palace Software, which has moved out
of the Scala Cinema in London’s scenic
Kings Cross, starts talking about devel-
opment for CD-ROM. Little did it know
that parent company, Palace Pictures is
doing far from thrillingly on the financial
stakes and will soon fold.

® The word ‘Not!’ (pronounced
Naaaaaat!) begins to crop up in the lan-
guage. Harry Enfield impressions are
becoming unbearable.

@ Apparently, Commodore is also to
introduce the Power Up discount scheme
from the United States. This means that
owners of Commodore computers
become eligible for discounts when
upgrading. At first this looks like an
excellent deal until it becomes clear that
it will only be applicable to people
upgrading to the A3000.

® Amiga Format picks up on the fact
the A600’s cartridge capabilities could
lead to games appearing on credit card
sized slips of silicon rather than on disks.
This could cut down on piracy, make the
up until now useless PCMCIA slots on
the machine worthwhile, and even bring
the prices of games down. The idea
sounds flawless.

As with all flawless ideas, there is a
major flaw: the software houses all want
to wait and see whether not the other
software houses will go for the idea first.
It appears that Commodore had not both-
ered to place any of the new machines
with developers before launching it.

® Good news for CDTV is that ASDG is to
release a version of Art Department
Professional for CDTV developers. This
will support the CDXL standard that
enables the machine to run quarter-
screen full-motion video.

@ Also on the way for CDTV (and the
A570) is version two of On-Line’s
Pyscho Killer. On-Line’s boss Clem
Chambers expresses the wish to have
the first X-rated CDTV titles in a self-con-
fessed aim for publicity, so sex and
violence will be high on the list of priori-
ties for future releases.

JULY

The A600 receives marketing muscle
from an unlikely source: Colin Curly of
Quavers fame adds his substantial
weight to the cause of the small, cheesey
computer. Curly is also to feature in Push
Over from Ocean.

® Amiga Format unearths the startling
news that the 1500 and 2000 are to be
replaced. With plans confirmed for new
Amigas to appear before the end of 1992,
it seems fair to say that the A2000 is for
the chop. Rumours of the demise of the
A3000 are slightly exaggerated - it was
merely a supply problem.

July is a month feared by computer
journalists in the Northern Hemisphere.
Nothing happens.

:
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,| rom the makers of Pen Pal comes a
brand new, unique WYSIWYG Word
Processing package, that's simply the
only choice for those who demand the
most from their Amiga.

Final Copy II is not only the Amiga’s most powerful
Word Processor with every feature you'd expect

- plus many more found normally in DTP packages -
but also the only Word Processor that gives superb-
scaleable outline fonts from azry Amiga - even 1.3’s.
Imagine outputting to your printers highest resolution,
with almost Postscript™ laser perfection - no matter
which printer you may have. Even with a simple é
nine pin dot matrix you'll get perfect
printing* from Final Copy's
20 smooth outline typefaces
that are included!
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> printer with normal Word Processor

@ompaﬁble with...
Amiga-A500/600/600HD/1500/2000/3000.

] With its powerful new features, there's no better Word Processor/Publisher
Jor your Amiga. You'll quickly realise the benefits which were once the exclusive
preserve of the Macintosh™ and other high end publishing systems.

Word Processing with Perfect Printing

smulated

Fingy
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7
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With multiple newspaper
. style columns and integrated
| === drawing tools - for boxes, borders,
?Squarcs, lines at any angle, ovals, circles,
arrows etc., plus colour text, along with many
other formatting tools - your documents will look
and read just as you want them to.
Final Copy II includes a 110,000 word British-
English Collins Proximity Spelling Detector &
Corrector, to help typing errors become a thing of
the past, along with an 826,000 synonym
Thesaurus, for that extra inspiration.

from SofiWood, Inc.
themakess of
Pen Pal

Final Copy II is so easy to leamn and use, that
you'll become an accomplished author in no
time at all - but if you need extra help you're
not on your own as our support hotline is there
for all UK version users. Look out for the UK

logo on the box!

~ Only £99.95

FROM ALL GOOD SOFTWARE DEALERS

System requirements... min. of 1Mb. RAM and two Floppies
or a Hard Disk Drive [A600HD requires at least 1.5Mb].
*Any Workbench supported graphic printer, colour or mono,
including... Citizen 120D, 124D, 224, Swift 9/24, 200/240;
Star LC10, 20, 200, 24-200, and XB Series; Canon BJ10ex;
HP Ink/Paintjet; Postscript™ devices and many more.

ﬂrade Distribution by...

# Centresof/IBD ¢ HB Marketing ¢ Leisuresoft ¢
4 Meridian Distribution ¢ SDL/Prodis 4
Dealers... Please call Harwoods for your supply of leaflets
and inclusion in the list of stockists we provide to customers.
United Kingdom version imported & supported by...

GORDON
oI

Gordon Harwood Computers « New Street - Alfreton
Derbyshire » DE55 7BP * Telephone: 0773 836781

al Copy II encompasses a whole range of other advanced features, here's just a selection:

@ Uses the latest Workbench 2 Style interface on a// Amigas ¢ On screen command ribbon controls (format your
=

document with the simple touch of a button) ¢ 25% to 400% editable page reduction and magnification command 38

¢ Title page, master pages & style sheets # Rightlleft pages with binding offset 4 Open multiple @™y

documents 4 Fast mouse document panning and zoom/un-zoom ¢ External and internal mail - '6%5\ 9.5

merging’Cut,copyandpasteOSearchandreplaceOOnscreenmathsOAuto-hyphenation w /vop\a, 0113 2 //

@ Import, resize and crop IFF, HAM and 24Bit ILBM graphics and auto-flow text > mﬂf o A ;

around them 4 Text over graphics ¢ Outline fonts on all Amiga screens, and any /\X./ ort oon - o

non-Postscript™ orPostscript™compatibleprinter #4pointupto300point //C‘?ﬁ- Wco 7 -

fovr 4" high) smooth text printng # Text leding and spcing 6, GRS s J

controls ¢ Condensed and expanded characters ¢ Positive IR // // /’/
L i fon ) /OSW goo e A % =

and negative obliquing ¢ Background printing, <o \-\5\°§ o C S

allowing simultaneous editing & printing of two - &\olc o s AN P v

or more documents 4 Fast proof printing 5 7@/?@(.5 d P AL T gy

facility  Comprehensive range of " \,)o\’? o = > e ///U;QOS‘C

additional attractive font ot /VLO;%“‘QO? . = e - i P2

volumes available. y — ﬁ/’/ /// /// g /‘;\Zos@
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Industry and Amiga users combine to prevent the theft and stupidity...

ow we t

ried to

stop the pirates

1992 SHOULD HAVE been a
watershed year in the fight against
software piracy — but it wasn’t.

Although many interested parties
had voiced bewilderment and anger at
the fact that no new legislation was
passed in order to counter the threat of
the pirates — or ‘thieves’, as they are
increasingly becoming known — the
Government and the opposition par-
ties seemed either unaware or
unconcerned by the growing drain on
the resources of one of the UK’s
strongest industries.

This apathy is matched only by
that which the politicos showed to the
rise in software prices and its effect
on consumers, which is a direct result
of the very same piracy. Why?

So, without the legislators to fall
back on, we had to look to current
laws, the good sense of software users
and the initiative used by software
houses and software writers.

One such company was Ocean
which decided to follow the hardware
route with the inclusion of ‘dongles’
in its packaging for Robocop 3. These
devices have been used and re-used as
possible defences and for the most
part they have been seen to fail.
Ocean also, inevitably took some crit-
icism for putting the price of games
up (Robocop 3 cost £35 although the
Manchester firm maintained that the
dongle had no bearing on this price,

Gary Bracey of Ocean tried dongles to
foil the software pirates.

and who are we to doubt its word?

Aside from this act of anti-piracy,
we were once again treated to the
same round of key disks, code wheels
and passwords from manuals. Yet still
the pirates carried on.

Another attempt to foil the fools was
with CATS (Computerised Automatic
Tracking of Software), which made its
first — and to this writer’s knowledge,
last — appearance in the news pages.
The theory, basically, was that all
software could be electronically fin-
gerprinted so that copies made from
an individual disks could be traced
back to the originator; an innovative,
but sadly flawed theory.

Meanwhile, a gentleman in his 20s
(the media also picked up on the fact
that he was unemployed) and known

as ‘The Armchair Wizard® was con-
victed of software piracy and fined
several hundred pounds.

Editors all over the country are hop-
ing that FAST (the Federation Against
Software Theft) has a good year and
forces the government and police to
take serious action against the pirates.

If this happens then the software
houses will stop barking on about the
high cost of software being justified
by the amount of illegal disk copying,
and the pirates will stop writing
absurd letters under stupid
pseudonyms trying to justify their
actions as revolutionary, freedom-
fighting attempts to secure liberty for
all sad, spotty little youths who can’t
get a life.

If FAST is successful, the letters
pages of magazines such as Amiga
Format will at long last be freed up
for sensible debate. But there is one
more big change on the horizon, and
that’s the change that will come as a
result of CDs taking over from floppy
disks as the main storage medium.

Financially damaged by the mas-
sive amount of piracy on the Amiga,
the software houses hate floppies.
And now, at last, they have an alterna-
tive with CD drives. Just as soon as
they can, you can bet that the softies
will be turning away from floppies,
and CD will bring the final answer to
the piracy problem. AF)

GAMES LEGENDS: THE BIZARRE STORY OF PIRACY

THE YEAR IN BRIEF

@ Hook is promoted by Ocean. The
film is on the wrong end of the American
reviewers’ word processors, but the UK
market is looking forward to it. What
would the game be like.

@ Jaguar XJ220 asks the question: ‘Will
you run out before the throttle’. Strange

really. Crazy Cars 3 goes for the negative

sell with: ‘The Jag’s a Drag and You
Won’t Notice Lotus’.

® ‘Bad News for Hedgehogs’ declares the

advert for Zool. What can they mean?

@ Happily for all of us, this is the month
in which The Secret of Monkey Island 2:
Le Chuck’s Revenge is reviewed and
raved over.

@ Sensible Soccer sneaks in and causes

some people to mumble heretically ‘As
good as, if not better than, Kick Offi’ A
few magazines even review Epic none
too positively. This is a story that really
will run and run.

AUGUST

What a month of rumour, speculation, the
occasional bit of news, and the Olympics.
Weighing in is a real story, or rather

two real stories: first of all Palace
Software. Although it is independent
from parent company Palace
Pictures/Palace Video, it appears that
Palace Software is still liable for debts
incurred by the larger concern.

@ So where is the good news this

month? It comes in the form of a new
pack from Commodore. The CDTV is
finally released with keyboard, external
disk drive, a mouse and Workbench 3.1
disks. This finally puts paid to any sug-
gestions that the path of ‘consumer
brown goods, put it in the sitting room
and granny will love it’ marketing that
had been weighting the machine down.
The pack, known as The Multimedia

Home Computer Pack costs £600, that’s

£100 more than a standalone CDTV.
But off the back of this comes the
fact that Amiga owners are offered a

:
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AND THE SPACE SHUTTLE

Some games come hype, some games come with
style, and some are preceded by legends. This
year was the story of just such a myth. No one
knows where these comes from, no one knows
who the evil genius is behind them, but this one is
a cracker.

Virgin were to bring out a Space Shuttle simu-
lator. A - legend arises amongst the hacks
(journalists that is) that the copy protection for the
game is one of the most original and potentially
irritating ever conceived: if you get the type-in
code wrong, you won't be told, instead you will
have to go through all the pre-flight checks —
these could take up to two days.

Discussions occurred as to whether this was
actually possible; whether or not some people
would actually enjoy this kind of thing, and why
on earth people had stared to believe this story _ : : :
after all. There were some other ideas for copy space Shuttle from Virgin: in the fight against piracy, it was
protection of this game, but they are fat too taste- helieved that this game would pioneer the most radical copy pro-
less to print here. tection system to date.

trade-in deal by Commodore. The deal
hinges on the fact that the A570 is still
above £250 (and still not available). So, if
you hand in your A500 or Plus, you get to
buy a CDTV Multimedia Home Computer
Pack for £400 and not £600. Does this
mean the death of the A570?

@ Looking on at all of this is a new top
man at Commodore UK. The solitary, tac-
iturn, Steve Franklin, the man who had
come up with the idea of the Batman
pack that solidified the Amiga’s position
as the UK’s favourite computer, is
replaced by the young and thrusting
Kelly Sumner.

SEPTEMBER

Kelly Sumner makes the announcement
that many users had been fearing but
expecting: the A2000 would be termi-
nated in four months’ time. Rumours had




NEWS DIGEST
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THE YEAR IN BRIEF

been emanating from the US that a new
machine is to take over from the 2000,
and possibly even from the A3000.

® News reports were also beginning to
come in from the first major Commodore
press conference of the new regime. The
main piece of news is that the long
awaited A570 (remember when it was
called the A690 all those pages ago?) is
finally to go on sale but not at the £269
price tag that everyone had been expect-
ing. The price tag for the drive is to be
£349.99. This price has a number of peo-
ple rocking on their heels. But no news is
forthcoming about the A670 or whatever
the A600’s CD-ROM drive will be called.

® Amiga Format picks up on a story
that has been staring everyone in the
face for a few months now: product
placement. Games such as Robocod,
Pushover, and any of the film licences
you care to mention all have strong
advertising links built-in.

As the computer game gradually
takes over from the sadly unimaginative,
highly derivative and nostalgia based pap
that passes for mainstream pop, compa-
nies with products to sell have already
started to look to the Amiga and Amiga
games as excellent devices for selling
product to captive audiences. Is this a
good or bad idea?

OCTOBER

Oh, well, Commodore goes and drops the
price of the A600. Not just snipped, but
crucified with a £100 drop. This comes as
a shock to readers, writers and the peo-
ple who have only just gone out and
bought an A600 for £400.

(Hindsight Warning! In a later inter-
view, Kelly Sumner does make it clear
that since the price cut, A600s have been
selling incredibly well — not much solace
to the people who had bought them
before the price cut.)

@ Stuart ‘Psycho’ Pearce puts his name
to a footy-game compilation that doesn’t
involve a game that features Basil Bolé
nutting England’s left-back.

@ The latest version of the Kindwords
word processor is released by the Disc
Company. But it turns out to have been
developed by Digita, the company that
created Wordworth.

® Amiga Format leads with rumours of
what will crop up in the inevitable A600
christmas pack. With no obvious film or
TV licences doing the rounds, we pick up
on Myth, Zool and Epic.

(Hindsight Warning! We were wrong
with Zool; wrong and slightly bemused
because no matter how you cut it, Zool is
a better game than either).

® The National Games Championships
offers £10,000 for the best games player
in the UK — and people still don’t believe
that computer games can (and should) be
taken seriously!?

In the year to come, what amazing news stories can we expect to see?

THAT’S 1992 WELL wrapped up
in terms of news. Of course, more
events took place than could be
included in this brief round-up.

For the most part, the bulk of this
year’s news was, when you look back
at it, predictable.

We all knew that the 512k,
Workbench 1.3-equipped A500 was
for the chop; we all knew that CDTV
would have to be sold in a radically
new way if it was ever going to make
any impact; we could all have had a
good guess at GVP coming up with
great products, with a few software
houses folding and a few others going
from strength to strength.

But there were a few changes that
none of us could have foreseen: Steve
Franklin leaving the MD’s chair at
Commodore was a shock; the A600
was a surprise following so quickly
from the AS500 Plus; the AS570 not
coming out at the sub-£200 mark was
a let-down, and the fact that television
show GamesMaster was such a hit

What of 19932

was refreshing (especially if you’d
been brought up on traditional com-
puter telly fare).

So, what do the news Gurus see
happening next year?

% By the end of the
year, in time for
Christmas, we'll see
the release of @
new, CD-driven
Amiga with no
floppy drive *

Predictions time

CD will be big in 1993, and is set fair

to be the main theme, but it won’t

happen by magic — what Commodore
needs is to get a lot of CD-driven

Amigas out there first. To this end, the
first two obvious points to look for
will be a drop in the price of the A570
to nearer the £200 mark that most
Amiga users see as predictable and
desirable, and the launch of the A670
for the A600 at a similarly low price.

At round about the same time, we
would expect to see the launch of
Microcosm, the CD game from
Psygnosis, and this should pave the
way for an increasing number of CD-
only titles until a big, console-style
game like Zool becomes available on
CD only. We’re also likely to see a
range of budget CDs appear at about
£10 in price.

By the end of the year, in time for
Christmas 1993, we’ll see the release
of a new CD-driven Amiga with no
floppy drive as standard and with the
double-A chip set.

Earlier in the year will see the final
release of the A800, a 68020-based
machine with the AA chips, 32-bit
architecture throughout and 2Mb of

THE SAME OLD STORY

Aghhh, what would the computer industry be without disk shortages? And
where would news pages be without this vile classic story? Even if this is
much akin to the car industry having a shortage of tyres, or the sporting
industry having a shortage of balls, the feeling of depressing inevitability

is still the same.

Yes, in 1992 we ran out of disks. We had trouble buying enough to
duplicate our 580,000 disks per month for the magazine. Now you can bet
that if computers ran on CDs we wouldn’t hear this sad story every single
year. And doesn’t all this make you wonder why the prices of disks are

never as low as you think they should be?

RAM, possibly at a bargain price
under £500 to compete with Atari’s
recent Falcon machine.

We’ll see many more PCMCIA
expansions, including a PC emulator,
the A670, RAM cards, disk drives and
eventually we’ll start seeing some
utilities software on credit card ROM.

Long term, apart from the CD-
based machine for Xmas 1993, we’ll
see true-colour framebuffers built in
on the A5000, a new 16-bit sound
chip, and FMV as the big moves. D

One of the most fascinating news stories of the year
turned out not to be true. But it may turn out to be true
after all. Fancy a portable Amiga, anyone?

Do you recall the story of the Amigas that weren’t?
Not many people picked up on this story, which is
strange because it does show how much interest the
Amiga has engendered in third party developers; and not
merely on the peripherals side.

Rumours of Amiga portables were being bandied
around the press. “About time too”, we all said in the
pubside editorial meetings. It seems the Model 10 and
Model 20 machines were to be shown off or had been
shown off in America, and the firm that ‘engineered
them from the ground up’ was ready to put them on sale.

The former was 68000 based, while the latter was to
be a 68030 machine. Both of them were said to exhibit
all the best characteristics of the normal, run-of-the-mill
standalone and deskbound Amigas.

Is the Amiga on the move?

There is, however one major kicker in this story, and this
is the fact that neither of the machines were actually
made by Commodore. They never appeared, apparently
because of legal problems with Commodore in the USA
which must surely have taken exception to someone else
appropriating Amiga technology.

As such the chances are that they will never see the
light of day, which is shame, because portable Amiga-
ing would make great sense. But — and this is a big but —
there have consistently been rumours over the last six
months that Commodore is working on a portable Amiga
of its own. Which would certainly explain the reluctance
to let anyone else work on one, and might even explain
some aspects of the A600’s design (the wedge-shaped
case, the IDE hard drive and so forth).

So will we see a portable Amiga in 1993? Well,
Commodore isn’t saying, but you never know. Check out
the *‘Amiga in America’ pages for another hint...
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Jor Great Value Packed Prices on Amiga Computers, Accessories amd Peripherals there is only ONE Direction!

Whether you are looking to buy your FIRST Amiga, upgrade
to a NEWER model or add to your existing system, Merlin
Express have got the product for you.

With truly competitive prices plus Merlins' expert advice and
service, why not give us a call2 Remember with all Amiga
600 computers you get a full 1Year INHOME warranty pﬁ)s
an advice helpdesk that are only a phone call away! In the
rare’ event that a fault occurs an engineer will call at your
home fo sort out the problem free!

With Merlin Express you automatically receive the
following with every Amiga pack...

& TV Modulator [allowing your own TV as a display] < Mouse
¢ User Manuals < Connecting Lleads < Operating System Disks

Amioa Welcome Pack |

Amiga A600 package with 3.5" floppy disk drive and
the following great software [whilst stocks last]...

¢ Deluxe Paint Ill - Paint Package r -,I ”
¢ Commodore 'Mystery Game' . W | !“i ad
< GFA Basic - Programming ~ Phon

5!

Amiga A600 package with 3.5" floppy disk drive and a
fantastic collection of superb quality software. ..

¢ Microprose Grand Prix ol

¢ Silly Putty <> Pushover
¢ Deluxe Paint Il

i Pri

“Phongus!

icl

Amiga A1500 package with twin 3.5" floppy disk drives
and TMb RAM plus Games and Business software...

< THE WORKS PLATINUM EDITION [Word Processor,
Database, Spreadsheet] ¢+ HOME ACCOUNTS <
DELUXE PAINT [Il < ELF < TOKI < PUZZNIC & a great

book: "GET THE MOST OUT ARESH AR
OF YOUR AMIGA" e {Tﬂﬁﬁﬁ

I AAME USFd ek
Amiga A600 package with 3.5" floppy disk drive and a
20Mb Hard Disk Drive builtin and installed - 'Ready To
Go', plus superb quality software...
< EPIC <~ MYTH <> TRIPLE LANGUAGE TRIVIAL PURSUIT
< ROME <> DELUXE PAINT Il Greaf Family Pack
<+ 5 LANGUAGE DICTIONARY 2200 GG
¢ AMIGA TEXT [Word Processor] {;/{[f*g‘gg

EPIC PACK [as above] but WITHOUT the sofiware available
subject to availability...Phone Us!ii

DTV Pachs

A new concept in home education and entertainment for all the
family. All the features of home computing [with a CDTV
keyboard & disk drive] plus CD Rom technology...full interaction!

aleoma PRTY PRIV Mullimadia Bae
Welcome CATV  COTV Hullimedia Pack
A great new pack with M v | t i m e d i a :
CDTV Unit, Welcome CD HERE TODAY - in one machine that can
Disk, Remote and both @ccess a wedlth of Amiga sofiware as
H "h. E et well as CDTV titles and CD Music.
UchlnSOI"s "cylf_lofpa I'(O Contains: Amiga CDTV Unit, Keyboard,
GRa Lemmings le ilst stocks  Mouse, Commodore 3.5" Disk Drive,
last] on CD Disk. Remote Controller, Workbench Disks & a
Welcome CD, Plus...

T EIRY.99 St 245999

500

Compaible

X 1500
_ , _
Hh&/llm ﬁﬂﬂv&?

Simply aftacheg info the side port of you
Amiga A500/A500 Plus cdmputer...
OMb. HD+/Il Unpop. 189.99
52Mb. HD+/Il Uppop. 329“?9
120Mb. HD+/1I npop 409.99
240Mb. HD+/II Unpop

gk 659.99
hhal Gamlio Rogrne
Simply aftaches info the side port of you
Aniga A500/A500 Plus cdmputer... |
i W\F.

Alliunits are 40MHz @nd come wi

s £629.
120Mb. -1Mb. g 19.
240Mb. - : £929.
209.

[fort use with A53Q Comblo Boards, abobe]

0 GRS
i 1500...

£129.99

£274.99

399.99

19.99

79.99
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HARGE!

_COTV ROM Drive
B500 Plus Ch ROl

Turn ?'ou Amiga A500 Plus into CDTV!

Simply plugs into the end port of the
Amiga to allow CDTV sofiware and

reeonpr  £329.99
Philips Displays|
Choose between a specific monitor for
the optimum display quality or a
TV/Monitor whicﬁ is better quality
than a domestic TV [almost as good as

a monitor] but with the advantage of
Television too!

CHOR3 I Hanilar

14" Colour complete with lead to
your computer and a quality dust
cover plus... Superb Display

LOTUS TURBO { [
CHALLENGE 2 EPH“"E “S
= o Rl
[elGvisian lianilars
2000 Line resolution fo surpass the
display of a domestic television...
3332-15" Remote with Sleepfimer £
2331-15" Remote/Sleep/Telefext
2341-17" Remote/Sleep/Teletext £299.9

TAKE £10 OFF WHEN PURCHASED WITH
AN AMIGA OR OTHER MAJOR HARDWARE

9
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. Merlin Value
Sorcerors Pachs
Add a Sorcerors pack to your
Amiga for EXTRA VALUE, choose:

Sorcerors Pach1:  £19.99

Mouse Mat, Dust Cover, 10 Blank
Disks, Library Case, Quality Joystick

sorcerors Pack 2:  £24.99.

Amiga Gomes Pack. All professional
sofiware NOT cheap PD fitles:
Datastorm/Dungeon Quest/E-Motion/!
KidGloves/Grand Monster Slam/
Powerplay/RVF Honda/Shuffle Puck
Cafe/Microprose Soccer/Tower of
Babel and GFA Basic Programmin

g
sorcerors Pack 3. £24.99
THE 'ZOOL PACK'...

New software package including the
game 'ZOOL' which could be this
years BEST seller!!! You get Zool,
Pinball Dreams, Striker and Transwrik
[Amiga WPL. The rrp's for this pack
total more than £125 separately!!!

Prices are when purchased
with an Amiga.

% despatched by courier at a cost of 557 Export markets|VAT usually deducted]. 3

. either £7.50 for a next working - Delivery charges vary from UK and, all

. day service or £.00 for two warranties are for UK only.

- working days. Saturday delivery

is available at just £12.00. - e
5 t Payment may be made by Switch, ¢

* Smaller items are normally < 3 :

s Access, Visa, Cheque [please allow
and all goods -are

osted —— :
posic working days for clearance], Bank or a
% genenally despatched on day of Sl i .
] i 2 ? Building Society Draft [which require
payment clearance. < ?

no clearancel. Postal Orders or cash.

lardware and larger items are Export: Merlin are happy to supply BFPO & W

Hardware warranties allow for 30 days refund or replacement [subject 1o
manufacturers-conditions etcl. After 30 days & within 12 months of purchase faults
rectified by relevant makers repair schemes. Software & small items carry
ious warrantics. please ask for details. Goods which carry an ‘on-site' guarantee
are attended to by the makers own nominated servic

2l All information is correct at time of going to press,
ensure the information in this advert is correct, by
¢ offers, prices, availability ete.. PRIOR 1o placing vour order. We reserve the

OE. Every effort is made to
vou should always confirm

L-";_—- 3
right to alier product prices or specification without prior notice [please note -
prices may fluctuate up OR down!]. Goods are not supplied on a trial basis. m_ “,:;5,;\

MerlinExpress Limited
Dept FSP, Unit C7, The Ropewalk
Industrial ~ Centre, ~ Station  Road,
Ilkeston, ~ Derbyshire. DE7  5HX.
Telephone: 0602 441442 FAX: 0602 440141

Order~Tine-
I % 4 ! y v I .

0602 441442
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If you like to delve a
little deeper than
most, then this is the
product for you.
Welcome to the

world of 3D
Construction Kit
2.0™ where virtual
realism becomes a
reality.
3D Construction |, o -
Kit 2.0™ is the | &sson,
only virtual ’ !.f?!é%:ﬁxsaszm
reality package
available for
the home
computer.

Developed alongside
professional VR products, it offers a wide
range of facilities including:-

e 3D shape designer/manipulator

¢ Sound effects manipulator

e Game design utility

e Print out/screen dump option

e Animation programmer

e Computer VCR playback function

e Clip art library with colour catalogue

We know how frustrating it is to buy a piece of software and
have to wade through a huge instruction manual just to get
started. So we've included a short tutorial video to get you

up and running quickly and give you a taste of what 3D
‘ Construction Kit 2.0™ is all about. Starting from scratch, the
tape will show you how to create, ,manipulate and join
objects, design landscapes and even make your own
game! You'll also get a glimpse of some of the fantastic results
that can be achieved once you've had a bit of practice.

© 1992 Dimension International Ltd. IBM PC Screenshots
Domark Software Ltd., Ferry House, 51-57 Lacy Road, e
Putney, London SW15 1PR The Award Winners

Designed and Programmed by Incentive Software O'




NOBODY KNOWS COMMODORE UK
better than Kelly Sumner. He joined as a bench
engineer and now he’s the managing director.
Over the year we’ve had reason to speak to
him many times about how Commodore is
doing at what the company’s plans are.

So let’s hear what the man behind the com-
pany behind the Amiga in the UK has to say...

On starting out at Commodore:

“I joined Commodore on June 11, 1979
because they were offering training as an elec-
tronics engineer,” reflects Kelly. “I was a
bench engineer on a line. Most of our business
was calculators, watches and chess games,
things like that. When the VIC 20 came along,
I was sole engineer on that.”

On asking the worldwide boss of
Commodore for a better job:

“For a snivelly little service engineer to go
to the MD and say ‘I want another job or I'm
leaving the company’, that was quite some-
thing at the time.”

On joining the Amiga 1000 sales team when
it was launched:

“It was tough, very tough. I can’t say it was
the most successful product ever. Selling for
about £1,500 as a single drive and £1,700 with
two floppies. But it was a heck of a machine.
We probably sold about 14,000 in a year.”

On his rise to boss of the UK operation:

“Three years ago I was just a sales person
in the company and either I've been very lucky
or I've stabbed a lot of people in the back
along the way! Basically I've got where I am
through two things: hard work and common
sense. I’'m certainly not the best educated per-
son. In fact, I've only got GCSEs.”

On the significance of the new boss coming
from the consumer, rather than business,
side of the firm:

“Commodore has always been in mass-
merchant consumer electronics. We will never,
ever be an IBM. But we’re very good at pro-
ducing cost-effective kit and selling it in large
volumes, and that basically means consumer
products. The core of the company is retail.”

On how the Amiga ‘got where it is today’:

“As my predecessor [former MD Stever
Franklin] would say, it had the ‘Wow!” factor.
Graphically and soundwise, it was years ahead
of its time. Then the quality and depth of sup-
port, whether it be software or hardware, made
it a hit with the techno people. They started
saying how wonderful it was and it started
being bought by the masses.”

On the Amiga being the top machine:

“It’s on such a roll now, it will be very hard
to stop. We'’re selling in excess of 300,000
Amigas every year now, and we’re selling it to
dedicated people who are spending 3 or 4
times as much as people buying a Sega or
Nintendo, and they’ve got a very good ratio-
nale for doing that. The Amiga effectively
grows with them. The machine is so open, you
can do what you like with it.”

Pictured in the board
room at Commodore
UK’s Maidenhead HQ,
Kelly Sumner presents
a friendly face to the
nation’s press.

COMMODORE

Commodore in
his own words

Kelly Sumner is MD of Commodore UK, the company that brought you

the Amiga. So who better to ask about the past, the present and the

On how long can the Amiga last:

“Over the last year or two we’ve been getting
the range right by bringing in new chip sets, new
machines, new technologies, and that’s just the
start. There’s no reason why the Amiga should
ever stop. You may not see it in the base format,

% There's always turbulent waters

when you have to change, especially
something like the 500 which was loved
by literally millions *

as the 500 or 500, but who knows what we're
going to have in 10 years’ time?”

On loyalty to existing users:
“The whole idea of the Amiga is to have a
product that is graphically and soundwise better

future of the Amiga? Tim Smith asks the hard questions...

than its competition, but is compatible back-
wards. If we bring out an Amiga 9000
tomorrow, a guy with 500 software should be
able to run it. You don’t want to throw away
everything you’ve collected.”

On whether the A600 was tailored specifi-
cally for Europe:

“There are two types of development. You
have a chip development, which is led by the
Americans. They re the guys who suss out the
base of the machine. Then they come along to
European meetings, and they say, ‘We've got
this wonderful chip set: what do we need to
build around it? What memory, what inter-
faces, what kind of casework’, and so on, then
it gets put together.

“Something like 85 per cent of
Commodore’s business is done in Europe, so it
would be wrong not to listen to what Europe
has to say.” »

:
%
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On how the new A600 has been greeted by
the public:

“There’s always turbulent waters when you
have a change, especially something like the
A500 which was loved by literally millions, but
the sales certainly show that the 600 is picking
up and accelerating through the summer, which
is something you don’t often see.”

On sales of the A600 after the price cut from
£399 to £299:

“The price went down and I was envisaging
a two, maybe three-and-a-half fold increase in
sales. What happened in the first week was that
we got just over a four-fold increase in sales.
We thought ‘great, four-fold increase’, but it’s
going to settle down. What's actually happened
subsequently is that each week it’s grown. Not
hugely — last week’s growth was 7 per cent —
but it’s now nearer a four-and-a-half-fold
increase on sales since we dropped the price.”

On reaction by the dealers to the A600:

“We were talking to NASCR [National
Association of Computer Retailers]; we were
talking about the price drop and a lot of the
guys are successfully switch-selling from

Nintendo and Sega to Amiga. Basically
they’re saying ‘Yeah it’s £100 and a bit more,
but do you realise how much more a
Sega/Nintendo cartridge is? Do you realise
how much Amiga software is?’

“And to quote Dale Bradford [an indepen-
dent dealer and a regular columnist for trade
paper Computer Trade Weekly], “They’re ejac-
ulating themselves off the shelves”. It certainly
seems to be working. It’s too early to say what
that means to the overall picture of the year. It
certainly means we’ll achieve the 300,000
mark we’ve been forecasting.”

On making the Amiga in the UK for the
first time ever:

“We are now producing the A600 in in
Scotland. When I say ‘producing’, I don’t
mean assembling, I mean actual production
from the board layer up. So the chips and the
plastic moulding are made in the UK. All the
product for the UK pre-Christmas will be built
in Irving in Scotland, and we export a signifi-
cant number of Amigas to Europe so we will
be a net exporter of Amigas this fiscal year.

“It’s also created, or rather secured, 200
jobs in Scotland. It is not Commodore UK, it’s

CHANGE AT THE TOP IN ‘92
AND WHY YOU NEED TO KNOW ABOUT IT...

1992 saw a big change in Commodore UK. It was a
change in style, a change in the way that the company
dealt with the press, even a change in the way that it
dealt with the public.

August 1992 saw the top spot at Commodore UK
altered radically. Steve Franklin, the man who had
consolidated the Amiga’s position as the nation’s
favourite home computer, with marketing moves such
as the famous Batman pack, was moved to take on a
new role as CDTV marketing guru for Europe. The
man taking his place was Kelly Sumner.

The two characters could not really have been

more different:
Franklin - a taciturn individualist,
unavailable for comment to the
waiting hordes of hacks, an indi-
vidualist who doesn’t suffer @
fools. Not much was ever known
about Franklin’s home life, but a
great deal was known about the
power of his tongue and the
force of his invective. Franklin is
reputed to have a fearsome tem-
per — and if he doesn’t, the
threat of it is enough to make a
great number of people wary of
crossing him.

One of Franklin’s biggest
achievements was convincing
computer dealers around the country that the Amiga
was a force to be reckoned with rather than simply a
very good games machine. With Atari’s ST computer
falling by the wayside rapidly as the 1990s pro-
gressed, it would have been very easy for dealers to
tar the Amiga with the same brush. Franklin managed
Commodore’s marketing initiatives to the extent that
this never happened.

In fact, the theory in operation under his reign
was that you kept the Amiga priced above the opposi-
tion so that it would not just be, but also look like, the
best machine. Although this worked well for a while,
towards the end of his tenancy some voices were
raised in criticism.

notoriously

MDs past and present — Sumner (left) prepares to
take up Franklin’s seat of power.

Sumner — a more affable team leader. He has been
working for Commodore since 1979, when he joined
simply because the company was offering training for
an electronics engineers. By his own admission,
Sumner is not the most academically advanced man
in the world — he only has CSEs to his name. But what
he does have is a firm knowledge of the Amiga.

One of his first jobs was as an engineer on the
VIC 20. He then moved on to the C64, before moving
over to sales on the new Amiga 1000. The grand-
daddy of the Amiga family was not a fast seller, and it
was a relief to Sumner when he was moved on to the
sales team, whose task it was to sell the Amiga 500.
He quickly moved up to sales manager, and then
eventually to the managing
director’s chair.

The first two moves made by
Sumner were enough to have
made him a controversial fig-
ure for the rest of his tenure.
First he decided to hold regular
press conferences in stark
contrast to Franklin’s ‘Fortress
Maidenhead’ policy.

Second, and perhaps even
more of a shock, Sumner
dropped the price of the base-
level Amiga. Which all goes to
show that changes in the man-
agement at Commodore do affect you, the Amiga
owner. It is not simply a case of corporate machina-
tions occurring behind closed doors.

Both Kelly Sumner and Steve Franklin are ‘hands-
on’ managers. Both are well aware that the Amiga is
undoubtedly the flagship of the Commodore range —
3,000,000 machines in use worldwide and approxi-
mately 1,000,000 Amigas in the United Kingdom alone
vouch for this fact.

Any moves that Kelly Sumner makes regarding
the Amiga will undoubtedly affect you — the same
applies to Steve Franklin and the CDTV project. So
next time you hear either name mentioned, you will
know to take notice of what they have to say...

an associate company called SCI. And it’s our
intention to produce all Amigas in Scotland
whether they be high-end or low-end. This is
basically endorsing our belief in what the UK
Amiga market’s going to be and what it is at
the moment. It’s not easy, it’s not cheap to set
up a production plant — we believe it’s going
to be a good market.”

On whether building machines in Scotland
will affect the price:

“Instead of having to rely on shipments
from the Far East, now we make them in the
UK which is much, much quicker. We have
been planning the price drop for a couple of
months and we knew that we could be produc-
ing in the UK and this was factored into the
[new] price. What it means is that we can get
the machines on to the market more quickly:”

On the new Amiga packs:

“The A600, Wild, the Weird and the
Wicked. This pack was available in the shops
in October priced at £349.99. It’s a direct
replacement for Cartoon Classics. It has in
there Pushover from Ocean, Putty from
System 3, DeluxePaint III, obviously, from
Electronic Arts, and Microprose Grand Prix.

“There are details of how to fit everything
on the back. Even though the failure rates on
A600s are far less than A500s we’ve even put
quick connect guides in there.

“We also have the A600 HD pack. You
have in there Epic from Ocean, Rome from
Millennium, Myth from System 3 and
DeluxePaint III from Electronic Arts. Slightly
different, this is the dual-sided pack with the
Amiga Language Lab on the back.

“This contains Trivial Pursuit in three lan-
guages, German, English and French, a
multi-lingual dictionary to help you out if you
don’t really understand French or German, and
AmigaText which is a basic word processor.
This again will be available in October and
will retail at £499.99 so there is no change in
price. These packs will run us through next
year as well. I can’t see any change. This is it.”

On criticism of the game Epic:

“Basically all our packs are put together in
January. We went with Epic basically because
Ocean said it was going to be the best thing
since sliced bread.

“All the software in all the packs is tested
by us. So if you look at Epic, that will go
through and be tested on all the different types
of A600, though in fact there’s only one at the
present moment.

“When we put the packs together, we
realised that we had no big blockbusters like
Batman or Bart Simpson, so we decided to go
for products that were either visually effective
or were bloody good to play. We believe
we’ve got the right mix here.”

“Epic is visually a very impressive game.
What it’s doing is giving the individual an idea
of the type of software available for the
machine. I'm not a games player but my guys
say it’s OK. I saw it about a year ago and
thought it was amazing.

“At the end of the day you’re buying HDs
out there for £499, you’re getting seven pieces




of software for nothing, so you can throw the
Epic away if you want. You're still getting
Rome and Myth which are both impressive”.

On whether Commodore has considered a
Sonic or Mario character for the Amiga:

“Yes. There are a number of options we’re
looking at that lend themselves to that kind of
exposure. But it won’t necessarily be at
Christmas, it may be a little bit after. We have
looked at product that we can hang our hat on
and say ‘that is a quality product’ and not just
today, but as the development of the Amiga
progresses we can upgrade the software to
show the new qualities of what we’re trying to
bring to the market very easily. So if we were
to launch an Amiga 5000, something could
come out on the 5000 at launch and they could
say, ‘Wow! Yeah, I can understand that!’”.

On availability of A600s outside the packs:

“We will still make the single-drive, stand-
alone option available but we will limit it
dramatically. It’s better for us to sell packs than
£299 products. Don’t be surprised if your read-
ers find it difficult to buy £299 Amigas.”

On value in the A600:

“In real terms, the 600 offers people every-
thing, and in time will offer them more than the
500 ever did. Look at things like surface-mount
technology, and people say ‘That doesn’t mean
a lot to me’, but it does if the machine goes
faulty on them.

“I got the reports of the first three months of
failures. Now, at a conservative figure, the 500
range was probably 8.5 per cent failure rate.
The 600 at the moment is running at less than
one per cent. Not only that, but even if it does
go wrong you don’t have the hassle of sending
it back. That has got to be a leap forward.”

On the PCMCIA ‘credit card’ or ‘smart
card’ slot:

“Obviously times change. The PC bus is
now the standard, and will be increasingly the
standard, for expansion on a number of differ-
ent machines, not just the Amiga.”

“Our idea is, if you buy the 600 and you
want a hard disk, you get it on a PC slot, the
size of a credit card, 20Mb, 40Mb, 60Mb,
whatever you like, plug it in, there’s your hard
drive. You don’t have to open up the machine
you don’t have to bolt on this big, expensive
device. And if you want to go down to your
mate’s and play games off the hard disk, or use
utilities off the hard disk, that’s all you need,
the card. You can just put it in your top pocket
and away you go.”

“Prices at the moment are not particularly
competitive — as with anything, on introduction
people think that they can get more for it than it
is actually worth — but you are going to see
prices fall dramatically over the next three or
four months. Anything that can be done on the
DMA bus, I am told, can be done on the PC
bus — so if you take any of the third-party
peripherals, they can be done on the PC bus,
there is no doubt about that. When we launch
the A670, that will be proved. Amiga users will
have a much wider range, and a much more
cost-effective range.”

On why none of the software in the A600
packs is on ‘smart cards’:

“They’re expensive. And when Fujitsu and
Mitsubishi and all these guys get their acts
together and realise that they’re over-priced, we
may well do something. The other thing is that
the lead time on production of smart cards is 12
weeks — if there’s a peak of sales, we can’t turn
them round quickly enough.”

On why CD is the medium of the future for
software publishers:

“If you look at the price of a Sega or
Nintendo cartridge, it’s very expensive. Any
cartridge is always going to be more expensive,
and also it has a longer lead time. You can
press a CD in 48 hours, but a ROM cartridge
takes three months. And there are lots of impli-
cations as far as cashflow in companies is
concerned. I'm not saying people won’t bring
out games on cartridges, but CD is the way
we’d like to steer it.

“We’d like to have inexpensive software,
and the only way you are going to do that is by
having a relatively inexpensive format and to
be able to sell mass, so that means CD with no
piracy. Disk software could sell cheaper, but
they’re unwilling to do that because of piracy.
Cartridges can’t be sold any cheaper.”

On the price of software on CD:

“Our ambition is to make it viable for soft-
ware houses to sell quality software at £20 or
below. We would like to get nearer the music
CD price. A CD, to press, with a case with an
inlay, is a couple of pounds. Put that against a
cartridge which costs maybe 10 pounds... And
quite frankly, you're limited in what you can
do with a cartridge. Some of the stuff we’ve got
coming out for CDTV at Christmas, you’d have
to have a £300-£400 cartridge.”

On software publishers supporting the
Compact Disc Amiga:
“Most publishers are producing software for

Chelsea FC, sponsored
by Commodore. “I
was hoping to change
the name on their
shirts to Amiga this
season” Kelly Sumner
told Amiga Format,
“but there wasn't
time. We'll definitely
do it next year.”

It’s an indication of
the faith Commodore
have in the Amiga.

% We are now producing the A600 in
Scotland. When | say ‘producing’, |
don’t mean assembling. | mean actual
production from the board layer up *

CD that will run on 570, CDTV, 670, or what-
ever you have. I think that over the next six
months you will see that happening from most
of the major software houses — I can’t say all of
them, but most of them. And I think probably
after Christmas you will see product coming
out on CD and not coming out on floppy disk.
Because there will be enough CDs there to
make it worth their while. And if you asked me
to prophesy, I'd say the floppy disk market will
be dead inside three years.”

On potential sales of the A570:

“It isn’t just a CD machine, it’s an expan-
sion for hard disk and memory too. You could
say [sales will be] anything from 10,000 to
50,000 in the first six months, up to Christmas.
I would say that we would confidently expect

COMMODORE

to sell in the 20,000 to 30,000 region.”

“This is really designed for the 1.3 owners
and there’s something like 500-600,000 of
them, so if only 10% upgrade that’s 60,000.
It’s not the product for 1.2 owners. It’s 1.3
minimum and 1Mb of fast RAM. So the 1.2
owner is best to trade in for the CDTV.”

On when the A670 might arrive:
“I would be disappointed if we didn’t see it
pre-Christmas.”

On whether CDTV discs have been too
expensive:

“Yes. We will introduce a range in the not-
too-distant future, I would suggest starting at
£9.99. We will have a budget range. But the
big ones are still going to be 35 quid or what-
ever, because the developer has to make
money back. CDTV titles are expensive to
develop. Some of the older titles will find their
way to £9.99 very quickly.

“The idea is that as we get more CDs out
there, we will be able to start selling [new
titles] cheaper than we would 3.5-inch games.

On CD as a piracy solution:

“The reason that they [software houses] say
they have to charge £24.99 or £34.99 is
because of the piracy problem and they just
don’t get the return. But using a CD, there is so
much code there that if someone wants to
pirate the disk it will cost them more to buy the
blanks than it will for them to buy the original.
And that’s the only way we are going to stamp
out piracy.

“So, if a game was £19.99 and it takes 40
disks to copy, it’s not worth it for a pirate, he
might as well go and buy the original. OK »

:
%
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so he might get a kick out of it, but it’s a pretty
expensive kick — and he’d get a very sore wrist
from putting the disks in and out.”

On the potential of CD games:

“We believe that the long-term future of
this industry is based in CD. The games are
getting bigger and the cost of goods is getting
more expensive. They’ve got to go to CD.”

On the first major CDTYV title, Microcosm:

“They’ve been working on it for 18
months. Microcosm is a Commodore-owned
product, and Pysgnosis are producing it on our
behalf. We are funding it. If you were to play
that game from start to finish, that would be
about three hours of continuous gameplay.
And that will be a product that will be along
very soon.”

On rumours of a PC emulator for the A600:

“We’ve also got a new bridgeboard coming
out. To start off with this will be on the 2000,
3000, 1500 machines and that will be a
386SX/25 bridgeboard with 2Mb of RAM on
board which can be configured for the Amiga
or for the PC side. It will priced around the
£250 mark.

“It is currently envisaged that we will be
looking to do something similar for the A600,
but I suggest that we will do this at a different
price point.”

On competitors: Atari and the new Falcon
home computer:

“We don’t see them as competition. At the
end of the day, their success will benefit
everyone in this room, because competition is
good for the market. But in my personal view,
I don’t think it will be a success.”

On competitors: Philips and the new CD-
Iinteractive machine:
“I don’t see CD-I as a threat”

On the apparent failure of the ‘interactive
television’ concept:

“We weren’t involved in any of the devel-
opment of CDTV technology, that was all
done in America. We were taking the lead
from the corporate company. And there was a
corporate stance of: ‘This is how you sell it,
this is how you promote it, this is the way for-
ward, don’t do this, don’t do that.” So that’s
what we did.

“But after six or eight months we basically
turned around and said: “You don’t know what
you’re talking about, it ain’t going to go any-
where, and if it does go anywhere you're
going to have to spend so much money that it
isn’t worth doing, so we’re going to call it the
Amiga CDTV, we’re going to produce a pack-
age with disk drives and such like, and we're
going to promote it like that, people can under-
stand that and you don’t have to spend so
much money’.

“And that’s obviously working. You’ve got
the Multimedia Pack [CDTV with keyboard
and disk drive] now in the UK, Germany,
France, Italy — the whole of Europe. And
where it is head-to-head with CD-I, I would
suggest it’s probably outselling it somewhere

in the region of five or six to one. That’s based
on what Comet and Dixons told me. We're
certainly outselling it.

“The great thing is that now CD-I is out
there, people can actually judge which one is
the better system. I believe that our software
was pretty poor to start with. We are now get-
ting some decent software and we’ve got more
software and better software waiting to come
through than CD-I has.

“The future of CD will not be CD-I versus
CDTV. I don’t believe that CD-I will work, I
believe that Philips will pack their bags up.
And the other guys (Sony, Panasonic) will
only come on board when they see there’s a
market there.

And until Philips sell a significant number
of players — and I would say that means
200,000-300.,000 at least — Sony are not going
to invest a whole chunk of money in some-
thing that’s going nowhere quickly. I think

you’ll see those people joining other technol-
ogy groups, and bringing out something else, a
total jump over CD-I. *

On more new Amigas:

“An Amiga chip set takes much longer to
develop than any other chip set. We have a
group of people, and all they do all day long is
refine and develop the chip sets, until it gets to
a stage where we need one. We’re continually
doing that.”

“There will be a new high-range Amiga in
the September-October timeframe  [the
A4000], there’s no question about that. Higher
than the A3000. We’ve just repositioned the
A3000, because we think it was specced too
high. We’ve effectively halved the price.

And there will be a number of new
machines in the next year to eighteen months.”

On with the rest of the annual... AF]
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A LETTER FROM KELLY TO YOU

Relly Sumner

October 12th 1992

o

Commodore

Managing Director, Commodore UK

lready exists for the

nuch as possible in

ipset found i

through products 1i}
not a product, and

Reg. Office: Commodore Business Machines (UK) Limited, Commodore House,

Telephone: Maidenhead (0628) 770088 Fax No. (0628

The Switchback, Gardner Road, Maidenhead,, Berks SL67XA
) 71456 Telex: 846057 CBMUKL G




Your Amiga has
been a great games
partner. You've experienced
Flight simulators, arcade actions
and role playing adventures.

But now you're looking for some-

ing more <

than just
another
ic through
game. :I adf:?l"‘ .
e full course
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be interested in The Miracle. A complete keyboard/
software combination
that teaches you how to
play the piano.

Start with simple lessons.

m Advance up to performance
you'll be standard. You're learning quickly...
::sd'::ng because The Miracle listens to every

and playing note you play and gives you

better than you ever thought possible. personalised lessons.

The Miracle keyboard gives professional
quality stereo sound, either through its
own speakers or the hifi. Record your
own hits in The Miracle's unique 8 track
studio. Take the keyboard round to a
friend's house - it will work on its own or
through your Amiga.

Record, overlay

and mix your own
creations in The Miracle's
8 track studio.

You thought it would take a Miracle to bring out the musician in you. Well... here it is.

Now available at selected Tandy stores, Argos Superstores, selected E & S retail stores and all Accredited Miracle Dealers.
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Full manuals.
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Earphones.
Footpedal.
Manuals.
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% is ready to install in
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ONLY £299 inc VAT

MINDSCAPE

Mindscape International Ltd, Priority House, Charles Avenue, Burgess Hill,
West Sussex, RH15 9PQ Tel: 0444 872234 Fax: 0444 248996

That would take a Miracle ” et



PCMCIA EXPLAINED

AF,

The new PCMCIA slot in the Amiga A600

— does it herald a revolution in data
storage, or is it an evolutionary dead-end?
Jason Holborn investigates the future of

The end o
the floppy?
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Commodore’s ground-breaking step...

WITH THE AS500 Plus now dead and buried
(but not forgotten), the arrival of the A600 has
been seen by many as an anti-climax. With the
standards of PC, Mac and even Atari computer
technology advancing, many industry specula-
tors saw the release of the A600 as more of a
step backwards for the Amiga.

The majority of criticisms were levelled at
the machine’s potential for expansion.
Expecting to find the same 86-pin bus connec-
tor as the A500 series, many so-called industry
experts condemned the 600 before it had a
chance to prove itself. This port proved to be
such an important aspect of the A500 that it
seemed only natural that its omission was a
big mistake. How were users to add extra
RAM. What about devices such as the A570
CD-ROM drive and the numerous SCSI hard
drives which rely on this connector?

To an extent, the criticisms were founded
on good, solid reasoning, but one aspect of the
machine that was overlooked was a little slot
on the left-hand side of the machine. This
obscure-looking beast may not look as impres-
sive as the 86-pin connector of old, but its
potential is unlimited. It delivers full compati-
bility with the standards laid down by the
Personal Computer Memory Card Internat-
ional Association (PCMCIA), a group of high-
brow representatives from such companies as
DuPont Electronics, NEC, Toshiba, Motorola,
Zenith and now Commodore.

So what’s all the fuss about? Well what
makes PCMCIA so special is the sort of appli-
cations the port opens up to the average Amiga
user courtesy of the PCM card. It looks fairly
similar to your average credit card, and can be
used for a number of different applications
ranging from simple expansion of the Amiga’s
system RAM to hardware expansion and even
‘software on a card’.

But why not stick with the existing DRAM
and SIMM chips that are in common use on
the Amiga? The answer is simple — compati-
bility with other machines. Because PCMCIA
is based on a well-established standard, any IC
Memory card that conforms to the PCMCIA
guidelines can be used on the Amiga regard-
less of whether it was meant for the Amiga or
not (you could use a PCM memory expansion

PCMCIA cards come

in four flavours:

Static RAM cards,

for memory expansion;
SRAM cards with
“peripheral functional-
ity’, a big way of
saying adding extra
hardware like hard
drives and modems;
Flash EPROM cards,
which are read-write
and therefore an alter-
native to floppies;

and ROM cards, which
would be used for sup-
plying software, like
the cartridges used by
game consoles.

for a PC, for example). Of course there are
limitations. After all, there’s no point connect-
ing a ROM card containing PC software to an
A600 — though the A600 will recognise the
files on the card (protocols and storage formats
are the same on all PCM cards), it won’t be
able to use them.

% [t's unlikely that you'll see games
appearing on PCM because they
would probably cost double what @
game does currently. ®

Other advantages of PCMCIA cards are data
portability and their physical size. Using a
Flash EPROM card, it’s possible to copy on to
it a selection of word-processor files prepared
on the Amiga, disconnect the card, plug it into
a PC and pull the files into a program like
Word for Windows. As you can see, the days
of faffing with incompatible disk formats are
drawing to an end. Plus PCMCIA cards have a
strong casing, so you can carry up to 4Mb of
data around in your inside jacket pocket secure
in the knowledge that it is safe.

Expansion is another very important aspect
of the PCM card. With the release of the
PCMCIA standard version 2, IC Memory

AVM SIHL LH3SN|

cards can now act as a mediator between the
host computer and hardware devices such as
LAN networks, hard drives and modems.
What’s more. because the cards follow an
industry standard, any hardware that connects
to a computer via the slot can be used on any
machine that supports PCMCIA cards. This is
great news for hardware manufacturers — all
they have to do is to write driver software for

Dave Jones, the man behind len;mings and a
big red nose, would like to develop on PCM.

|




PCMCIA EXPLAINED

Loy for games to load. ROM cards don’t just bene-
< = fit the home user though — it’s very difficult to
v = copy ROM card software. Although profes-
sional pirates will be get around this, it’ll stop
‘playground piracy’ that is rife on the Amiga.

What are the drawbacks to PCMCIA then?
Well for starters it’s such a new development
that the cards are still very expensive, so you
won'’t see games appearing on PCM cards for a
some time, if ever. Most people don’t mind
paying £25 for a game these days, but PCM-
based games would probably cost more than  The PCM slot in the side five per cent if every A1500, A2000 and
double that — it would have to be an impressive of the A600 is more or 43000 user bought the adaptor. But it's worth
title to justify that sort of price tag. less exfmly the width bearing in mind that a PCMCIA adaptor could
It’s unlikely too that you'll see Amiga ::r:l:r:f:u‘?l:dr’ as"i:ﬁ'Il: also feasibly be created to attach to the edge
developers such as GVP producing add-ons sitotole “eydi' ! connector on the Amiga 500.
which use the PCM slot. When I spoke to although they are a Developers are miffed with Commodore
Andy Leaning at Silica Systems (GVP’s offi- good deal thicker; over PCMCIA. Many want them to provide
cial UK distributor), he confirmed that GVP is about 3mm deep. incentives to develop PCM products — low-

the host machine and the hardware itself
remains generic, cutting down on manufactur-
ing and development costs.

ROM cards are another exciting develop-
ment. These work in a similar way to the game
cartridges that are used on consoles. Because
the game is effectively already held in RAM,
as soon as it is connected to the host machine
the game becomes available. No more waiting

looking into the possibility of supporting the
PCM slot, but it's unlikely a product will
appear unless the market is large enough to
support substantial sales. This is a view shared
by Amiga developers: what's the point in sup-
porting PCMCIA when the development costs
are so high yet the market is so small?

At the end of the day the PC market will
decide the fate of PCMCIA. The PC market is
larger than the Amiga market, so sales of PCM
cards to PC users will dictate any future price
adjustments. Although the Amiga market is
still important, it’s still regarded as small-time
— especially considering that currently only a
single model of Amiga can use the cards.

So surely it would make sense for
Commodore to build PCM card support into
future Amigas and to provide an adaptor which
would enable the cards to be used on a stan-
dard Amiga. Yes, but Commodore has never
been renowned for spotting the obvious. The
new A4000 doesn’t have a PCM slot, although
— in Commodore’s defence — the company has
pointed out that it could easily release a PCM
adaptor for the A1500/2000/3000/4000 series
of machines. All very well, but what about
A500 users? With 95 per cent of the UK
Amiga market dominated by this successful
machine. you’d still only have a user base of

cost blank cards for example. Commodore has
hardly shown interest in promoting PCM cards
either — the A600 manuals don’t even mention
the existence of the PCMCIA port.

Commodore has admitted it doesn’t expect
to see games on PCM cards, because of the
cost — the company believes CD is the medium
for games. It seems a shame, then, that the
only Amiga to date to feature PCMCIA is the
base-level, game-playing A600 that was
designed to see off the consoles.

But there is light at the end of the tunnel. If
PCMCIA is introduced consistently across the
Amiga range, it could be that it will take off.
Miniature, portable modems, RAM expan-
sions, read-write flash EPROM cards and even
hard disks will be developed for the PC market
and will easily be ported over to the Amiga.
Eventually, as prices fall, more and more
expansions will become available to Amiga
owners and at lower and lower prices.
Eventually, productivity software like word
processors and graphics programs will be sold
on card rather than on disk.

This vision of a rosy future relies on just
one thing: that Commodore has backed the
right horse. If the gamble on this particular
standard pays off. we'll be laughing. AF)

A WORD FROM THE DEVELOPERS

“From a games programmer’s point of view, PCM-
CIA cards are the perfect medium for developing
software — I've already got Lemmings up and run-
ning on a PCM card. Much like cartridge-based
systems, they give you instant access and they are
therefore far easier to develop for, simply because
you just don’t have to keep messing around with
disk routines.

“At the moment, though, the only real problem
with them is their incredibly high price - if this was
to drop quite substantially, then we would defi-
nitely start developing products like Lemmings 2
on PCM cards.”

Dave Jones, programmer of Lemmings

“As far as we’re concerned, the PCM slot is a long-
overdue replacement for the 86-pin A500 Bus
connector. | certainly hope that it will be incorpo-
rated into all of Commodore’s new Amigas. If this
were the case, it would allow peripherals to be
generic across the entire range of machines,
reducing development and manufacturing costs.

“l don’t think it's the answer for games, though —
PCM still doesn’t offer total security against soft-
ware piracy. The plague of piracy that is sweeping
the console markets at the moment demonstrates
this all too well.”

Jolyon Ralph, CDTV developer for Aimathera Systems

“The PCM slot is a smart move from Commodore,
although the success of PCM isn’t really in their
hands. The Amiga marketplace is undoubtedly
very important, but it is in fact the larger PC market
that will dictate how successful the PCM standard
is. Several of the companies that we represent are
looking into PCM and the A600, although it’s still
too early to say exactly whether we’ll see PCM
products appearing.”

Andy Leaning, Silica Systems

“l personally don’t think that PCMCIA cards will
affect the market dramatically. Systems like PCM
have been tried before, but they never succeed.
We’d like to move away from floppies for our seri-

ous software, but PCM isn’t the answer simply
because of its cost.

“Because of the very nature of serious soft-
ware, developers would still have to resort to
floppies if they wished to provide the end user with
upgrades to products. At the moment, floppies are
the only affordable answer. If Commodore wants
developers to develop PCM products, then they
should at least provide some form of incentive.”

David Link, HiSoft

“The PCM slot is a nice idea, but it's just too late
for the Amiga market. Producing games software
on PCM card is just too expensive at the moment.
Not only that, but PCM still doesn’t provide total
protection against piracy. Take the console market,
for example. Cracking teams have already man-
aged to crack games on the MegaDrive and the
GameBoy - | know, I've seen them freely available
on bulletin board systems. Commodore should
have built the slot into the Amiga years ago.”
Martyn Brown, Team 17 Software

AMIGA FORMAT
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AMIGA OF THE FUTURE - II;

WHEN THE AMIGA first appeared, in 1985,
it arrived at the crest of a wave of technologi-
cal advance in the computer industry. The
older 16-bit home computers had suddenly
been ousted by the new generation of 16-bit
machines. Within a year the original A1000,
which cost over £1,500 yet had only 256k of
RAM, had been replaced by the smaller, more
powerful AS00 which offered 512k power at
less than £500.

So much is history. And what is also his-
tory is the fact that since then, in the course of
six long years, the A500 changed hardly in any
significant way. You could even argue that the
recent changes which came with the A600 are
really only superficial.

But if the Amiga has changed so little in
six years, what cause do we have to think that
it will change a great deal in the next three?
Hmm, a tricky question. But there are two
good reasons.

First of all, the Amiga is currently going
through a phase of change that is very much
part of Commodore’s planning for the future.
With the slight changes in the A600 and the
new chip set in the A4000, much of what will
become standard Commodore specifications is
now being introduced.

Secondly, there are wider changes going on
in the world of ‘home entertainment’ technol-
ogy that will have an impact on the Amiga.

The Amiga in 1995

It’s all to do with the profitability of the com-
panies that create and publish software,
particularly the games publishers. Their finan-
cial viability is badly affected by piracy — the
unlawful copying of disks.

We need a constant supply of new, better
software and only the software publishers can
provide it, but of course they won’t if they
can’t make any money from it. Without access
to the latest and best software, the Amiga
would die. So we have to accept that piracy
must go.

Piracy can be stopped in a number of ways,
but the best approach is to combine two meth-
ods: first, prevent it by making it physically
difficult or impossible: Second, discourage it
by making software cheaper. removing the
need for piracy.

Compact discs are cheap to produce and so
most software houses agree that a £20 standard
price would be possible. But they are also dif-
ficult to pirate, mainly because a CD can
contain masses more data — more than 600
times as much as a floppy disk.

The CD also has many other economic
advantages for software houses, all of which
serves to make it quite certain that CDs will be
the prime medium for most new software as
soon as enough CD-drive machines are in use.

This could be as early as this time next
year and it seems likely that Commodore will

Not just the Amiga, but the whole of the home
entertainment industry will be affected by this.
“Within three years,” predicted Commodore’s
MD Kelly Sumner, just a few months ago,
“video rental shops will disappear com-
pletely.” Why? Well, it’'s down to something
that has the undramatic title of FMV.

FMV stands for Full-Motion Video which
itself is actually shorthand for full-screen, full-
motion video. Essentially, FMV makes it
viable for the first time to store and transmit
video irhages digitally.

Although we’re quite used to digital music
on CDs, it may not have occurred to you that
digital video was possible. Indeed, technically
it’s quite a difficult achievement.

The problem is that video involves a lot
more data than audio. A full screen of TV pic-
ture has to be transferred from CD to the
player 25 times a second, along with accompa-
nying soundtrack. Unfortunately, CD players
simply cannot transfer data quickly enough.

The solution is to compress the data when
it is stored on the disc and decompress it after
it is read from the disc. The electronics indus-
try set up a research body called the Motion
Picture Expert Group (MPEG) which has now
developed a standard set of chips to do the
compressing and decompressing job.

The MPEG chipset was finalised and
released to electronics manufacturers just a

What will the Amiga be like in three years’ time? The obvious answer is ‘not much different’, but with an

insight into what Commodore is planning, Damien Noonan believes we'll see radical changes...

And we know that Commodore is very aware
of these changes and is to take them into
account. Which could put the Amiga in a very
special position, three years down the road.

Plus there’s one other factor that we should
bear in mind, too, and that’s the continuing
pressure of technological development which
ensures that available technology becomes
cheaper and smaller. This is particularly true
in recent times, because the main advances
have been in miniaturisation of components
for portable computers. All this has an effect,
as we’ll see.

Details, details. Most of them are dealt with
elsewhere in this article. For now, let’s look at
the most important things — the general pat-
terns that will shape the Amiga of the future.

Far and away the most important is that it
will not have a floppy disk drive. “What? Can
he possibly be sane?” Yes, I'm afraid so.
There can be no doubt that the floppy disk is
on the way out.

And, naturally enough, it's a CD-ROM
(Compact Disc Read-Only Memory) drive that
will replace it. If you're not already aware of
the reasons why the CD will take over from
the floppy — and perhaps within the next year —
let’s recap briefly.

force the pace of this change to CD by equip-
ping new Amigas with CD drives. The cost,
incidentally, is almost exactly the same as a
floppy disk drive.

% Commodore clearly believes it can
produce a 68030-based, full 32-bit
machine with the double-A chip seft,
2Mb of RAM and a 16-million colour
palette for under £5600. Wow! *

The Amiga of three years’ time will, there-
fore, almost certainly come with a CD drive
and not a floppy disk drive. There will still be
the facility to attach a floppy disk drive for use
as a save medium — saving files to floppy from
word processors or paint programs, for
instance. Though it is just possible that by then
the main medium for saved data will be bat-
tery-backed RAM cards, if RAM chips are
cheap enough.

But CD is certain to be the first of the
major changes we’ll see in 1995°s Amigas.
And it’s also connected with what we would
expect to be the second major change.

couple of months ago. It manages to squeeze
72 minutes of video on to a normal-size
(12cm) CD, so when you buy Terminator 2 the
movie on CD in a couple of years’ time, it will
probably come on two discs.

Commodore is certain to include the
MPEG chip-set in all machines equipped with
CD drives, and again this may possibly happen
as early as this time next year. The result will
be that Amiga software will be able to use full-
motion video, just as the CDTV can now use
hi-fi audio from CD.

All of which adds up to some pretty
impressive potential for the CD-based Amiga
software of the future. Not only can games be
created that use a full 650Mb of storage space,

“with enormous potential for film-like games

and astonishing graphics, but also games will
use video footage and stereo hi-fi soundtracks.
Amazing.

So suddenly your Amiga becomes a lot more
than just a computer: it’s a laser-disc video
player and a CD hi-fi as well. And if you can
begin to imagine the effect CD storage will
have on society, it could be a lot more besides.
For instance, what if your telephone directory
came on CD-ROM instead of in the form of a
a phone book?



The Amiga of 1995. It would
probably have been released in
November 1994, in time for the
Christmas market that year. It’s
called A1000 in memory of the
original Amiga of 10 years
before. The styling is based on the
compact A600 of 1992 and the
main features are the full key-
board, the CD drive and the
fold-down colour LCD screen...

COLOUR LCD SCREEN

A typical example of a technology
that will drop in price over the
next couple of years and become an
affordable extra, this is an “active
matrix” colour LCD display. Each
pixel is driven by its own capacitor,
giving an image of superb clarity.
Folds down and clips for transport.

CD-ROM DRIVE

The biggest change as CD takes over
from floppy disks and cartridges as
the medium for entertainment
software. Most machines will

come with only a CD drive,
though of course you will
be able to buy an
external floppy
drive for saving
files to.

But enough of all
this wild speculation. What
of the Amiga itself? What
changes will there be to the heart of
the machine?

This could be pretty exciting. What we’'re
about to outline might seem pretty outrageous,
but there are good reasons to think it could
come to pass.

For starters, we would expect the ‘double-
A’ chip set, which has just appeared in
Commodore’s new Amiga 4000, to filter down
to the base model. This would give the Amiga
of three years hence a palette of 16 million
colours, a 256-colour display mode equivalent
to PC VGA and a 65,000-colour (16-bit)
pseudo-True Colour display mode. It would
also mean hardware sprites of unlimited size.

The new chip set is, in theory, just as cheap
as the current one to fit. The problem is that it
needs to work with full 32-bit architecture. It’s
therefore safe to assume that the Amiga will
become a 32-bit machine with a 68030 proces-
sor at least.

Currently, that might seem to be ludi-
crously expensive, but Atari has just produced
a machine called the Falcon, which has a very

AMIGA OF THE FUTURE

similar

specifica-
tion and is
planned to retail at
just under £500.
Interestingly, the reac-
tion of Commodore when asked about the
Falcon at a recent press conference shows that
the company clearly believes it can produce a
68030, 32-bit machine with a 16-million
colour palette for a similar price, and further
states: “there’s no point in a 32-bit architecture
with anything less than 2Mb of RAM™.

So we could expect the double-A chip set,
68030 processor with 32-bit data bus, and 2Mb
of 32-bit RAM. Like the A4000, this would
also mean RAM could be expanded up to
32Mb. Wow!

One  other
obvious step, which we
wouldn’t expect straight
away but which may well hap-
pen, is that Workbench will come on
ROM chip rather than on a floppy disk.
The Kickstart 2 ROM (in the A500 Plus
and A600) includes several CLI commands
that were previously on-disk and it would
make sense to develop this idea until the
whole of Workbench is available on ‘instant
access’. Another possibility is that it could
come on a PCMCIA ROM card, which brings
us neatly to another subject...

Two of the advances made by the A600 are
part of Commodore’s planning for the future
and are set to be a continuing policy for all
new Amigas: the PCMCIA ‘credit card’ slot
and the IDE internal hard drive connector.

Of these, the more important is the PCM-
CIA slot. Quite a few misguided opinions are
floating around about this — remember, it’s just
a hardware connector on to which hard drives,
RAM cards and so on can be attached, just like
the A500’s ‘edge connector’. We won’t be
seeing games on cartridges for the Amiga.  #

:
%
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POWER PLUG: the big difference being that this is a ‘kettle- SERIAL AND PARALLEL  DISK DRIVE CONNECTOR
type” socket for a plug lead — none of that ‘brick” power PORTS: established Another familiar one. You’ll need  Stereo phono sound leads are

supply nonsense. The transformer is built in and also standards for printers  floppy disks as a storage medium: here to stay. Remember, the CD
charges up batteries, if you have rechargeables plugged in  and are not likely to read-write optical drives are still  drive gives this Amiga the capa-
the socket underneath the Amiga. change in a great hurry. a year or two away in 1995. bility to play hi-fi audio CDs too.

AUDIO CONNECTORS

SCART OUT: for using the A1000 as an FMV digital video player. RF AND RGB
Feature films will come on two standard-sized CDs. SCART might  VIDEO: output

be needed if the Amiga is used as a terminal for connection to for display, just
home information systems (for home shopping, getting Teletexi- as on the Amiga
type information and even downloading FMV feature films). 600 today.

LEFT-HAND SIDE

The prominent feature here is an array of four PCMCIA
“credit card” slots. These will take RAM expansions as
well as many other kinds of hardware — hard disk
drives, modems and so on. Following Commodore’s
concept of the “modular computer’, you can build up
your machine from the base model by fitting any
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It does have two important qualities, how-
ever. One is that it has been developed by a
number of major electronics companies and is
set to be a standard on all types of computer.
The other is that it makes it more likely that
software will appear on plug-in cartridges.

Commodore believes that in the future
computers will be bought in a ‘modular’ fash-
ion: that you will get a base machine, then
plug in lots of different expansions to get the
configuration you want. So our Amiga of three
years hence has four PCMCIA slots into which
you will plug RAM expansions, modems, mini
hard drives and the like.

While entertainment software will come on
CD, business and creativity software is likely
to be supplied on ROM cards of several
Megabytes’ capacity. Apart from load times
being near-instantaneous, some code can be
executed (run) on the card, which makes pro-
grams of this kind even quicker.

If you’d like an impression of what PCMCIA
ekpa.nsions will be like, a typical RAM expan-
sion of between 1Mb and 4Mb is about the
size and shape of a credit card, but very thick,
about 8-10mm. Hard drives will most likely be
2.5-inch jobs, as used in portable computers,
which could mean a complete, cased unit
would be as little as five inches by four inches
by three inches, while still having a capacity of
up to 120Mb.

Which brings us, in a link worthy of local
TV news, neatly on to IDE. This is a rival
standard to SCSI for hard drive connections
which has grown steadily mainly because it
was developed for portable computers and so
is associated with compact drives.

The actual drive unit inside an Amiga hard
drive is bought ‘off the shelf’ by an Amiga
peripheral manufacturer and incorporated with
connections and a case to make it suitable for
the Amiga. Recently, miniature IDE-type
drives have been more common and cheaper
and it looks likely that this will continue to be

the case. So the IDE connector for an internal
hard drive is set to remain a part of Amigas for
the future, as well as IDE drives being likely
to take over as externals. Internal hard drives
also have a cost advantage, because you don’t
have to pay for a case design as well.

And, of course, an Amiga fitted with an
internal drive is practically a portable com-
puter. Which brings us on to another, and
more controversial, suggestion.

% There has never been any suggestion
from Commodore that it sees a future in
a portable Amiga, but as the technol-
ogy becomes cheaper it's a logical
move. Why not a colour LCD screen? ®

Portability. There has never been any sug-
gestion from Commodore that it sees a future
in a portable Amiga, but as the technology
becomes cheaper it’s a logical move.

The A600 has the advantage of a built-in
modulator, so you can plug it straight in to the
telly. So why not go one better by providing
the Amiga with its own colour LCD screen?
Naturally you would still be able to plug in to
a large TV or monitor, but as far as instant
switch-on-and-play goes, a built-in colour
screen would be the ultimate.

It seems likely that, over the course of the
next three years, such technology will drop in
price quite substantially until it is widely avail-
able. The latest kind of LCD display is the
‘active matrix’ in which each pixel has its own
capacitor to provide electrical charge, which
makes for a much clearer, sharper picture.

OK, but what about other aspects of porta-
bility? Well, there’s one obvious development
that would make sense even if the LCD screen
wasn’t implemented, and that’s an internal
power supply.

expansions you need.

Even with the A600, it’s very ,annoying that
the compact, almost-portable design is incon-
venienced by being tied to an enormous power
transformer. Many, many different kinds of
electrical device carry a small transformer on
board. This would be a logical development
for the Amiga, in much the same way as the
incorporation of the TV modulator inside the
A600 makes a lot of sense.

So to power up the Amiga of the future,
you only have to plug it in. But what about
when you're travelling? Yep, it’s battery-pack
time as well.

Perhaps the only thing holding back
portable computing at the moment is the fact
that the batteries never last long enough. With
a colour screen, a computer and a hard drive to
run you’ve got to supply quite a lot of power.

Currently, a good deal of research is going
into low-consumption chips and peripherals,
so as to minimise the power demand. But an
obvious solution would be a marked improve-
ment in battery technology, which hasn’t
changed that fundamentally since well before
the era of computers.

So let’s assume we're going to cram a
transformer and a battery pack into an Amiga.
Where will it go? The most obvious place is in
a redundant gap that we don’t need any more.
Yes, the trapdoor slot. There’s no real future
for the trapdoor expansion, which is generally
just used for RAM expansions, as soon as
PCMCIA takes over.

So there we are — the Amiga that you will be
able to but in three years’ time. But how much
will it cost?

Essentially, it’s only the portable LCD
screen, the hard drive and the larger case
which will cost more than the current A600.
And we’re taking into account the falling price
of technology. So if the A600 is £299, shall we
say £399? How does that sound, sir?

And if the 1995 Amiga 1000 came out
today, you can bet I'd buy one. AF]
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Now the fun

In response to consumer demand,
a range of Fun School Specials has
been developed to help children with
specific areas of learning. Following the
release of Fun School 4, parents and
teachers have consistently requested
products which focus on certains, |

subjects in more depth - in particular
spelling, maths and creativity skills.

The aim of the Fun School Specials is to
complement children’s school work. All the
products comply fully with the National
Curriculum syllabus.

creative talents.

’ It consists of six e

’ Programs within

Menu (which all

~ ARTAUNE

freehand or choose from a
bank of pre-drawn pictures.

F
For five year olds and over € 4

' Paint and Create is designed to help children exercise and develop their

ntertaining activities, some with a practical bias,

some which are pure fun.

Paint and Create include Art Alive, Jigsaw, Music

Maestro, Card Creator, Monster Maker and the Activity

ows access to all the other programs).

¥ Available for Amiga, PC and C64 cassette.

CARD CREATOR

Art Alive is an incredible art Card Creator encourages Let the music play! Using
package specially designed children to design and Music Maestro children can
for children — they can draw produce their own create their own band from

eye-catching greetings a choice of players and
cards for every occasion. make sweet music. -
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For 7 to 13 year olds

e, o |
A unique package designed to help children master basic spelling techniques.

Y
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;:% The six programs within the package are set in a colourful
fairground and incorporate the essential “fun” element that has
made the Fun School products so popular.

Sixty levels of difficulty to suit children of all ages and abilities.

The package incorporates a 3,000-word dictionary containing
carefully-selected words which frequently cause children difficulty.

O
O
%:% Parents or teachers can easily create their own mini dictionary of words
that require special attention.

Special selection of words to cater for the needs of dyslexic children.
Available for Amiga, PC and Cé4 cassette.

HAUNTED HOUSE

o
O

Haunted House helps extend
a child’s vocabulary,
teaching all about
homophones (their/there,
caught/court etc).

Children use the hammer to
bang the gong in Test Your
Strength — and discover for
themselves lots of unusual
plurals.

For7to 11
year olds

Merlin the Wizard guides the child through exercises in counting,
decimals, fractions, adding, subtracting and volumes.

Merlin’s Maths combines the essentials of eye-caiching graphj&s and
rewarding sequences to keep children amused while they learn.

Each program within Merlin's Maths has at least three levels of difficulty.
Available for Amiga and PC.

BROKEN BATTLEMENTS

Help Merlin build the castle
wall by completing
counting, adding and
multiplication calculations in
Broken Battlements.

* % %

Merlin the wizard guides the
child through the programs
in Merlin's Maths.

UTOPRESS

SO ETTE WaAVIRCE

Crystal Conference: Get the
sums right and watch the
knights of the round table
enjoy their banquet.

Circuswords: Children will love
seeing the human cannonball
come to life as they complete
crosswords using both new
and familiar words.

Europress Software Limited,

Europa House, Adlington Park,
Macclesfield SK10 4NP.
Tel: 0625 859333
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CDTV PAST AND FUTURE /I;

CDTV, the Amiga that plays Compact Discs,
was first announced by Commodore

in June 1990 but didn't go on sale until
more than a year later. Now, with

CD-ROM drives available for the A500

(and soon for the 600) its possible that the
CD Amiga’s time has come at long last.

Damien Noonan reveals why...

1993

The year
Amiga CI

THREE THINGS YOU ought to know about
Compact Discs. One: before very long, most
entertainment software will be released on CD
rather than floppy disk or cartridge, because
the software publishers want it that way. Two:
the Amiga is currently the only home com-
puter that can play software from CD. Three:
as a result of the previous two points, the
Amiga could be the leading computer enter-
tainment format by the start of 1994.

Only in the last couple of months has it
become clear how important CD could be to
the Amiga. Yet, even from the initial
announcement, the rhetoric surrounding the
first CD-driven Amiga, the CDTV, was revo-
lutionary and even visionary in its terms.

Over the last two and a half years, the pic-
ture has slowly changed. Where first it was
real head-in-the-clouds, idealistic stuff, it’s
now become a common-sense, down-to-earth
tale of economics and practicality. The story
of the CD Amiga is the story of a fascinating
learning period for the computer industry, dur-
ing which a lot of airy ideas have fallen by the
wayside. Yet the message remains the same:
that CD is the future of home entertainment...

Amiga Format Issue 32
featured this stunning
illustration on its cover
- a taster for the com-
prehensive review of
available titles within.

keyboard.

As we go to press, news is leaking out that
Commodore is about to drop the price of the
CDTV down to £399 for the basic keyboard-
less model. This actually begins to make it
look like a pretty realistic proposition, espe-
cially because it’s a price that reflects what
CDTV really is: just an Amiga with a CD
drive attached. We now know that this is suffi-

cient in itself, yet when the CDTV first
appeared it promised to be something much
more radical.

It was at the Consumer Electronics Show
in Chicago in June 1990 that Commodore first
sprung the CDTV on an unsuspecting world.
Rumours had been circulating for months that
Commodore had been preparing a CD-ROM
drive for the Amiga, and it was widely

% [t was widely believed that the one,
single thing that infimidated most
people about a computer was the

Remove the keyboard and

you remove the last big barrier

expected that a CD drive as an add-on for the
AS500 would be the upshot. But the CDTV
seemed to be something much more ambitious.

It eventually emerged that the CDTV was
the product of an almost maverick research
project initiated and carried through by a tiny
group at Commodore’s technical develop-
ments HQ in West Chester, Pennsylvania.
Their idea had been to take an off-the-shelf
CD drive and marry it to an Amiga, giving the
advantage of massive data storage, 550Mb on
a single Compact Disc.

But the intriguing aspect to the CDTV was
what Commodore’s marketing people had
done to the Amiga-plus-CD concept. They

decided to house it in a smart, square, black
case so that it looked like a video recorder, not
a computer. They removed the keyboard,
replacing it instead with a simple remote con-
trol. And above all they refused, for a long,
long time, to acknowledge that the CDTV was
really an Amiga.

The way to make yourself unpopular with
Commodore at the time was to say: “Yes, but
it’s just an Amiga with a CD drive in a black
box, isn’t it?” No, of course it wasn’t, claimed
Commodore. It was a CDTV. The word ‘com-
puter’ was banned in connection with CDTV —
when it went on sale, Commodore planned to
make sure that electrical retailers placed it near
the hi-fi and videos, not near the computers.
The discs were to be referred to as ‘titles’,
never as ‘software’.

The concept behind CDTV was very much a
product of its time, a time when the home

computer scene was sure that big things were

about to happen, but it didn’t have the confi-
dence that what it was selling in 1990 would
still be widely acceptable-in 1993. To under-
stand CDTV, you have to understand this
“spirit of the age’.

Computers and video games enjoyed a
boom in the early Eighties and then waned in
popularity, but in 1990 everyone was utterly
certain that the next boom was on the way.
Nintendo games consoles were already begin-
ning to make a massive impact in the United
States — they were the best-selling toy: they
even had their own breakfast cereals.



Everyone looked to Japan, where a games con-
sole was to be found in almost every home
alongside the TV, hi-fi and video recorder.
Everyone dreamed of the same happening in
Europe and the profits it would bring.

Now, in 1992, we’ve seen the computer
games boom happen. We've seen the pop
music world worry about video games replac-
ing pop music, we’'ve seen the major national
newspapers desperate for tie-ins with com-
puter games characters like Nintendo’s Mario,
we’ve seen a Channel 4 television programme
about computer games enjoy a surprise suc-
cess with an audience of millions. And we’ve
seen all this happen with the same, ordinary
Sega and Nintendo games consoles that you
could have bought five years ago.

But back then in 1990, it was widely
believed that it wasn’t that simple. Studying
the way America fell to Nintendo, most manu-
facturers believed that the battle in Europe
would be a battle for out-and-out domination
by just one format. And everyone was hoping
that it would be theirs.

Commodore had another problem in mind,
too. It was becoming obvious that people were
getting used to computers as a form of enter-
tainment and that there was no good reason
why you couldn’t persuade all the people who
owned video recorders to buy a computer
entertainment system too. Except for one
major problem. It was widely believed that the
one, single thing which most intimidated peo-
ple about a computer was the keyboard.
Remove the keyboard and you would remove

% In afew years’ time there will be

a massive shake-out in the
(computer games) industry.

Costs will rocket, games will become
multi-million-dollar productions *

Phil Adams, Spectrum Holobyte president, predicting in 1988 that
CD would make software production more like movie-making

Commodore execufives at launch of CDTV, Chicago, June 1990

Anonymous Amiga developer after the launch of CDTV

Head of Next Technology, who created the CDTV *Welcome’ disc,

denying that the CD1V is just an Amiga with a CD drive attached
a new standard home appliance, as

ubiquitous as the VCR *

Gail Wellington of Commodore’s Special Projects Division, who

headed the team that developed CDTV
| by CDTV virtually ensure its success in
the high street ®

A Dixons manager on the potential success of CDTV when it was
suggested it would have a £699 launch price, October 1990

% This will change forever the way we
communicate, learn and entertain.
The system will be used for reference
works, special inferest areas, surrogate
fravel, music, entertainment - and
when we abandon the high ground, it
will play one hell of a game *#

% This is one small step for
Commodore, one giant leap
for the Amiga *

~®% Some manufacturers put 68000s in
washing machines - that doesn’t make
them Amigas with fumbledriers *

% CDTV has the potential to become

% When it comes to camcorders, £700
buys a basic unit and they sell very
well. At the price, the facilities offered

Q‘; CDTV PAST AND FUTURE

the last big barrier against ‘those horrible com-
puter things’. Go one step further by making
your machine look like the familiar video
recorder, and everything should fall into place.

Commodore had one other barrier to break
down. Using the innovative CD-ROM storage
gave the machine an immense advantage in
being able to do more than just play arcade
games. The kids may nag for a Nintendo, but
how sympathetic were parents who had been
led to believe that video games were some
kind of moral disaster area, corrupting our
nation’s youth? However, if you showed that
you could produce software that had an educa-
tional value, too, and even software that might
appeal to the parents’ more old-fashioned hob-
bies, you might be on to a winner. CD would
make this possible.

And so it was that what could have been an
Amiga with a CD drive ended up as
Commodore’s bid for domination in the living
rooms of the world. With serious reference
titles as well as ‘entertainment” products, with
computer capabilities disguised in a video
case, with that frightening keyboard replaced
by a familiar remote control, its marketing
concept was all there.

The finishing touch was the name. It mat-
tered not at all that the letters stood, in theory,
for Commodore Dynamic Total Vision. This
was all-too-obviously made up to justify the
four-letter abbreviation CDTV. A pairing of
two concepts familiar to the electronics con-
sumer, CD and TV, with the implication that
this was an all-powerful alliance.

Commodore all but turned its back on the
Amiga, which had saved the ailing company,
and strode boldly off in the direction of the
‘mass market’. Commodore was off to sell the
CDTV to people who would never have con-
sidered buying an Amiga. But almost
immediately, it came up against a problem
which it hadn’t even considered. So busily had
Commodore been defining what a CDTV
wasn’t, it failed to realise that it was going to
have extreme trouble explaining to technologi-
cally ignorant consumers what a CDTV was.

Possibly this confusion was already in
evidence at the Chicago launch, where hard
facts about the CDTV’s capabilities were
replaced by hyperbole from the Commodore
powers that be. There was an unhealthy
emphasis on social revolution. Irving Gould
himself, Chairman and leading light of
Commodore, claimed: “This will change for
ever the way we communicate, learn and
entertain,” while Nolan Bushnell commented:
“Books were great in their day, but books right
now don’t cut it — they 're obsolete™.

CDTYV finally went on sale in May 1991 at
£599, £100 cheaper than originally expected.
Considering that it was an amalgam of existing
technologies the delay seemed strange, but it
was explicable by the time needed to develop
special CDTV software. Even for the first few
weeks on the shelves, the two discs that were
supposed to come free with the machine —
Lemmings and The Hutchinson Encyclopaedia
— were unavailable and were represented by
tokens that customers had to send away to get
the discs, when they were ready. »
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The fact that you could buy a machine for
£600 and have nothing to play on it seemed to
exemplify the failed aims of CDTV. A mas-
sive advertising campaign (by Commodore
standards) was based around the line “It’s
nothing short of revolutionary” and tried to
suggest the manifold multimedia possibilities
of CDTV without ever quite putting its finger
on what the machine actually did.

Commodore courted hi-fi magazines and
national newspapers, hoping they might get
excited about this ‘new kind of CD player’,
while avoiding the computer magazines.
Amiga Format was unable to get a review
model CDTV, although in the end we became
the first computer magazine to review it by
getting hold of one via a developer.

By late 1991 only a few thousand CDTVs
had been sold, nowhere near enough to repay
the advertising spend and, if our readers’ let-
ters were anything to go by, these were almost
certainly bought by Amiga owners. Then, sud-
denly, there was a change of heart from
Commodore. In November, at the World of
Commodore Show, it unveiled a new advertis-
ing campaign in which the CDTV had been
subtly renamed Amiga CDTV. Perhaps by
catching on to technologically aware Amiga
owners, who appreciated the idea of a CD-
driven Amiga, the word could be spread.

Last Christmas, while the Amiga was once
again topping all its previous sales records,
CDTV still did not pick up. In early 1992
Commodore went the whole hog with the
admission that the CDTV was an Amiga,
releasing the Home Multimedia Pack — a
CDTV complete with matching black key-
board and disk drive — with a £599 price-tag.
But it didn’t stop CDTYV drifting gradually into
the background.

Meanwhile, we were all eagerly awaiting
the release of the CD-ROM drive for the
A500, which was due to be called the A690. In
January this year, we expected to have a
review model delivered by Commodore. In the
end we got our hands on an advance produc-
tion model, a lot more finished than the
prototype, but it still didn’t work. We were
still able to print the first ever photograph of it
in our February issue. The following month it
became evident that the drive was to be
renamed the A570 and would only work with
machines that had 1Mb of chip RAM, which
basically meant A500 Pluses.

By Issue 36 of the magazine, July 1992, we
had a review model A570. Then we were told
it wasn’t finished, and our test model was only
a ‘preview sample’. Not until Issue 39,
October 1992, did we finally have a finished,
production-model A570 to test. The price was
set at £349 and, despite the ridiculous fact that
the AS00 was no longer on sale, having been
replaced by the A600, our reviews editor Neil
Jackson was convinced that the A570 is a
worthwhile purchase.

By this stage, however, the debate had
moved on. Kelly Sumner, a vibrant 31-year-
old who has worked for Commodore for his
entire career, took over as MD of Commodore
UK. We went up to interview him, and Kelly
made it quite clear that Commodore was com-

The A570 CD-ROM driv
the power of CD to A500
An A670 for the A600
before Christmas.

% Would you upgrade to CDTV if it cost
more than £300? YES - 50% *

Result from survey of readers conducted in November 1990

% Will you buy a CD-ROM drive for your
Amiga? (The price is currently
expected to be around £300: it will
play CDTV discs and audio CDs.)
DEFINITELY - 5% POSSIBLY - 35% *

Result from survey of readers conducted in March 1991

% | would say we confidently expect to
sell in the 20,000 to 30,000 region *

Commodore UK boss Kelly Sumner on prospects for the £349 A570
CD drive in the first six months on sale, up fo Christmas ‘92

mitted to seeing the future of the Amiga as a
CD-driven machine.

“We have been speaking to all the major
software houses over the last month or two,
and I think CD really has to be the way to
20,” explained Kelly. “If you look at the price
of a Sega or Nintendo cartridge, it’s very
expensive. Any cartridge is always going to be
more expensive, and it has a longer lead time.
You can press a CD in 48 hours, but a ROM
cartridge takes three months. And that has
lots of implications as far as software houses
are concerned.”

Software publishers we’ve spoken to seem
to agree. Some are considering pulling out of
all cartridge-based products, others look for-
ward to being able to sell games at £20 on CD.
With CD making piracy less practicable, with
prices coming down and therefore sales going

up, and with the financial advantages of CD
(cheap production and easier management of
cashflow), the software houses have every
incentive to force the hardware manufacturers’
hands on the CD issue.

There’s been a pattern, then, to the two-and-a
half years of CDTV’s existence. The rhetoric
of revolution has faded, the ambition to pro-
duce software that changes the world has
disappeared. Slowly it’s become obvious that
CD is still the way ahead, but for different rea-
sons. We’ll still have the same old games, but
we’ll buy them on CD rather than floppy. The
economics of the games industry will improve,
the price of games will come down.

And, of course, this reduction to the basics
does not mean that the ambition has faded.
We're still likely to see some impressive new
departures in software, as people start using a
bit more of the 550Mb available on a CD.
Over the last year, development work has been
going ahead on CD-based software that will
restore much of the original ‘Wow!" factor
with which the Amiga stunned people five
years ago. Just wait and see — there’s impres-
sive stuff on the way in "93.

Other major advances could still be in the
pipeline. The Motion Picture Expert Group
(MPEG) has now defined a world-wide stan-
dard data compression method that will make
it possible for videos to be played from CD.
The so-called FMV (full-motion video) stan-
dard could also be used to put film footage in
games, and the technology that makes it possi-
ble will no doubt be incorporated into the
Amiga CDTV at some stage. And then it could
be computer, audio CD player and video
player all rolled into one.

But expect at least one big change in 1993.
By next Christmas, the basic Amiga is likely
to incorporate the double-A chip set from the
Amiga 4000 and — this is the fun bit — to have
a CD drive instead of a floppy disk drive. As
changes go, they hardly come any more signif-
icant than this. Just wait and see. [aF)



The news quiz

1992 was a long year. It had one more day than most others and it had
more than its fair share of incident. How much can you remember? Get

AF

all 101 answers and win a subscription to Amiga Format. ..

Here are 101 questions that should tax your
brain, and your back issues of Amiga Format
for the next few weeks until the next Special
Edition hits the newsstands. Ten erudite read-
ers will win a year’s subscription to the
magazine, so get puzzling. Or you and your
friends could just have a go at it for fun.
Whatever you fancy.

The majority of questions are Amiga-
related, but we've also dropped in a few
current affairs posers so you can get the entire
family involved.

Send your answers to The News Quiz,
Amiga Format Specials, 29 Monmouth Street,
Bath, Avon BAl 2DL. Answers should be
received by Monday December 14. All the
normal rules apply. so no Future Employees
get to enter, no correspondence will be entered
into regarding this competition and. as usual,
the editor’s decision is incredibly final.

SPOT THE SHOT

1 Can you hame
the game from
which this
segment of a
screenshot
comes?

2 Approximately what is the maxi-
mum data storage capacity of a
read-only Compact Disc? Give your
answer in Megabytes.

3 Amiga manufacturer Commodore
and leisure software publisher
Psygnosis collaborated on a CD game
called Microcosm: name a film that has
a similar theme to the game?

4 Racer Nigel Mansell won the
Formula 1 world championship, then
announced his retirement from the
sport. What is the name of the last
British driver to do that?

(a) James Hunt

(b) Stirling Moss

(c) Jackie Stewart

\X/HO OR WHAT?

5 What is the
name of the
model of
Amiga pic-
tured?

6 lIssue 36 of
Amiga Format cer-
tainly had a lot of
news to report —
and was first with
all the important
stuff, as per. But
what superb soft-
ware package was
given away with it
as part of the
Amiga Format
Collection?

7 How many copies does Amiga
Format officially sell on average each
month, according to the Audit Bureau
of Circulation?

8 How many gold medals did Great
Britain manage to pick up at this
year’s Olympics Games?

92 In what 'capacity is the former man-
aging director of Commodore UK,
Steve Franklin, now working?

10 In which countries is Commodore
now manufacturing the Amiga?

11 Psycho Killer, Snoopy, Barney Bear
and Asterix the Gaul all have some-
thing in common. What is it?

SPOT THE SHOT

12 Can you
name the game
from which this
segment of a
screenshot
comes?

COMPETITION

SPOT THE SHOT

13 Can you
name the game
from which this
segment of a
screenshot
comes?

14 Former Tory MP Chris Patten lost
his parliamentary seat at the general
election. What is he doing now?

(a) Governor of Hong Kong

(b) Governor of the Bank Of England
(c) Nothing

15 Commodore launched two models
of the A600 this year. There’s one sig-
nificant difference between them —
what is it?

16 What are the names of the new
A600’s custom chips?

17 What did EC member Great
Britain pull out of in September?
(a) The Olympics

(b) The Exchange Rate Mechanism
(¢) The Eurovision Song Contest

18 What did the British Home
Secretary not do for Derek Bentley?

WYWHO OR WHAT?

19 What is the
name of the
device pictured?

20 The first Amiga Format Special
Edition was the Complete Software
Guide. The one you’re reading is The

Annual ’93. So what’s the next one

going to be?

21 Commodore’s proper company
name has the initials CBM. What do
the B and the M stand for?

22 Commodore’s Amiga CDTV sys-
tem can play back sounds and images
that have been stored on Compact Disc
via your television set. So what does
CDTYV stand for?

23 Anyone using their Amiga for any-
thing beyond the rudimentary will
have come across the CLI. What do
those letters stand for?

24 The compact cassette and Compact
Disc were both pioneered by which
well-known Dutch company? »
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25 A past issue of Amiga Format pro-
vided ‘your guarantee of Lemmings’.
What was the issue number?

26 American hardware manufacturer
GVP is renowned for its particularly
excellent hard drives. What is the com-
pany’s name in full?

XYHO OR WHAT?

27 Who is the
dashing young
chap pictured
with Steve
Franklin?

28 Todd Rundgren produces his rock
videos using Amigas. What was the
name of his former band?

(a) Inertia

(b) Utopia

(c) Metallica

29 Graphics fans will have come
across the letters IFF. What do they
stand for?

(a) Interchange File Format

(b) Indefinite File Format

(c) Insidious File Format

30 Electronic Arts’ Deluxe Paint
series features the death mask of a
famous former Egyptian king. What
does this king have in common with
Batman?

31 Here’s one for the visually aware —
if the British have got PAL, then what
have the Americans got?

SPOT THE SHOT

32 Can you
name the game
from which this
segment of a

- screenshot
comes?

33 The A600 features a PCMCIA
card slot in the side of the casing. What
do the letters PCMCIA stand for?

34 Why would a Spaniard look at you
strangely if you said you had been up
all night playing with your Amiga?

35 What effect did media baron
Robert Maxwell’s lack of buoyancy
have on the software world?

36 Comedian Frankie Howerd died
this year. What character did he play
in the TV hit series Up Pompeii?

37 The Amiga
Format cow is
writer Brian
Larkman’s pet way
of demonstrating
the amazing 3D
modelling capabili-
ties of the Amiga.
Which issue of the
magazine featured
it on the cover?

38 Justified chart toppers The KLF
disbanded amid great secrecy this
year. What does KLF stand for?

(a) Klu Liberation Front

(b) Kilmarnock Liberation Front

(c) Kopyright Liberation Front

39 The clock speed, usually measured
in MegaHertz, is the speed at which the
Amiga’s CPU can process data. What
is the speed of a standard A500 CPU?

40 Future Publishing, the company
that brings you Amiga Format each
and every month, is based in Bath.
Name a Bath-based travel firm that
went bust this year.

41 What graphic is missing from
Workbench 2’s ‘insert disk’ screen
that you would have been able to find
on Workbench 1.3’s?

42 Pop duo Urban Shakedown, fea-
tured in Amiga Format issue 37,
achieved chart success this year with
which single?

\X/HO OR WHAT?

43 What is

the name of
the model of
printer pic-

- tured?

44 What piece of hardware do you
need so you can link your Amiga to a
video signal source?

45 What prayer did pop star David
Bowie say at former Queen lead singer
Freddie Mercury’s memorial concert?

4.6 Which software package was
awarded Amiga Format’s highest-ever
rating of 97 per cent in the November
1992 issue?

SPOT THE SHOT

47 Can you
name the game
from which this
segment of a
screenshot
comes?

48 On March 6, a particularly nasty
computer virus activated itself. The
date is the birthday of a famous artist
after which the virus was named.
What’s his name?

(a) Michelangelo

(b) Salvador Dali

(c) Andy Warhol

49 Commodore’s A570 CD-ROM
drive was originally to be called some-
thing else. What was it?

50 What was the A600 originally to be
called? Hint: lettering on the circuit
board gives the game away.

51 Amiga Format staff writer Andrew
Nuttall was appointed to the title this
year. What is his nickname?

WHO OR WHAT?

52 What is the
name of this intrigu-
ing looking fellow?

53 Which BBC soap opera, premiered
this year, depicts the lives of a bunch of
ordinary folk who happen to livein a
Mediterranean holiday resort?

54 Which Formula 1 motor racing
champion offered to race for the
Williams team next year for no money
whatsoever?

55 The Future Entertainment Show,
featuring your very own Amiga
Format, is to be held on November 5-8
at a famous venue in London. The
name of the venue is...



WHO OR WHAT?

56 Here's a
mathemati-
cally
generated pic-
ture. What are
its compo-
nents?

(a) Raymond Revue Bar
(b) Earls Court
(c) Elephant and Castle

57 Classic space trading game Elife is
shortly to be followed by Elite 2. Name
the chap who is developing it.

58 Most dot matrix printers are capa-
ble of printing in NLQ mode. What do
the letters NLQ stand for?

59 Collectors of public domain soft-
ware should be familiar with a chap
who goes by the name of Mr Fish.
What is his first name?

(a) Michael

(b) Fred

(c) Floyd

60 From which team did Blackburn
Rovers manager Kenny Dalglish sign
his star striker Alan Shearer?

61 Which (dead) film star graced the
cover of Amiga Format in 1992?

SPOT THE SHOT

62 Can you
name the game
from which this
segment of a
screenshot
comes?

63 What frequency of laser light is
used to read information from a
Compact Disc?

(a) Ultra violet

(b) Infra red

(c) Sparkling orange

64 Which development house pro-
duced the fabulous dungeon adventure
Eye of the Beholder 2?

65 Can you name the female who
replaced Gary in the A600?

66 Which first-division football team
is sponsored by Commodore and is
also Prime Minister John Major’s
favourite team?

(a) Chelsea

(b) Arsenal

(c) Accrington Stanley

&7 This famous
cartoon cat was
used on the cover
of Amiga Format
issue 33 — an ani-
mation special.
What is the
moggy’s name?

COMPETITION

68 TV show Gamesmaster has proved
such an enormous hit that Future
Publishing is launching an eponymous
magazine to go with the programme.
What is the name of the show’s
Scottish presenter?

69 Name the person who’s credited
with programming Virgin’s remark-
ably realistic snooker simulation
Jimmy White’s Whirlwind Snooker.

70 From which State does the
American presidential candidate Ross
Perot originate?

(a) Britain

" (b) Kansas

(c) Texas

71 Three letters were used to replace
four in the new A600. If the four are
SCSI, what are the three?

72 What do Eric Schwartz, Tobias
Richter and Walt Disney all have in
common, aside from their rather
unusual surnames?

WHO OR WHAT?

73 What is the
name of the Amiga
artist

pictured?

74 Jimmy Connors recently won a
tennis match in straight sets without
using his second services. What is the
name of his unfortunate opponent?

75 Who, or what, are known as the
Rexxons?

SPOT THE SHOT
76 Can you
name the game
from which this
segment of a
screenshot
comes?

77 For which county did the former
golden boy of English cricket Ian
Botham play in the 1991-92 season?
(a) Durham

(b) Somerset

(c) Cornwall

78 In which film does Harrison Ford
play a former CIA man being hunted
down by a gang of renegade Irish ter-
rorists intent on exacting a terrible
revenge?

(a) Patriot Games

(b) A League Of Their Own

(c) Unforgiven

79 The group of researchers who have
been busy pioneering the development
of video on CDTYV are known collec-
tively as MPEG. What do those initials
stand for?

80 Product placement has been creep-
ing into video games recently. Do you
know which well-known product forms
part of the scenery in Millennium’s
James Pond 2: Robocod?

SPOT THE SHOT
81 Can you
name the game
from which this
segment of a
screenshot
comes?

82 What was the name of the actress
with whom the former ‘Minister of
Fun’, David Mellor, had an extremely
well-documented affair?

83 Who is the head of Commodore
worldwide?

84 Former bench engineer Kelly
Sumner is now the managing director
of Commodore UK. Which computer
did he first work on as an engineer? #
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WHO OR WHAT?

85 What is the
name of this
innovative game
designer ?

86 Which businessman had the
extremely dubious honour of being
declared the UK’s biggest-ever
bankrupt?

87 What do the initials FAST stand
for and what is the purpose of the
organisation?

88 Which Italian football club bought
Paul Gascoigne from Tottenham
Hotspur for £5 million, even though he
had badly injured his knee ligaments?
(a) Lazio

(b) Inter Milan

(c) Real Madrid

89 MIDI is a standard code by which
MIDI-equipped devices can communi-
cate with each other (like a computer
and a synthesiser). What do the letters
MIDI stand for?

20 Who took over as captain of the
England football team after Gary
Lineker decided to quit the domestic
game and start a new career in Japan?
(a) Vinny Jones

(b) Stuart Pearce

(c) Chris Waddle

91 Who or what was FMG and what
or who replaced them?

SPOT THE SHOT

g 92 Can you

name the game
from which this
segment of a
screenshot
comes?

923 What is the real name of ‘The
Sinner From Pinner’, an actress
dubbed such by the tabloid press for
her steamy performance in the erotic,
but otherwise fiendishly boring, film
The Lover?

924 Which national football team were
last-minute entrants for the European
Football Championships and ended up
winning the competition after all?

(a) Denmark

(b) Iceland

(c) England

25 Meet platform
hero Zool. He
proved rather

popular with the
Amiga Format
review team. What
percentage rating
did they give
Gremlin’s Zool ?

26 The Steven Spielberg film Hook
and the Ocean computer game of the
same name are both based on a famous
book. Who is the book’s author?

(a) J M Barrie

(b) D H Lawrence

(c) Jeffrey Archer

97 What is the name of the film in
which Madonna plays a member of an
all-woman baseball team?

(a) Patriot Games

(b) A League Of Their Own

(c) Unforgiven

98 Which top American hardware
manufacturer, which makes the
extraordinary 68040 accelerator for
the A500, lost a huge amount of stock
when a fire recently destroyed its
warehouse?

929 Which former Olympic middle dis-
tance medallist was elected as a
Conservative Member of Parliament in
the 1992 General Election?

(a) Steve Ovett

(b) Seb Coe

(c) Roger Bannister

100 Christopher Columbus is gener-
ally held responsible for discovering
America, the country that brought the
world Big Macs, Ronald Reagan and
Zippo cigarette lighters. In which year
did Columbus stumble across the con-
tinent of America?

(a) 1492

(b) 1429

(c) 1664

4

P/
7

\XYYHO OR WHAT?

101 What is the
name of this
Greek character?

So there you have it then, the Amiga Format
quiz of the year. You've got a few weeks to
think about the answers (don’t forget, the clos-
ing date is December 14), but take heart: most
of them are in this special edition of Amiga
Format. or in previous issues of the magazine.
Well except for the general knowledge ones —
but even we can get most of those.

There are 10 subscriptions up for grabs —
that’s 12 free issues of the world’s best Amiga
magazine (oh, and we’re the world’s biggest
Amiga magazine as well) for the people who
get all 101 right.

If, by some freak of chance, no one gets all
101 answers right, we will look at the next
best and so on... So there is an outside chance
that you might win a year’s subscription even
if you don’t get every single answer correct.

Please make sure, for the sake of the poor
old judges who’ll be trawling through all the
entries, that you number all of your answers
clearly, including the Spot the Shots, the Who
or What's, along with the questions given in
the picture captions. And try to keep your
answers as legible as possible because unread-
able entries will be non-prize-winning entries
— perhaps it’s time to get that printer hooked
up and send your answers in on a printout.

The winners’ names will be published in
the February edition of Amiga Format, so
keep your eyes peeled when it comes out. We
hope you have as much fun with this quiz as
we had compiling it. Good luck AF]



TWO LITTLE LETTERS are going to
change the way we think about the Amiga
over the next couple of years... and those two
little letters are ‘CD’. The Compact Disc Rev-
olution is just around the corner.

“But they’'ve been saying that for ages!”
you protest. Fair enough, they have. They
were talking about technology. they were talk-
ing about ideas, they were talking about
concepts and ambitions. But I'm not. I'm talk-
ing about something a little more concrete.

I recently spent a long afternoon discussing
the future of the Amiga and drinking with
Kelly Sumner, who took over as managing
director of Commodore UK just a few
short months ago. He's confident and
buoyant at the moment, like the cat
that got the cream, and the longer
you talk with him, the more you
can see why.

It's almost as if a long,
secret plan by Commodore is
coming to fruition and the com-
pany is slowly realising, day by
day, that nothing can stop it
now. You can see a pattern &
emerging as suddenly all kinds of
decisions make sense. And you can
imagine everyone else looking back
in six months’ time and realising <G
they’ve been outsmarted. When others
kick themselves, Commodore will be sitting
there looking very, very smug.

Kelly is not a man for shades of grey and his
favourite phrase right now, though I don’t
think he realises it, is “No question™. It usually
follows a sweeping generalisation so vast that
you'd imagine there was plenty to question.
But not for Kelly.

And just a part of his message is that CD is
the future of the Amiga. No question.

To understand why, you don’t have to go
deep into the technological side of leisure
computing at all. But to understand it in all its
detail, it’s worth knowing a
little bit about why the CD has
been hailed, in the past, as the
medium of the future.

Essentially, the main advan-
tage is simply storage space. A
music CD works digitally, so
it’s a logical step to put data on
one, and when you do you dis-
cover that it will store about
550Mb of information — the
equivalent of 640 Amiga 880K floppy disks —
it’s obviously the only choice.

It’s what you can do with all this storage
space that's important, though. It offers
masses of room for graphics, sound and ani-
mation which basically means that games like
the fabulous Secret of Monkey Island could be
done with full audio, full lip-sync — in other
words, much like movies. That’s why a film-
making firm like Lucasfilm (now LucasArts)
got involved in games in the first place.

Right, so technologically CD might be

_desirable because it makes all kinds of things
possible. Until a few months ago, that might
have been enough to explain why Commodore
had worked so hard to bring out the Amiga

OPINION

CDTV and the A570 CD-ROM drive for the
A500. But not any more. Not while Kelly's
looking so smug.

No. let’s get down to harsh economic reali-
ties. That, after all. is what is going to make
the difference in the long run. Yep, money
might not be able to buy you love, but it sure
makes the world go round...

Let’s leave behind our narrow view of the
Amiga for a moment and take a look at the
computer games scene as a whole. If you

were looking in from the outside, where
would you imagine all the money was being
made and all the games were being sold in
1992? You would have to say the Sega and
Nintendo consoles, of course.

Over the last couple of years, more and
more games publishers have flocked to join the
console publishing scene. But it’s not easy,
because both major console manufacturers
keep tight control over how and when games
for their machines are published.

So if you're a software publisher and you
want your game to appear and sell well on a

% One major software house told me that it
would not work on any more software for
cartridge formats once its last title was finished
in September. And there’s evidence of other
soffies being disillusioned with cart publishing *

console, you find that the console makers hold
all the ace cards. First off they have to approve
your game. Then only they are allowed to
actually manufacture the cartridge on which
the software comes, so you have to buy it from
them at their price. It proves expensive and
time-consuming, but you don’t necessarily
mind them having a monopoly.

You don’t mind, that is, as long as you've
got a good chance of making more money than
you were when you were publishing software
on cassettes and floppy disks. The computer
scene was (and still is) rife with piracy, which
meant sales of only a couple of thousand
copies on many of your floppy-based games.
Anything’s better than that.

And then along comes someone and simply
points out that you could be publishing your
games on CD instead. Suddenly you realise
that while you’ll never go back to floppy
disks, there is a lucrative alternative to car-
tridge software.

Where a cartridge could cost you in the
region of eight quid just to produce, a CD can
be mastered and packaged for £1.50. Where
you have to order cartridges six months in
advance, a CD can be produced and on sale
inside a couple of weeks. And, most impor-

If there's one thing we can absolutely rely on,
its that the CD is the way to go. That's the
opinion of Damien Noonan, editor of
Amiga Format. But why so sure...?

is here -
question

y

tantly, where an overestimate of ten per cent in
how many cartridges you order could mean
your entire profit is wiped out — and if you
under-order you don’t have time to prepare
more stocks — CD-based publishing is cheap
enough and flexible enough for you to get it
right, every time. Wow!

This isn’t just speculation, either. One major
UK software house told me that it would not
work on any more software for cartridge for-
mats once its last title was finished in
September or October this year. And there’s
plenty of other evidence of software publishers
being disillusioned with the financial restric-
tions of cartridge publishing.

So ask yourself this one question: which
major computer format already has the capa-
bility of using programs published on CD?
Yes. with the Amiga CDTV and the A570 CD
drive and - “before Christmas”, hopes
Commodore — the A670 CD drive too, it’s the
Amiga. Of course.

Now I'm not saying rush out and buy your-
self a CD drive as soon as possible. I'm just
saying be aware of what’s going on.

We’ve been criticised for giving too much
coverage to CD. It was even suggested to me
by the representative of a major serious soft-
ware publisher — though only in jest — that my
Swiss bank account was benefiting from
Commodore’s generosity. I wish.

But I still think we’re right to attach great
importance to CD, because it’s going to be
big. Commodore has already suggested to us
that it would be possible to produce a machine
with a CD drive rather than a floppy disk
drive. and for the same price. It might not hap-
pen until this time next year. But it will
happen. No question. A
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The new HAM-supporting
DeluxePaint” IV will do more than
turn a few heads.

It will also turn them inside out, upside down, spin them
on an axis, or metamorphosise them into hairy rock stars before you
can say “"Tutankhamen”.

e TleT =T == =T=T=Tn]

With Hold And Modify (HAM) video mode, DeluxePaint IV offers
a staggering 4096 colours. This means gradients that are smoother,
more versatile and easier to define.

Not only can you paint in HAM, you can animate in it, too.
Imagine brilliant images, rendered in 4096 colours, moving
effortlessly across the screen.

DeluxePaint IV makes animation easy for you.
The special LightTable feature allows you to review the last frame of
animation while previewing the next.
Or choose two different images - say a caterpillar and a butterfly -
and DeluxePaint IV will carry out an amazing metamorphosis
E between them in as many frames as you wish.
All these features are directed from a new video-style Animation
Control that makes animating as easy as pressing a button.

So whether painting or animating, you can now achieve smooth,
seamless effects of unbelievable subtlety.

But don’t take our word for it.
Steve Franklin, Managing Director of Commodore Business
Machines, described DeluxePaint IV as “a stunning innovation and
probably the best software package for this market”.

Available 27th September 1991
£89.99
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11/49 Station Road Langley Berks SL3 8YN, England.
Tel; 0753 549442 Fax; 0753 546672

TO UPGRADE from previous versions of DeluxePaint, send the front cover of your manual with a
cheque, postal order or credit card details including expiry date to the Direct Sales Department at
Electronic Arts Ltd. An upgrade from DeluxePaint I costs £65. from II costs £55 and from IIT £45. Call
0753 549442 for details of this and the special videos which will help you make the most of DeluxePaint
IV.
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Andy Storer examines the US Amiga

scene and reveals just why Commodore
laucnhed its 68040-based A4000 with
the new chip set over there...
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America

IN AMERICA PEOPLE take their Amigas
very seriously indeed. Amiga games play
second-fiddle to professional, or should we say
‘serious’, Amiga software and hardware. Talk
to an American computer games enthusiast
and he or she will rant on profusely about
video games and basically how one company —
Nintendo — totally dominates the market. Sega
comes a very poor second, and the Amiga
probably doesn’t figure in the running. But
that doesn’t mean that the Amiga hasn’t got a
significant following in the States, it’s just that
to the Yanks the Amiga is seen more as a
serious, semi-professional machine.

If you take time to flick through a few back
issues of Amiga Format, it won’t take you
long to realise that the majority of serious
products come from the other side of the

= ANMIGA ®

Launched at the
World of Commodore
expo in Pasedena,
California, this is
Commodore’s new,
more powerful and
expandable A4000.

Atlantic: Professional Page, PageStream,
Imagine, Video Toaster, GVP hard drives,
ProWrite, Art Department Pro, Presentation
Master, Caligari and AMax-II, to name but a
few. It’s because the Amiga has such a
widespread and dedicated professional-base
that so many US firms manage to produce
such quality products.

The A600 has recently been released in the States. Two packages it’s being
bundled with are HoloSoft’s Graphics Workshop and Domark’s MicroText.

So, because there is less of an emphasis on
games, there is a different policy by which
Amigas are released in the States. You may be
surprised to hear that in the US the A500 Plus
and the A1500 have never even been
launched, the A600
and A570 have only
just arrived and yet the
new A4000/40 was
released two months
before it was launched
in the UK. The num-
ber of Amigas in
homes in the US is
only 15% of the num-
ber in Europe and the
figures also show that
90 per cent of these
are  A2000s and
A3000s. By contrast, in the UK 1.2 million
machines have been sold since 1986 and 95
per cent of those are A500s.

These statistics reinforce the fundamental
differences between the American Amiga mar-
ket and our own, and those differences
underpin the ways in which the machines are
used, and subsequently the kind of peripheral
hardware and applications software that’s
developed — and, ultimately, the kind of

Amiga you have on your desk now and what
you may have in the future. Because, numbers
aside, the American market is what defines the

state of the Amiga art in all its forms.
The fact that Commodore is based in the
US, along with most

. f the leading devel-
% The A4000 is OUr MOSt  cpers. means dhe gt

in which the US mar-

eXCiTing prOdUCT ever = ket is perceived

dictates the design for

it's the ultimate in current and future
Amiga power *

Jim Dionne, President
of Commodore US

Amiga models.

Take the brand-
new  A4000 for
instance. How many
of these powerful
graphics workstations
do you think will sell
in the UK? A few hundred at best? Maybe a
thousand tops. In the States, it will probably
sell tens of thousands. The reason is quite
simple — the Amiga is a low-cost graphics
workstation that’s the best deal in town in
America when it comes to broadcast video and
animation, and that’s precisely why it has
become so important over there.

Although the Amiga has markets in busi-
ness software, sampling and sequencing, they



are not what has made the Amiga big on the
other side of the Atlantic. Over there video
graphics is where it’s at and that’s the Amiga’s
forte. It’s a tool that professionals choose
despite anything the competition offers.

The thing is, if you ask a computer-literate
American what an Amiga is you’ll just be met
by a stony silence. There’s only two or three
national US magazines dedicated to the Amiga
and these have paltry circulations, yet the
Video Toaster, the top-notch video graphics
board, has its own 150-page glossy magazine
that’s read by around 80,000 people

So why the big differences? After all, if the
US is where the Amiga was born, where the
main developers live and where the most
prominent hardware and software companies
package up your next purchase, why are there
so few A500s, so many A2000s and so many
Toaster users? The answers are largely to do
with history and a little to do with technology.

Consider the success of the Amiga in the UK
for a moment. What factors have combined to
make it the biggest-selling home computer
over here? Brilliant graphics? Yes. Great

AMIGA AMERICA

any other machine? Yes. But all these factors
are the same over in the States. So what’s the
difference? The answer lies in the history of
competition. Because when you see that the
competition comes from the likes of IBM,
Apple Macintosh and Nintendo, you know
Commodore will have had a tough job selling
machines in their own country.

Over here all the Amiga had to knock on
the head was the rather inferior 8-bit machines
and the somewhat overrated Atari ST. The
games companies saw to it that the Amiga
would win hands-down in terms of graphics
and sound, though it was possibly the wide
availability of pirated games that was crucial.
In the US, however, Commodore and its devel-
opers have been forced to tap into a niche
market which IBM its PC-cloning followers,
along with Apple and Nintendo, have been
unable to exploit for technical reasons.

Nintendo has cornered the games arena,
IBM the business sector and Apple the
personal productivity market. Which leaves a

% Our key markets are videography,
computer-based training, information
kiosks and presentation systems *
David Archambault, director of
business marketing, Commodore US

couple of gaping holes: music and graphics.
Apple, PC cloners and Atari have pretty much
managed to fill the vacuum in the sound
department, leaving only graphics, animation
and video to Commodore. That’s why so many
American Amigas are A2000s and 3000s and
why the Video Toaster’s so popular. That’s
why there’s so many accelerator boards and
high-capacity hard drives, 24-bit graphics
cards and image-processing packages coming
out of there. And that’s why there’s so few
A500s, no A500 Pluses and no A1500s.

Or compare it with the UK in another way.
At September’s World of Commodore expo in
Pasedena, California, 30 of the 50 exhibitors

The Video Toaster, which enables amazing effects
to be applied to video, has such a following in the
US that a whole magazine is dedicated to it.

showcased custom Amiga graphics hardware
and software. The remainder were user groups,
peripherals suppliers and desktop
publishing/word processing purveyors. There
wasn’t a games software house anywhere in
sight. And the only A500s on show were those
fitted up with 68030 accelerator boards. The
Amiga range is being firmly pitched at the
burgeoning video, presentation, training and
multimedia markets and the new A4000 is at
the sharp end of Commodore’s medium-term
marketing strategy.

But if Commodore’s prime targets in the
USA are these power-hungry professional
markets, why should it bother releasing the
A600 in the States — an entry-level Amiga
based on the slowest chip of the lot?

It’s true that the company is leaving the
bulk of low-end sales to the UK and Europe
where it rightly expects the A600 to sell in
droves. But unlike its British division,
Commodore US is at least attempting to pack-
age the A600 as more than just a games
machine. Potential US buyers can look for-
ward to a basic A600 pack that includes the
role-playing game Myth, and two arcade-based

Continued on page 48

IT'S AN OWL. NO IT'S A BABY. NO IT'S A MORPH...

No doubt you’ve all seen Terminator 2 or
the Michael Jackson videos. If you have
then chances are you will have been
impressed by amazing visual effects as
one shape changes into another.

A few years ago these kind of effects
were beyond film makers’ wildest dreams,
but then they started using computers to
do the huge quantities of calculation
involved. Nowadays, however, the power
to metamorphose cinematic images is
starting to appear on the Amiga.

The next few months are to see the
UK release of two very exciting products.
Both MorphPlus from ASDG and Cine
Morph from GVP will bring cinematic-
quality 24-bit morphing to the Amiga. To

AMIGA FORMAT
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really appreciate these effects you have to

MorphPlus from ASDG will soon be available in the UK. high-tech, cine- R ale

games? Yes. Best deal on the street for the matic special effects will then be at your fingertips.

price? Yes. More public domain software than
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The big names in Amiga productivity come
from the US. Heres a round-up of the
leading practitioners pushing the
boundaries of hardware and software...

n:I.ACK BELT

SYSTEMS
LOCATION:
GLASGOW, MONTANA

HOT PRODUCT: IMAGEMASTER
After the phenomenal success of its HAM-E
extended graphics system for the Amiga,

1 [

LOCATION:
MADISON,
WISCONSIN

HOT PRODUCTS: MORPHPLUS,
ART DEPARTMENT PRO
MorphPlus is a stunning new still
and full-motion morphing package
which comes complete with inter-
esting built-in video effects like
warping, twirling, rotation, rip-
pling and spherising.

It can be either be used on its own or in conjunction with Art
Department Professional which has rapidly become the state-of-the-art
Amiga image-processing system. It comes with some excellent anima-
tion features, ARexx programmability, JPEG compression and built-in
24-bit printing. ADP also incorporates quite literally thousands of
image-manipulation functions.

Check out the full review of
MorphPlus in Amiga Format 42.

Whos who

and what

INOVATRONICS
LOCATION:
DALLAS, TEXAS

HOT PRODUCT: CANDO

As a multimedia authoring plat-
form, enabling users to build their
own stand-alone Amiga applica-
tions incorporating any text,
graphic and sound data, the only
problem that people found with
CanDo was its price. It wasn’t
that it was too expensive, the problem was that it cost too little and
subsequently people thought it wasn’t any good. However, as an
Amiga Format reader you’ll know all about its power because we gave
it away on the cover of issue 36. The latest version, CanDo 2, is even
more powerful.

CanDo was given away on the
cover of Amiga Format 36.

m OCTREE
LOCATION: NEW
YORK, NEW YORK

HOT PRODUCTS: CALIGARI 2,
CALIGARI BROADCAST

Caligari 2, and its high-end ver-
sion, Caligari Broadcast for
accelerated Amigas, offer real-
time 3D modelling, rendering and
animation with what must be one g s
of the easiest-to-use interfaces of Caligari 2— ?robubly the easiest
any such product. All you do is get Program of its type to use.

a simple shape, put it on the

screen and drag it around until you’ve got it into the right shape for
what you need — as simple as the prmﬂples behind Domark’s 3D
Construction Kit. The neatest feature is the fuﬂlliy to manipulate fully
rendered objects into animated sequences prior to ray-tracing.

Black Belt is concentrating on Imagemaster,
an advanced image-manipulation suite incor-
porating morphing capabilities, full 24-bit
painting and processing facilities, image
composition, analysis and extensive file-
format conversion.

Along with 24-bit rendering of animated
sequences, Imagemaster also features hun-
dreds of other useful image effects.

H CENTAUR
LOCATION:
LAWNDALE CALIFORNIA

HOT PRODUCT:
OPALVISION
Developer of the
OpalVision 24-bit
graphics and video
system, Centaur
delivers true 24-bit
RGB graphics
facilities including
painting and image

Reviewed in Issue 41
of Amiga Format.
processing using OpalPaint software and
presentation software in the form of the
forthcoming OpalPresents.
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OXXI-AEGIS m SCALA
LOCATION: LONG LOCATION:
BEACH, CALIFORNIA RESTON, VIRGINIA

HOT PRODUCTS: PRESENTATION
MANAGER, SUPERBASE, VIDEOSTAGE
With Presentation Master secured as one of
the Amiga’s leading packages for the auto-
mated storylining and design of slide and
video presentations, Oxxi has now moved
on to video titling and presentation with
VideoStage.

This is much more of a post production
tool, for editing and planning cuts between
different scenes. Although this has been
done, Oxxi is putting an awfully big effort
into making its new program the best in
terms of user friendliness and ease.

HOT PRODUCT: SCALAMM200
The update to the much-acclaimed Scala,
MM200 features even better multimedia
authoring with full graphics, animation,
soundtrack and special screen transitions
(often just called wipes).

In addition, MM200 can control external
devices like the CDTV for playing normal
music CDs, an ION still video camera, MIDI

The idea is that you take all the ele-
ments and use them to produce combined
‘multimedia” presentations for communicat-
ing ideas in a highly public, attractive way.

keyboards and synths and much, much more.
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n CSA

LOCATION: SAN DIEGO,
CALIFORNIA

HOT PRODUCTS:
MAGNUM 40/4,
ROCKET LAUNCHER,
MEGA MIDGET
RACER, DERRINGER
CSA’s claim to fame
is its impressive 3 i
range of accelerator The Mega Midget
cards for A500s and Racer accelerator.
2000s. The latest to

be released, the $250 Derringer, plugs into
an A500 and effectively transforms it into a
powerful 25MHz 68030 A3000.

H DIGITAL
CREATIONS

HOT PRODUCT: DCTV
With DCTV, stealing masses of
magazine inches last year, Digital
Creations is now extending its

* features with an RGB converter,
making it possible to do mixed-
mode presentations and use a
genlock with DCTV. Seizing on the demand for pro-video Amiga hard-
ware, Digital is also readying Kitchen Sync — a dual-channel time base
corrector — and Brilliance, a new 24-bit paint package with morphing
capability and rumoured to surpass Deluxe Paint in all departments.

DCTV, the excellent video digitiser
and paint package.

| [Py
LOCATION: KING OF
PRUSSIA, PENNSYLVANIA

HOT PRODUCTS: IV-24, CINEMORPH,
G-LOCK, PHONEPAK, A530

Following the success of its 1V-24 board
which features built-in genlock, 24-bit frame
grabber, real-time framegrabber and 24-bit
paint software, GVP has moved into morph-
ing with GineMorph, which handles 24-bit
animated sequences, and G-Lock, a low-cost
PAL standard genlock with on-board audio
and video processors, display enhancers and
on-board effects software. Latest in line is
PhonePak, an all-in-one fax, voice and
answering machine on a single card.
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n GOLD DISK
LOCATION: TORRANCE,
CALIFORNIA

HOT PRODUCTS:
PROFESSIONAL
PAGE 3,
PROFESSIONAL
DRAW 3, VIDEO
DIRECTOR,
SHOWMAKER
King of Amiga pro- o :
ductivity, Gold Disk x::z:ﬂ;ab?:: fhes
has been busy S
extending its DTP prowess into the area of
multimedia. New product VideoDirector is a
low-cost editing system that will enable you
to hook up your machine to a camcorder and
VCR, while ShowMaker will enable you to
take the results and sequence them up for
multimedia presentations.

n ICD

LOCATION: ROCKFORD,
ILLINOIS

HOT PRODUCTS: ADSCSI, ADIDE,

ADRAM, ADSPEED, TRIFECTA

1CD’s most successful release has been
Flicker Free Video 2, a display enhancer
(flicker fixer) for all Amigas except the
A600. FFV2 is a smart enhancer, in that it
looks at the current screen mode and cor-
rects automatically for interlaced and
non-interlaced screens. It comes with Video
Prefs, a small utility that lets you tweak
your Amiga display to your viewing system.
Following on from its low-cost power
peripherals — SCSI and IDE adaptors, mem-
ory boards and accelerators — comes I1CD’s
latest star performer. Trifecta is a single
board for all Amigas which features a fast
SCSI-2 controller and a16-bit IDE hard card.

m NEW HORIZONS

Hot products:
PROWRITE 3.3,
FLOW,
QUICKWRITE,
A-TALK Il

With ProWrite vir-
tually established as
the word processor
for the Amiga, New
Horizons has moved
on through ideas
processing (which is
basically a thoughts
organiser or out-
liner) with Flow, and into comms with the
highly acclaimed A-Talk Il

Ideas will come flow-
ing with Flow.

m NEWTEK
LOCATION: TOPEKA,
KANSAS

HOT PRODUCTS:
DIGI-VIEW, VIDEO
TOASTER

Not content with
bringing high-quality
digitising to the
Amiga with Digi-
View, NewTek
surpassed all expec-
tations by launching
Video Toaster.
Boasting a vast
array of digital
video effects,
Toaster transforms an A2000 into the edit
controller of a $60,000 broadcast suite.

The Video Toaster —
no PAL version yet.

E SOFT-LOGIK
LOCATION:
ST.LOUIS, MISSOURI

HOT PRODUCTS: PAGESTREAM,
HOTLINKS EDITIONS,

ART EXPRESSION

With Soft-Logik’s desktop pub-
lishing package PageStream
vying for market leadership with
Gold Disk’s ProPage, the com-
pany has upped the stakes with
the introduction of Hotlinks

The Amiga Format Gold-winning
PageStream 2.2.

Editions, which brings integration for built-in photo editors, text

m SUNRIZE
LOCATION:
CAMPBELL, CALIFORNIA

HOT PRODUCTS: AD516, STUDIO 16
AD516 is a 16-bit, stereo digital audio card
— the only one on the Amiga market that
features eight tracks — which, in conjunction
with Studio 16 2.0, enables direct to hard
disk recording with complete timecode sup-
port, giving users professional-standard
audio recording.

Sunrize is to continue to support and
expand its proprietary hard disk sampling

m VIRTUAL REALITY

LABS
LOCATION: SAN LOUIS
OBISPO, CALIFORNIA

HOT PRODUCTS: DISTANT SUNS,
VISTAPRO, TERRAMORPH

The earlier astronomical ‘observatory on a
desktop” Distant Suns was pretty unique,
but the fractal landscape generator VistaPro
really turned a few heads. Its latest
version, 3.0, provides advanced texturing,
true 3D trees and the capability of saving
left /right views of landscapes for subse-

processor and outliners to automate DTP productions.

Soft-Logik is now shipping its new illustration package
Art Expression, which offers sophisticated drawing features and special
text placement effects.

system, and with Commodore holding back
any enhancements to the Amiga’s sound
chips, they have the professional sound
market pretty well sewn up.

quent viewing with 3D glasses. With
TerraMorph, however, Virtual Reality looks
like pushing limits even further with 3D
morphing animations in DCTV format. -
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VIDED TOASTER

games, Ocean’s Robocop 3 and Psygnosis’
Shadow of the Beast 3. The other pieces of
software will be Domark’s MicroText word
processor and the Graphics Workshop paint
package. The A600HD pack, however, will
have the same two serious programs, but it
will only include one game, Ocean’s
PushOver plus 3D Construction Kit 2 from
Domark masquerading under the title Virtual

At the recent Mac
World Expo, NewTek
wowed the show with
the Toaster hooked up
to an A2000 and a
Mac. They sneakily
covered up the Amiga
logo with a Toaster
badge though.

Reality Studio 2. It also includes a 40Mb hard
drive rather than a 20Mb drive in the UK.

What both Commodore US and its over-
seas arms agree on, though, is the company’s
intention to capitalise on CD-ROM technology
as a key part of its strat-
egy. Indeed, when
asked at the Pasedena
press conference about
the possibility of a
portable Amiga,
David  Archambault,
Commodore US direc-
tor of business
marketing, replied that
not only would this
now be a distinct possi-
bility given the
ever-decreasing  price
of colour LCD screen
technology, but such a machine could feature
CD-ROM as integral. While in American par-
lance the A570 CD drive and CDTV are seen
as ‘multimedia delivery platforms’, it’s only in
the States where productivity software, as
opposed to games conversions and PD collec-
tions, is beginning to come out on CD.

But competition in the American computing
market isn’t the sole reason why
the Amiga is so strongly associated with
prominence in video graphics performance.
The chip set at the heart of the machine was,
of course, designed from the outset with video
graphics in mind and, judging by a recent US

% Commodore'’s
visibility should increase
significantly during the
next year as new
programs, products,
strategies and applica-
tions mature... ®

survey of professional video users, it would
appear to have succeeded — over 50 per cent of
the video people who replied had an Amiga
involved in post-production.

So when an enterprising bunch of hackers
set up a company
called NewTek and
successfully
launched the Video
Toaster into US
graphics markets
you might think
worldwide domina-
tion by the Amiga as
the de facto video
computer would
follow. But no.
Although a single
Toaster board
installed in an
Amiga instantly gives your machine the post-
production effects capability of a $60,000
video editing suite, it will only do so as long as
you're working with the US NTSC video stan-
dard. A UK PAL version is yet to appear and
seems increasingly unlikely to. Bought as
either a stand-alone system for $4,000 or a
$2,600 add-on that fits straight into a A2000,
The Toaster has four custom video chips, four
video inputs and two video outputs. Lighrwave
3D, the 3D modelling software bundled with
the card, is also supplemented by ToasterCG,
a character generator, ToasterPaint, a 24-bit
paint package and ChromaFX, a colour pro-
cessing and keying package.

So what about the user’s side of the scene in the
states? The magazines? You'd think they'd be
thick, glossy works of art like Amiga Format, burst-
ing with high-resolution shots of the latest image
packages. But you’d be wrong. For the most part
they’re thin, poorly laid out and over-priced.

The two main American Amiga magazines are
Amazing Amiga Computing and Amiga World. Both
are available over here for £2.50 and £2.80 respec-
tively — if you can find them — and both largely
cater for semi-professional Amiga users with the
occasional diversion into games round-ups.

Neither of them feature disks, a phenomenon
which hasn’t appeared to reach the States yet, and
both come in at around 100 pages. While, as you
might expect, the editorial tends to weigh heavily in
favour of US products, they provide a useful
source of information on new hardware and appli-
cations which may, if taken up by UK distributors,
find distribution over here.

Less well known, but still well worth a look, are
Amiga News, a 95-cents monthly newspaper
(= 0101-603 924 9455), The Amiga-Video Journal, a
$3.95 specialist bi-monthly magazine available from
Avid Publishing (= 0101-408-252-0508) and Video
Toaster User, a $4 bi-monthly, also available from
Avid, which may be of interest in the unlikely event
that you have a Toaster.

Looking through some of the US prices in these
magazines you might be tempted to order direct
from the States rather than wait for local distribu-
tion, especially because by the time the product is
available here, the dollar exchange rate is more
often than not a straight 1$=1£. But there’s a few
points to bear in mind when ordering from the US —
or anywhere overseas for that matter.

First, unless you want to get involved in money

THE STATESIDE MAGAZINE SCENE - AND BUYING FROM THE USA

orders and the like, you’ll need a credit card such
as Visa, American Express or Master Card (which
includes Access cards) to buy the gear.

Secondly, once the item has been dispatched
by overseas freight handlers like Federal Express
or TNT Express couriers, you’ll have to add another
three elements to the price that you've already
paid. When the goods arrive at UK customs, both
import duty of 9 per cent and VAT of 17.5 per cent
is slapped on to the value of the items as stated in
accompanying documentation, then, finally, the
couriers will usually add approximately £10 as a
‘deferment processing fee’, regardless of whether
postage and packing costs were
quoted in the original
sale price.

So as you can
see, a product
worth £100 in dol-
lars can rapidly cost
you over £135 by the
time you receive it.
The other two main
points to remember
are that US power sup-
plies run off 110 volt
systems and any dev-
ice featuring composite
video inputs/outputs will
usually be configured for
NTSC signals rather than
our own PAL.

Of course, there are
other points to think about
too. Like what happens if
anything’s faulty, what are your warranty rights and
the extra costs of phone calls involved in sorting

out any problems, but nevertheless, despite all of
the above, buying from the US can be a cost-effec-
tive solution.
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The heart of the suite is the Switcher interface
which handles all the built-in digital effects.
Video signals can easily be combined, flipped,
warped, dissolved, faded, chromakeyed — too
many effects to name, really, as there are
hundreds of combinations.
In short, what you have at
your fingertips is a means
of taking video signals,
manipulating them, adding
text and graphics and
outputting the results back
to tape. And all at US
broadcast quality.

Such are the revolution-
ary capabilities of the
Toaster that it is now
migrating to the Macintosh
platform. At Boston’s
MacWorld Expo last year, NewTek wowed
showgoers with a Mac, hooked up to an
A2000, processing live video events in real
time. Great news for the Amiga’s profile, you
might think, but ironically, the A2000’s badge
was covered over by the Video Toaster logo
and no mention of the word ‘Amiga’ appeared
in the accompanying documentation. Neither
does any reference to the Amiga appear in the
current Video Toaster publicity. The Toaster
board is more and more being pushed as a
stand-alone graphics workstation using the
Amiga as a host device.

It may come as no surprise either that at a
recent Los Angeles Area Video Toaster Users
Group meeting running alongside the
Pasadena show, a two-hour exhibition of cur-
rent Toaster capabilities ended without a
single mention of the Amiga as playing any
part in the proceedings.

Given the emergence and tremendous
growth of Video Toaster User magazine, it

% This is the most
exciting fime for has acted as a
Amiga computing *
Amanda Griffiths,
communications The
specialist,
Commodore US

would seem this extraordinary hardware now
has an independent life and identity of its own.
Perhaps it’s too much of an exaggeration to
say that NewTek has single-handedly
pioneered the low-cost desktop video market,
but as far as the
Amiga is con-
cerned the Toaster

focal point for a
growing number
of quite stunning
graphics manipu-
lation packages.
broad-
cast video market
is only part of the
Amiga’s story in
America. The
other big area is
3D modelling and morphing, and this is why a
machine with the power and graphics handling
of the A4000 is now needed. Rendering and
ray tracing are time-consuming and processor-
intensive pastimes and anything to cut produc-
tion times is a benefit. Hence the proliferation
of accelerator boards, high-capacity SCSI
drives and compression utilities, all of which
have been arriving in droves of late.

But the hardware is the tip of the iceberg.
Never has it been easier to produce ray-traced
animations and graphical extravaganzas.
There’s 24-bit digitisers, 24-bit paint packages,
24-bit image-manipulation applications and
broadcast-standard video output devices to
transfer the results for posterity.

Take a look at the map on the previous
page and you will see what all the main US
developers are working on. And if you count
the number of graphics packages and peripher-
als about to hit the market, you'll see the
choice is bewildering. A}

ASDG

925 Stewart Street, Madison W1 53713

= 0101-608 273 6585

BLACK BELT SYSTEMS

398 Johnson Road, RR-1 4272, Glasgow MT
59230 = 0101-406 367 5513

CENTAUR SOFTWARE

PO Box 4400, Redondo, California 90278
= 0101-310 542 2226

CSA

7574 Trade Street, San Diego,

California 92121 = 0101-619566 3912
DIGITAL CREATIONS

2865 Sunrise Boulevard, Suite 103 Rancho
Cordova, California 95742

= 0101-916 344 4825

GVP

600 Clark Avenue, King of Prussia,
Pennsylvania, PA 19406

= 0101-215 337 8770

GOLD DISK

Unit 5, 5155 Spectrum Way, Mississagua,
Ontario, Canada L4W 5A1

= 0101-416 602 4000

ICD

1220 Rock Street, Rockford, lllinois 61101
= 0101-815 968 2228

NEW HORIZONS

206 Wild Basin Road, Suite 109, Austin,
Texas 78716 = 0101-512 328 6650

COMPANY CONTACTS

NEWTEK

215 SE, 8th St, Topeka, Kansas 66603

= 0101-913 354 1146

INOVATRONICS

8499 Greenville Avenue, Ste 209B, Dallas
TX 75231 = 0101-619 729 5127

MICRO SYSTEMS SOFTWARE

12798 Forest Hill Boulevard, West Palm
Beach, Florida 33414 = 0101 407 790 0770
OCTREE

311 W. 43rd St, Suite 904 New York NY
10036 = 0101-212 369 1733

OXXI-AEGIS

PO Box 90309, Long Beach, California
90806 = 0101 310 427 1227

SCALA

12110 Sunset Hills Road STE 100 Reston
Virginia 22090 = 0101-703 709 8043
SOFT-LOGIK

PO BOX 515589, St Louis Missouri, MO
63123 = 0101-314 894 8608

SUNRIZE

2959 S Winchester Boulevard, Campbell,
California 95008 = 0101-408 374 4962
SOFTWOOD INC

PO Box 50178, Phoenix, Arizona 85076
= 0101-602 431 9151

VIRTUAL REALITY LABS

2341 Ganador Court, San Luis Obispo
California 93401 = 0101-805 545 8515
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ASTOUNDING US AMIGA FACTS

1 Believe it or not, Lurch from
The Addams Family was seen
wandering around the
Pasadena Show on the day of
the launch of the A4000.
Apparently he’s a big Amiga
fan and heavily into 3D graph-
ics and animation.

2 Americans being Amer-
icans, there’s no opportunity
missed for turning a dime into ;

a dollar. How about 25 HAM This man was found lurking around
images for $70 that “your bride the A4000 launch in California.
has been waiting for'? Our

Wedding, as the disk is affectionately named, features clip art
overlays which can be added to your wedding video.

= 0101-212-978-8508 for more.

3 How about a series of eight-disk sets, which comprise five to
six megabytes of digitised Korean, Chinese and Japanese
speech organised as talking-picture dictionaries? Audio Gallery
provides just such a language service — it also has French,
German, Russian and Spanish versions to boot. A boon to any
budding linguist.

= 0101-703-820-1954 for more.

4 Because of cheaper phone call prices, the US has always
managed to have a far stronger comms following than the
United Kingdom. Portal, Internet, Compuserve and The Source
are just some of the US bulletin boards that offer contacts with
thousands of US Amiga users.

But what about a board that acts exclusively as an electronic
mail-order service for Amiga products? The Computer Shopping
Network, motto: ‘Never pay retail or mail-order prices again’ —
provides just that.

Log on 0101-615 573 8888.

5 In its bid to make serious headway into a market dominated
by the likes of IBM and Apple, Commodore US is now running a
series of aggressive advertisements in all major US magazines
and newspapers. The best headline? ‘Nothing will sell you on
Commodore multimedia like a few minutes with Apple or IBM’.

6 The biggest craze in the American Amiga community at the
moment is morphing. With Black Belt’'s /ImageMaster, GVP’s
CineMorph and ASDG’s MorphPlus (see page 45) all selling by
the bucket load, high-end picture transitions like those seen in
The Abyss and Terminator 2, are now surfacing on PD disks.
Morphs of a... erm... far more exotic and less salubrious kind,
are also starting to make an appearance.

7 American Amiga users have access to over 3,400 products
from 676 manufacturers and software companies and can
choose to join as many as 389 local user groups. Yet
Commodore US publicly states that it’s sold seven times more
machines in Europe than the States.

8 Such is the prominence of the Amiga in professional graph-
ics that Warner Brothers TV is to run a new live-action sci-fi
series, Babylon 5, which features ray-traced space combat
sequences generated entirely by Video Toasters running
NewTek’s LightWave 3D modelling software. No word yet as to
whether UK TV companies have bought the rights though.

9 The Video Toaster now has 18 user groups across the US,
with the greatest concentration, surprise surprise, in the west.
The Toaster demo tape, Revolution, has currently shipped
125,000 copies and up to 60,000 toasters have been sold to date.

10NewTek started business in a rented office in Topeka,
Kansas, with a sign in the window stating ‘Nuclear Waste
Disposal Facility’. Such is the attention to detail of the average
Topekan that not one complaint was filed with the local authori-
ties, even after a television crew turned up to interview local
passers by.

AMIGA FORMAT

ANNUAL 1993



TRILOGIC - ESTABLISHED 1984 - A NAME YOU CAN RELY ON FOR OVER 500
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AMIGA 600 NOW ONLY £279.99
AMIGA 600HD NOW £449.99

'EPIC' PACK'

WEIRD & WICKED' s ‘f;u‘t?sﬁ’ =
>
£329.99 > Inie

gl Add £39.99 for
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\ TOP QUALITY AMIGA PRODUCTS - MOST EX-STOCK.
PHONE US NOW ON 0274 -69 11 15

p=

£479.99

500
PLUS

2 meg versions

i‘Phone ’

CARTOON CLASSICS

We can supply & fit our Rom Switch complete with
1.3 rom for just £54.89 without invalidating your

warranty.

>>> 10STAR GAMES PACK - JUST £19.99 EXTRA.

LIMITED STOCKS - HURRY -
k2. FIRST COME

FIRST SERVED /

TRILOGICY)

4 MEIc\iMlGA 600HD ITI S
> RAM
RIVE > BUILT-IN DISK DRIVE PLUS
NCH 2 > 20 MEG HARD DRIVE >1MEG RAM > LEMMINGS
>BUILT IN TV MODULATOR > BUILT IN TV MODULATOR BA CK > MOUSE >CAPTAINPLANET | 7)) ooices INCLUDE VAT
ALL 6008 HAVE FREE 12 MONTHS ON- > TV MODULATOR > THE SIMPSONS Lo gl
SITEWARRANTY AMIGA 600HD >WORKBENCH 2. > DELUXE PAINT 3 Lowc XTE!
3& 5YEAR BACJ‘EEAPEEANARRANTB 2Meg version add just £39.99 WARRANTIES

Underwritten by a leading Uk
Insurance Co.

For only £44.99 your Amiga can be
covered against repairs due to
breakdown & ACCIDENTS for three
years. Covers ALL parts & labour.
Must be taken out within 30 days of
purchase.

MONITORS &

SAVE UPTO PHILIPS CM8s33mk2 COMMODORE 10845  GOLDSTAR TV
£100 OR MORE. £194.99 £239.99 MONITOR
With all AMIGAs, PRINTERS & s achEe
MONITORS, We will give you 10 > STEREO SOUND > LATEST UK MODEL £179.99
discount each vouchers worth > RGB & COMPOSITE INPUTS > 14" ANTIGLARE SCREEN > 14" SCREEN
40% off the m anufacturers RRP of >ON SITE WARRANTY > GREEN SCREEN SWITCH > FULL REMOTE CONTROL
the Top 30 games. Eg a £24.99 >LOTUS TURBO CHALLENGE > STEREO SOUND > SCART SOCKET (rgb Input)
game would cost just £14.99 x10 > OFFICIAL UK MODEL > RGB & COMPOSITE INPUTS > SUPERB PICTURE
= £100 saved. The dearer the > DUST COVER £7.99 >DUST COVER £7.99 > DUST COVER £7.99
game - the more >CONNECTING LEAD £399  >CONNECTING LEAD £399 > CONNECTING LEAD £399
you save.

A"

TV TUNER - Suitable for use with Philips & Commodore monftors. - ONLY £38.9

/

CITIZEN 120D+ BUDGET MODEL

MONO PRINTERS

ONLY

9 pin printer with 144cps draft & 25cps Near letter quality print speed. Pull

tractor & friction feeds. Three fonts . Epson & IBm emulations. *

£129.99 CITIZEN SWIFT 224D COLOUR

quality.

192cps draft, 64cps NLQ, a sim piified version of the Swift 24, similar print

CITIZEN SWIFT 9

SUPERB QUALITY FOR ONLY
9 pin printer capable of 192cps draft, 48cps NLQ printing speed. Four built-in
fonts. Friction & tractor feeds. Paper park - saves having to rem ove continous
paper when you wart to use single sheets. Low cost ribbons. 2 year warranty.
Epson & IBM Proprinter em ulations. Low noise level.

CITIZEN SWIFT 89X Wide carriage version of above

£169.99 CITIZEN SWIFT sC

£319.99

CITIZEN SWIFT 240 SUPERB NEW MODEL

CITZENPROJET INKJET  LASER QUALITY PRINT .
300dpi Laser quality 50 nozzle INK jet printer. Fast & very quiet. 360cps draft &
240 cps letter quality print speed.Three letter quality fonts + optional font cards.
HP Deskjet Plus em ulation. Optional 128k & 256k ram cards. 100 sheet

autom atic feeder. Optional tractor feed & second sheet feeder.

& ONLY

24 pin printer with 240cps draft & 80 cps letter quality print speed. Nine letter
quality fonts, 2 scalable letter quality fonts. Paper parking, push & pull tractor
feed, friction feed. Epson LQ570, NEC P20 & IBM Proprinter24xe em ulations.
Ultra low noise level, + quiet mode for even kower noise. 2 year warranty.

SUPERB QUALITY FOR ONLY
9 pin printer capable of 192cps draft, 48cps NLQ printing speed. Four
built-in fonts. Friction & tractor feeds. Paper park - saves having to remove
continous paper when you want to use single sheets. Low cost ribbons. 2
year warranty. Epson & IBM Proprinter em ulations. Low noise level.

£184.99

£264.99

letter q

/
NEW J"CITIZEN SWIFT 240C SUPERB NEW MODEL & ONLY

4 pin printer with 240cps draft & 80 cps letter quality print speed. Nine
uality fonts, 2 scalable letter quality fonts. Paper parking, push &
pull tractor feed, friction feed. Epson LQ570, NEC P20 & IBM
proprinter24xe em ulations. Ultra low noise level, + quiet m ode for even
lower noise. 2 year warranty. incredible quality colour graphics.

£284.99

£399.99

RICOH LP1200

BPAGE /MINUTE LASER PRINTER £799.99
Low price 6 page per minute, 300dpi laser printer.
ram upgrade (Windows 3 400dpi driver available). Sharp edged printing
resolution enhancment. Full A4 graphics with standard 2Meg ram. HP LaserJet
11l com patible, with PCL5 & HP GL/2 capability. 8 scalable resident fonts, 14
resident bit m apped fonts. Can print on OHP film & card upto 175gsm. Sevial &

400dpi capability with 2meg

expanded to 40k or 136K.

THE NEW CITIZEN 240 PRINTERS.

AVAILABLE IN MONO & COLOUR VERSIONS
These new printers feature im proved performance, lower noise
level, more fonts, scalable fonts, easy to use control panel & mono
of colour versions. With even clearer print quality, & enhanced
colour print quality, we have yet to see a better printer for even
twice the price. Can print on OHP film & envelopes, & the quarter
size print feature enables pages for Personal organiser to be
printed. For more com plex printing, the internal 8k buffer can be

PCs FROM ONLY £339 + VAT

LOW COST TRILOGIC 'ATLAS' PCs

286-18 Inc Mono white VGA monlitor, 1 meg ram, from £339+vat
3868x33 Inc 14" svga colour monltor, 1 meg ram, from £476+vat
386dx40 Inc 14" svga colour monitor, 1 meg ram, from £518+vat
488ex25 Inc 14" svga colour monitor, 4 meg ram, from £659+vat
486dx50 Inc 14" svga colour monitor, 4 meg ram, from £974+vat

Prices above include 1x1.44meg 3.5 disk drive, 256k VGA card, 2,
serial, printer & games ports but no hard drive.
Add £120+vat for 40meg HD or £169+vat for 85meg HD; £20per meg for
extra ram. On site warranties & all cther parts available. Eg Pc Mouse-
\ £14.00; 1Meg Windows accelerator - £129.00. etc j

EXTERNAL DISK DRIVES
ROCLITE RF382C Slimline drive £56.99
CUMANA CAX 354 3.5" DRIVE £54.99

All drives feature thru port & disable switch.

Paralle ports & 1 year on-site warranty. Low running costs.
2Meg Ram upgrade - £189.99 Toner - £79.00

Fully compatible with the Amiga & virtually all other com puters -
drivers available for Microsoft Windows too.

Printer lead just £3.99 extra with all printers.

OPC cartridge (drum) - £99.99 2nd paper feeder bin - £109.99
FREE DRIVER DISK WITH ALL CITIZEN PRINTERS
HARD DRIVES
SUPERB GVP HARD DRIVES
GVP HD8 - NO DRIVE
GVP SERIES Il HD8+ 52 Meg for A500 - now only
GVP SERIES Il HD8+ 120meg for A500 - now only £429.99
GVP SERIES |l HD8+ 240meg for A500 - now only £699.99
The HD8 series Il can accept either 1 or 2or 4, 1 meg simms, or2, 4 meg
simms.
AB30 52Meg Hard drive & 63030 Accelerator for A500
AS30 120Meg Hard drive & 88030 Accelerator for A500

£194.99
£339.99

£669.99
£769.99

The A530 Com bos feature a 68030 40MHz cpu, 1 meg ram expandable to
8megs, 68882 m aths co-processor socket, power supply, cooling fan, mini-

AS30 run at 12MIPS com pared to standard Amiga's 0.87MIPS
GVP 88882 MATHS CO-PROCESSOR KIT for AS30 COMBO £209.99

GVP SERIES Il HC8 for A1500/2000 - NO DRIVE £119.99
GVP SERIES i HC8 + 52meg for A1500/2000 - now only  £279.99
GVP SERIES I HC8 + 120meg for A1500/2000 - now only  £409.99
GVP SERIES I HC8 + 240meg for A1500/2000 - now only  £649.99

The HC 8 Series Il can accept upto 8, imeg x9 Simms in 2 meg steps.
1MEG SIMMS FOR GVP DRIVES £24.90
4MEG SIMMS FOR GVP DRIVES £89.99
GVP IMPACT EXTERNAL TWIN 51/4" HARD DRIVE CASE  £174.99

COMMODORE A580 UPGRADES

AS30 240Meg Hard drive & 68030 Accelerator for AS00 £996.96The

expansion slot, SCSI hard disk controller & hard disk as specified above. The

A580 52meg QUANTUM SCSI upgrade - easy to fit £209.99
AS580 120meg QUANTUM SCSI upgrade - easy to fit £349.99
AS580 45meg NEC SCSI upgrade - easy to fit £189.99
A580 105meg NEC SCSI upgrade - easy to fit £299.99
AS80 MEMORY CHIPS £24.99/MEG

ACCELERATORS & EMULATORS

CS POWER PC CARD FOR AMIGA 500 & 500 PLUS
KCS ABOVE without MS Dos4

£189.99
KCS POWER PC EMULATOR CARD FOR AMIGA 600 £POA
AMIGA 1500/2000 KCS ADAPTOR s £64.99
VORTEX AT ONCE PLUS 286 PC EMULATOR FOR A500  £219.99

This is a 16MHz PC card for the Amiga500,500+,1500,2000, enabling your
Amiga to run PC software. No soldering installation; VGA, EGA & CGA PC
graphics modes supported; runs as a task on the Amiga; supports hard
drives.80287 socket.

VORTEX GOLDEN GATE 386 CARD FOR 1500/2000 £449.99
The very latest PC Card for the A1500/2000, using a 386 cpu running at
25MHz. IDE drive interface, 1.44/2.88Mb FDD controlier, CGAEGANGA &
Hercules em ulation, 80387 socket etc. Runs as a task, runs Windows 3 in
386 Mode. Holds upto 16Mb ram - 4Mb can be used by Amiga.

MORE GVP HARDWARE

GVP PC286 18MHz EMULATOR for Series H Hard drives £229..99

This is a plug-in module for the GVP HD8 Series |1 hard drives. As it fits inside

the GVP, there is no risk of voiding the com puter warranty aas with other
internally fitting emulators. Runs most PC software inc Windows, & supports
EGANGA/CGA, & Hercules graphics. uses the A500s internal drive to read/
write MSDos disks (720k). 80287 socket.
G-FORCE 030-25MHz Accelerator for A1500/2000. 1m ram
G-FORCE 030-40MHz Accelerator for A1500/2000. 4m ram
G-FORCE 040-33MHz Accelerator for A1500/2000. 4m ram
GVP SIMM-32 32bit 1meg 60ns simm for A530 & G-Force
GVP SIMM-32 32bkt 1Tmeg 40ns simm for A530 & G-Force
GVP SIMM-32 22blt 4meg 60ns simm for A530 & G-Force
V24 24BIT PROFESSIONAL VIDEO CARD for A3000 £1379.99
AMIGA 1500/2000 V24 Adaptor £44.99
The IV24 features: 24bit = 16 Million colours; separate RGB & Com posite
Genlocks; Real time fram e grabber; Flicker eliminator - gives A1500/2000

£569.99
£799.99
£1569.99
£55.98
£154.99
£164.99

ACE t50.99

for oid PC drives. (Cables & power supply required)

"CUMANA COM351 ST508 DRIVE INTERF, %
\que 1/2 meg ram & battery backed clock, plus ST506 hard drive interface

the added bonus of a buitt in flicker fixer; Simutaneous RGB,

|com posite & S-VHS outputs - makes video recording easy; Picture in picture

=

display; Arexx supported. Full software contrl. Includes special IV24
versions of Scala, Caligari & Macropaint software.

©TRILOGK 1992 EAOE Prices charged are those current on the day you order - occasionally, some may have change either way since this advertisement was completed (253 /92)

ORDERS FROM PLCs, LOCAL GOVERNMENT & EDUCATIONAL ESTABLISHMENTS WELCOME.

4
~

Using more than one external drive ? - you need our External Drive
power unit - see opposite page for details.

MEMORY UPGRADES
AMIGA 500 PLUS 1MEG MEMORY UPGRADE £39.99

Just plugs in. No soldering.Warranty unaffected.

A500/ 500+ 1/2meg upgrade without clock £21.99

A500/ 500+ 1/2meg upgrade with clock & battery £24.99
Just plugs in. No soldering.Warranty unaffected.

AMIGA 600 1Tmeg de + clock (| £27.99

AMIGA 600 1meg upgrade + clock

complete- now only £44.99
Just plugs in. No soldering. Warranty unaffected.

AS500/ 500+ EXTERNAL MEMORY UPGRADES

SUPRA RAM 8Meg - 1Meg fitted £99.99

SUPRA RAM 8Meg - 2Meg fitted £139.99

SUPRA RAM 8Meg - 4Meg fitted £199.99

SUPRA RAM 8Meg - 8Meg fitted £299.99

1.5 MEG A500 UPGRADE fully populated NOWONLY  £69.99

AMIGA 1500/2000 8 MEG MEMORY CARD £79.99
USES 1MEG *9 SIMMS £24.99 EACH

PRINTER & MONITOR LEADS

AMP1 1.8m LONG PARALLEL PRINTER LEAD

AMP2 3m LONG PARALLEL PRINTER LEAD

AMP3 5m LONG PARALLEL PRINTER LEAD

MF1 2SWAY MALE  EMALE LEAD 2m LONG

MM1 25WAY MALE -‘MALE LEAD 2m LONG

MM2 36W MALE -MALE LEAD 2m LONG

PRINTER SHARER 2 WAY INC LEAD

2 PIECE UNIVERSLA PLASTIC PRINTER STAND
UNIVERSAL METAL PRINTER STAND & PAPER HOLDER
1ACROSS s/adhesive LABELS approx 3.5"x1.5 1000 for
CONTINUOUS sogm PAPER 11"x8.5" box of 200 Ofor H
RIBBON RE-INKING SPRAY - Jet black - saves £££s £11.99
MONO RIBBONS £4.99 each for: CITIZEN 120D/SWIFT 9/24/224/124;
STARLC10/20/L.C15/24-10/NB24/10/NX1000; AMSTRAD DMP2000/
3000/31 50/4000/PCW8256; BROTHER HR1/M1009/M1224;
COMMODORE MPS801/803; OKI 182/192/320/32; 1PANASONIC
KXP1081/1080; SHINWA CP80; EPSON MX/FX/RX80/100

ORIGINAL COLOUR RIBBONS ALL AT £15.98
for: SWIFT 9/24/224 LC10/LC20/ LC200/L.C24-200. (State which)
TAILORED PVC PRINTER DUST COVERS £7.98. For popular
Citizen & Star printers - please state printer when ordering.

AL1 FOR TVs WITH SCART SOCKET (Not for VCRs) £13.99
including Sony, Philips, Ferguson, Hitachi, Toshiba, Mitsubishi etc

AL2 for Ferguson Mc01/McOYMcOSwith 8 pin Din socket  £12.99
AL4 for Hitachi/Granada sets with 7pin Din RGB Input £1299
ALS for Amstrad CPC484/6128 monltor (with no sound) £12.99
AL8B for new Amstrad CPC stereo monkor £12.99
AL7 for 10848 monitor with 8 pin Din socket £14.99
AL7P for 1083/1084s/8833 with Spin D socket £14.99
AL11 with 9 pin D plug for multisync monhors £1299
AL12 with 15 pin 3row socket for multisync monitors £13.99
AL13 with 15pin 3 row plug for multisync monitors £13.99
FLICKER FIXER LEAD - 9 plug to 15way 3 row plug £13.99
MODULATOR EXTENSION LEAD eliminates overhang £10.99
MONITOR PLINTH 1 fits over Amiga & supports monltor £23.99
MONITOR PLINTH 2 as above plus sheif under monitor £33.99
DELUXE MONITOR STATION fits over Amiga £49.99

includes m onitor/computer 1 piece PVC dust cover, mouse mat &
joystick/mouse extension sockets. Both plinths have cut out for drive
access & holes for mouse/joystick extension sockets.
Monitor Station has cut out for hard drive as well.
MOUSE & JOYSTICK EXTENSION KIT FORPLINTH1&2  £7.99 pair
WNH’OR TILT/SWIVEL BASE for upto 14" monltors or TVs mzy
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UNIT 1 DESKTOP VIDEO PERIPHERALS & DISPLAY ENHANCERS
253 NEW WORKS RD,
BRADFORD ROCGEN PLUS
UK A superb value Genlock with overlay & fader controis + RGB pass thru.
BD12_oqQP HANDY SCANNER £99.99
SALES In our experience, hulbyiavthestBMhandmnmnmmmbuckot 400dpi, 64 level grey

Scale +

027469 11 15

FAX 0274 60 01 SO

ROC KEY Chroma keying unit
The ideal partner for the RocGen Plus. This add-on 'Keying' unit enables professional effects such
Chroma keying, luma keying, Key through, Graphics overlay, key window efc N

£229.99

ACCESS, VLA, | IiTon Romboier.  £872 Forveowhondighen coour yna withVideigh
o 4 or use wi ig r signals wi igiview
SWITCH, DELTA | surerric ....... et £499.99 Frame grabber, colour digitiser & geniock in one unit.
CONNECT COLOURPIC .. e £419.99 Frame grabber & colour digitiser in one unit
RENDALE 8802 GENLOCK ........ £144.99 Low cost hispec budget genlock.
AMERICAN RENDALE SUPER 8802 SVHS ... £498.99 Semiprofessional SVHS Genlock - excelent value.
Foreground & background modes; Super VHS input & output; Composite video input & output, hardware
EXPRESS controlled fades; cross fade Amiga to video; fade o black; several powerful ‘wipes'.
G2 VIDEOCENTRE PLUS £1049.99 Semipro SVHS Genlock, with fades & wipes etc.
OPALVISION 24bit Video system mwc«:mmwmowpmaowprma bit graphics
FAgwgme M\lm packages + ng of Kame the first 24 bit ga
5 e 99 External quphbl enhancer forall Amigas.
m GT 6000 COLOUR SCANNER um.w Professional quality Flat bed colour scanner capable of
ORDERING IS EASY %1&7Mimeobur:.of256l«mgaegs scale. at 300dpi resolution.
1) Order by phone using your MEDIASTATION .- Comprises DIGIVIEW GOLD video digiiser (the best
credit charge, or debk card. for use with a camera) + DIGIPAINT 3 + ELAN PERFORMER. J
2)0r&!byM'al-:endlnqchoquo FLI:KAERFIEEVDEOV | £229.9% Fits inside your A500,500+ 1500 or 2000 & efim inates
bankers draft or postal orders ann?ymg flicker. Latest im proved version. x . ) >
made payable to TRILOGIC. Requires VGAor Muhsync monttor. Compaﬁbb with ALL Amiga video m odes.
3) Please add part postage & * Overscan ¢ full screen di: * No visible scan lines. y
packing of £1.00 to small orders COLOUR NIT R FFv2&DC patb&e 14' Hires 0.28mm Dot pitch £229.99 )

under £100 or £2.00 to small
orders over £100.

Minimum p&p on heavy tems eg
Disk drives, Sterec systems etc -
£3.50 (Parceipost)

48Hv delivery any order +£3.50.
Overnight carrier +£5.50. (May
take longer for outlying, rem oter
areas, Uk Mainland only).

Our unique 5 port
sockets for i

Satt adjusted lavol eovmol. connedng‘ lead supplied. Fully
Datar;:yt ds:r:/v:ey m:ffbﬁ'f go A o FP'* Il popular sai software.
; Fully compatible with all Amiga Midi software, & REE STEREO SKMPLING SOETWARE wih

bject to goods being i most keyboards. varlable sample rate (upto 45000 sampies per
35.,, ro::zived b’;.rb?ﬂ’\gmaos;:‘ck kS NOW ONLY £24.98 second in mono, 23000 sampler per second in
Goods remain our property until ExtraMidilead 1.2m  £1.99 stereo), variable replay speed, & edking commands
paid for in full Extra Midi lead 3m £3.99 NOW ONLY £34.99

NB. Credit card orders subject to

5 PORT PRO-MIDI INTERFACE

sockets plus two additional switchable Out or Thru
ingenious versatility. So you can have 1
in,1out &3thru,or 1in, 1 thru &3 out, or 1in, 2

SPECIAL TRILOGIC PRODUCTS

STEREO SAMPLER 2
Our Superb sounding STEREO SAMPLER 2 uses an
expensive state of the art A/D chip which samples so
fast, it captures every detall of the sound. Easily

Midi interface has In, Out &Thru

2% surcharge. Not applicable to
Switch, Delta, Connect or other
bank DEBIT cards.)

EXPORT ORDERS WELCOME
Deduct 17.5% vat, contact us for

SUPERFI 2 STEREO SYSTEM - HI Fl QUALITY.
We've looked high & low for aPOWERFUL, TOP QUALITY Stereo speaker system for use with
Computers, keyboards, Stereo VCRs, Satefite Systems & Wakmans. Now weVe found one - it is a20
walt per channel dl'ecﬂy mains powered, 3 way speaker system. it hasBass, treble & volume controls

carriage charges. We export daily Sicomes wa
to most countries. Payment in

ALSO AVAILABLE - ZYFI STEREO SVSTN Improved model - only £32.99

leads F : 32Hz - 20KHZ. ONLY £54.99

Sterling only please.

Our Keyboard operated Two way Rom switch enables

you 1o use either of 2 Workbench roms. To
switch over, just hold down ControVAmiga/
Amiga keys until you hear a bleep. (Release
them bofomihebleepto ‘warm start' with

AMIGA ROM SWITCH @

ULTIMATE PRO ANALOGUE
JOYSTICK
Superb low cost smooth action Analogue joystick

with fire button on the end, plus presttable X & Y
trimmers, Microswitch fire buttons; autofire (not all
games support autofire) Ideal brfhgm smuhtofs

fited

the current rom. Fits A500/500+/1

SIMPLE TO FIT - NO SOLDERING.
Only £27.99 (excl roms)

Fitting invalidates computer warranty uniess

Ploaap state which you have Amiga when

by us. Fitting charge £15.00

etc (Not all games support
Only £19.99

£12.99
* Has sockets for mouse & joystick.
* Push button selects mouse or joystick.
* Uses no power unlike other types.
* Compatible with many dongles.
* Saves wear & tear on mouss port.

NAKSHA MOUSE .

MEGA STAR HEAVY DUTY JOYSTICK £26.99

ROM SHARER &1.3 ROM
ROM SHARER & 2.01 ROM

KICKSTART 1.3 ROM.

KICKSTART 2 ROM .. AMIGA REPAIR SERVICE
opm‘:'lou "‘::"T: .?.‘ﬂms.' £20.99 OFFICIALWKBNCH 2 UPGRADE KIT £79.99  Fixad price repaics - Amiga 500/500+
ncludes hoide FATTERAGNUS 8372A......... £39.99 4499 inc parts & labour. (Excludes
BUDGET REPLACEMENT MOUSE ~ £14.99 SUPER DENISE £39.89  drive, psu & keyboard mechanical
SQUICK MOUSE™ ... £15.99 GARY e pon) £09  fauks)
CDTV KEYBOARD £49.99 8520A rive & printer
CD TV TRACKBALL C £69.99 1MEG x 9 SIMMS £24.99 BH'?LVSI ;8:}’0013 ?522:?5
GRAVIS MOUSE STICK .......... £65.99 4MEG x 9 SIMMS . £89.99
DELTA 3A ANALOGUEJOYSTICK  £14.89 256Kx4 DRAMS for ASS0 etc /mog 250§ Smplos take ot en Extencec -
PRO QUALITY ANALOGUE JOYSTICK £19.89 A520 MODULATOR £29,69. | WaTTAnty.on your computer, mcastor
ZIPSTICK AUTOFIRE ............. c13%9 AMIGA INTERNAL DRIVE ... NOW £59.99 OF Printer, within 30 days of

MAINS SUPPRESSOR BLOCK 4WAY £1299

SPEEDKING AUTOFIRE £11.99 UPRATED A500 POWER PACK £44.99
OPTICAL MOUSE £37.99 EXTERNAL DRIVE POWERSUPPLY  £29.99 ’Pm9 ;Wﬂg-t Com puters
MOUSE MAT .... £3.99 This new product powers up 1o 3 extemal Amiga | = g::;s. sended
MOUSE HOLDER £1.99 floppy disk drives. By relieving the Amiga power 212"y ?ﬂoz'y 499, veax
JOYSTICK EXTENSION LEAD (3m)  £249 supply of this burden, you wil increasa i A0ty only £69.59,

Q: ANALOG JOYSTICK CONVERTER £7.99 refiability considerably. Just plugs straightin.  ®nauire for ems.

SPECIAL PRICES
£54.
64, 99

SPARES , ACCESSORIES & MISC

- £29.99
. ONLY £39.99

purchase, & ALL repair bills - from
breakdowns & ACCIDENTSs (eg

DISKS & DISK BOXES
ANTISTATIC, LOCKABLE, WITH

PRINTER PORT EXPANDERS
FOR USE WITH PRINTERS, SAMPLERS, VIDEO DIGITISERS, SCANNERS ETC

TDK BRANDED inc labeis in Plastic storage
box - pac €8,

These pact fully boxes enable you to connect upto four
VID perip o your p The onmounhuethoametypeumo
T“F“;E_? ';DO‘)'( D ERS. C 's printer 80 your J plug straight in. A connecting lead

20 SIZE FLIP TOP B % JEL worth £10.99 - -2m or 300mm long (state which) is supplied free, to link the Expander 10 the
40/50 SIZE LOCKABLE BOX .... £6.99 computer. All 25 ions are g total isolation of all connected devices.
80 SIZE LOCKABLE BOX 4 2way - £24.99 3way - gz7 99 4way - £29.99
100 SIZE LOCKABLE BO;
poT oo STGLE TWO WAV SCARTSWITCH o120

This compact switch box converts most Tvs & Tv monitors o DUAL SCART INPUT. Thus
you can connect your Amiga & your VICR to the one scart socket on your Tv. A push

Mon Fri 8am-6pm, Sat 8am - 4pm. SUN 10-4
We're easy to find, just 1.5miles from the Me2

Bradford, uj l.aﬁerabout 1.5 miles & just
or us on left opposite a PO mail

62. Easy parking Leave

BACKUP UTILITIES
X COPY PRO
Latest version - eomple\a with Q/cbno

CYCLONE ADAPTOR £12.99

AMI SUPERCARD £34.99
—(Bequires anextermnaldrive) ___
OTHER DISK UTILITIES

ACTION REPLAY FOR ASQ0 ...... £57.99
ACTION REPLAY FOR 2000 ....... £67.99
NB. Making backups without the permisiion
of the copyright holder is ilegal.

BETTER MATHS (12-16) ..
BETTER SPELLING (8+)
COMPENDIUM 6
DATAWORD ...
DINOSAUR DISCOVERY KIT
FIRST SHAPES (3-8)
FIRST LETERS & WORDS (3-8) £1299
FUN SCHOOL4 RANGE ..........

FRENCH MISTRESS NEW
GERMAN MASTER
[TALIAN TUTOR ...
JUNIOR TYPIST (5-12) .
KID'S TYPE
KID TALK ...
LETS SPELL SERIES
LINKWORD LANGUAGES
MAGIC STORY BOOK .
MAGIC MATHS .........
MATHS TALK (5-13YRS;
MATHS TALK FRACTION
MATHS MANIA ...
MATHS ADVENTURE
MAVIS BEACON TYPING
MICRO MATHS ...
MICRO FRENCH
MICRO ENGLISH
MICRO GERMAN
MEGA MATHS ...
MONEY MATTERS (4-7YRS
PAINT ME A STORY (3-10)
PLANETS .............
PUZZLE BOOKS 142 .
RHYMING NOTEBOOK
SPELL BOOK
SPANISH TUT
TARGET MATHS (4+

TOP 30 GAMES
BIRD'S OF PREY ..

BOARD GENIUS ... £20.99
CHAMPIONSHIP MANGERS .... £18.99
CARL LEWIS CHALLENGES ..... £18.99
CRAZY CARS Il £18.99

CIVILISATION ...
EYE OF THE BEHOLDER
FINAL FLIGHT ..
FLIGHT COMMAND .
FOOTBALL CRAZY ..
GRAHAM TAYLORS SOCCER
GLOBAL EFFECT
GUY SPY
HAGAR THE HORRIBLE
INTERNATL SPORTS CHALL .
JOHN BARNES FOOTBALL
KNIGHTS OF THE SKY
MAN UTD IN EUROPE
M1 TANK PLATOON
MEGATRAVELLERS Il
MEGAFORTESS

OMAR SHARIFS
THE PERFECT GENERAL ..
PACIFIC ISLANDS TEAM YKEE
PLAN 9 FROM OUTER SPACE .
PROTENNIS TOUR
PUSHOVER ............
SENSIBLE SOCCER
SILENT SERVICE .

Z00L ...

BOOKS & VIDEOS

* DISK INCLUDED WITH THESE BOOKS
AMIGA FOR BEGINNERS ........ £14.99

AMIGA BASIC INSIDE & OUT ..
C FOR BEGINNERS .
DISK DRIVES INSIDE
DOS INSIDE & OUT
DESKTOP VIDEO ..
GRAPHICS INSIDE & OUT
IMAGINE COMPANION ...
LITTLE BLUE WKBENCH BK ...
MAKIN MUSIC ON THE AMIGA
MAPPING THEAMIGA ............

62 at junction 26, take A638 to

gstthepark tum left once over a railway bndge After 1/

ALL SOFTWARE UK SOURCED
ADVANTAGE . .
AMI ALIGNMENT

AMOS 3D ..

AUDIOMASTER 4.
AUDIO ENGINEER
BARS & PIPES ..
BBC EMULATOR

CASH BOOK CONTRLR .
INCLUDING FINAL AC/S
CROSS DOS V5 inc PC emulator £29.99
DAY BY DAY ........
DELUXE PAINT 4.1
DELUXE MUSKC ...
DELUXEVIDEO 3.
DEVPAC 3 - new version .
DG CALC .............
DIRECTORY OPUS .
DISK MASTER.
DISK MASTER 2
DR Ts TIGER CUB

EASY AMOS .
EXCELLENCE

FLOW v3.0..
GB ROUTE PLUS
GALLERY - NEW ...........
GOLD DISK OFFICE 2
HIGH SPEED PASCAL ...
HISOFT BASIC PROFESS .
HOME ACCOUNTS 2

INTROCAD PLUS
KINDWORDS 3 ...
LATTICE CV5/SASC.
MACRO 68000 ASSEMBLER
MAILSHOT PLUS
MAXIPLAN V4
MEDIA SHOW
MEGAMIX MASTER NEW.
L 1K 2 o] —UN—
MUSIC Xv1.1 BARGAIN .
MUSIC X JUNIOR
PAGESTEAM 22.
PAGE SETTER 2.
PEN PAL
PERSON.
PERSONAL FINANCE MANG
PROFESSIONAL CALC
PRODATA
PROFESSIONAL DRAW V3
PROFESSIONAL PAGE 3
PROTEXT v5.52.
PROWRITEv 3.2.
QUARTERBACK ..
QUARTERBACK TOOLS
QUARTET
REAL 3D BEGINNERS
SAXON PUBLISHER ...
SCALA 500
SCALA PROFESSIONAL
SCULPT DXL ...........

SCULP ANIMATE 4D JNR .

XCAD 2000
3D PROFESSIONA

USING AREXX ON THE AMIGA
USING DELUXE PAINT . .
USING IMAGINE 2 ...
USER INTERFACE MANUAL
HARDWARE REF MANUAL ..
ROM KERNEL REF MANUA!
AVAILABLE EACH ...................
VIDIA PAGESTREAM GUIDE ..
VIDEOS .ALL £14.99 each
HOT ROD YOUR AMIGA - covers adding
peripherals to your Amiga.
AMIGA PRIMER - covers what beginners
should know about A500/2000 & 3000.
AMIGA GRAPHICS - learn about creating
graphic art
ANIMATION VIDEO Vois 1 & 2.
Useful demo videos showing anim ation

UNBRANDED inc labels button switch selects input one or input two - ie VCR or computer. RGB, Audio & Video techniques. 8833 /1084 MONITOR .
3.5' DRIVE HEAD CLEAI inputs are switched. Also suitable for connecting satellite receivers (VCR can then record DESKTOP VIDEO Voli Leam the inside SWIFT 9, LC200 PRINT!
Use regularly for greater reliabiiity ) direct from satslite), whilst watching tv or sasiite. o Qcy on Amiga deskiop video. / SWILT SuiCaro00

Jl___ DUSTCOVERS

'SEAL n TYPE' TYPE THRU

KEYBOARD SKI
Don't risk spiilages - they're guaranteed
to ‘write off' your Amiga.
‘Waterproof & moulded to fit snugly over
each key, but flexible enough to type thru.
AMIGA 500, 500+, 1500,2000 ..... £1299
State which when ordering please.

ANTISTATIC DUST COVERS
AMIGA 500 & 500 Plus . 3

3.5' EXTERNAL DRIVE .
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European unity is here, in one sense: all

Europe loves the Amiga. Stuart Dinsey

surveys the European Amiga scene...

Unco
marke

NO ONE ARGUES any more: the Amiga is
the dominant home computer across the whole
of Europe and. in truth, it’s been that way for
quite some time.

The machine that first arrived in spring
1986 is now better known than the Commo-
dore brand itself across much of the continent.
Sure, things are going to get tougher during
1993, but at least 3.5 million of the things have
been sold across Europe since launch — that’s
over 75 per cent of the world total — with 2.5
million going into UK and German homes
alone. Not bad, considering that the first
Amiga, the 1000, cost £1,475 for a single-
drive machine and was pitched at
graphics/animation, general business, educa-
tion and music.

Yep, here was one of the biggest home com-
puter companies in the world, with a dominant
position in the games market, getting all snotty
and trying to be a ‘real’ computer company.
Never mind that the world of serious com-
puting was already chock-full of different
proprietary systems struggling to beat the ris-
ing IBM PC standard — Commodore wanted to
sell to grey suits.

One year on, Commodore had a re-think.
Sales had been poor everywhere except in
Germany; in the UK just 13,000 units had
shifted; and, most dangerously, software pub-
lishers had been wooed on to Atari’s new

The Amiga has friends
in many places — all
over Europe, really,

from Lisbon to
Helsinki.

1987-1992

AMIGA 500/600 — UK SALES

PERIOD AMIGAS SOLD
July 1987—-June 1988 40,000

July 1988—June 1989 160,000

July 1989—June 1990 200,000

July 1990—June 1991 250,000

July 1991—-June 1992 300,000

July 1992—June 1993 (projected) 300,000
TOTAL SALES (projected) by June '93 1,250,000

Note: The total UK sales figure above is for Amiga 500 and 600
models only. Various higher configuration Amigas have also
been sold by Commodore since the brand was first launched in
May 1986. Overall Amiga sales are estimated at around 1.2 mil-
lion units, and should be around 1.4 million by June 1993.

flagship system — the ST. So the A500 arrived,
getting its Euro-unveiling in Germany, which
would remain the Amiga’s strongest market
for the next five years. Germans, always keen
on high-end machines, loved this new afford-
able system that could do very professional
things. The UK? Well, we loved the games we
could play on the thing.

A new UK boss called Steve Franklin
arrived for Commodore around the same time
as the A500, and set about convincing games
publishers to support the thing. He called in
favours, commissioned software investment,
bashed a few heads. These days, he’s given up
the MD’s seat, but he’s a got a new job with
CDTV - calling in favours, commissioning
software investment, bashing a few heads.

After some ground-breaking games from
the likes of Psygnosis and Electronic Arts, the
machine soon emerged as the games machine
— everything big arrived on this system first,
and looked and played best on it too.

Things are a little different around Europe
these days, with the arrival of Sega and Nin-
tendo’s machines and tough software licensing

rules. There’s also high-spec games-playing
PCs and the greatly improved technical abili-
ties of CD systems. Rife software piracy —
virtually wiping out games sales in some coun-
tries — doesn’t help either. But the Amiga ain’t
giving in — the Amiga 600 is testament to that.
It boasts improved features like better reliabil-
ity, improved ergonomics, and, of course, a
lower price.

The Amiga has always been pitched as the
best machine for games, the one to aspire to.
This still works to a degree, but Commodore
knows it has competition and to have stuck
with a too-high price would have been suicide
against all the cash that Nintendo and Sega are
lavishing on TV ads.

The future of the Amiga is, quite simply,
as a home machine with good games plus a
heap of other capabilities. In the UK, Commo-
dore is steering clear of an all-in fight with
consoles, aiming at the older user who wants
to get more out of the machine. That means no
more sexy ads with a games wiz spinning in
his chair to Zoe’s Sunshine on a Rainy Day.

Continued on page 54
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AMIGA DEVELOPERS

FRANCE

TITUS

MEUDON-LA-FORET, PARIS
Built quite a reputation for itself since the
original Crazy Cars a while back — recent suc-
cesses have been Sonic-alike Titus the Fox
and, of course, Crazy Cars Ill.

INFOGRAMES

VILLE URBANNE, LYON
Has consistently struggled to keep up any
momentum in the UK. Hits have included
North & South and Tintin on the Moon.
Recent stuff includes Alone in the Dark —
complete with animated 3D characters — plus
Shadow of the Comet, the first game from
The Call of Cthulhu range.

LORICIEL

PARIS
Thoughts have turned very much to its con-
sole products and CD-ROM of late, but the
Amiga hasn’t been ditched just yet. Most suc-
cessful titles to date are Panza Kick Boxing
and Tennis Cup.

VE
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AMIGA EUROPE

DELPHINE

PARIS
Titles like Another World and Cruise for a
Corpse have set Delphine apart from many of
its rivals and earned it respect around the
world — not to mention the rest of Europe. But
during 1992 it lost both its general manager
and the design team responsible for Another
World to Virgin.

COKTEL VISION
PARIS
Publisher of typically French - that is to say,
lavish but odd - titles, Coktel’s current batch
of releases includes Inca, Gobliiins 2 and
Ween — The Prophecy.

UBISOFT

MONTREUIL, PARIS
One of the big names and a distinctly cos-
mopolitan lot, UBI now has offices in London,
San Francisco, Mulheim and Tokyo. lis
releases for the second half of '92 included
Bat 2 and Spellcraft — Aspects of Valor.

GERMANY

FACTOR 5

COLOGNE
A relatively little known developer, Factor 5
made a name for itself by converting Hudson-
soft’'s PC Engine flagship, Bonk’s Adventure,
on to the Amiga.

ATTIC

STUTTGART
Has come downstairs into the front room and
scored great success in Germany with its
computer game version of the successful
board game Das Schwarze Auge (The Dark
World). This has since been signed up for the
UK by US Gold.

STARBYTE

BOCHUM
Corporate-type goings-on within the com-
pany have possibly held back the firm in
recent months, but latest releases include
Rebel Racer, Traps 'n’ Treasures, Warrior of
Darkness and Hannibal. None of these has
managed to match the success of Rolling
Ronny — which was released in the UK via
Virgin during 1991.

SOFTWARE2000

PLON
Producer of one of Germany’s biggest hits of
1992 — Bundesliga Manager Professional — a
football management game which sold in
quite extraordinary quantities and was re-
named The Manager by US Gold when it was
released in the UK.

RAINBOW ARTS
DUSSELDORF
In recent years things seem to have gone
very quiet, but Rainbow Arts made a name for
itself with the two Turricans and X-Out a
couple of years back.

ITALY

SIMULMONDO

BOLOGNA
Italy’s biggest software publisher, but very lit-
tle known outside home territory except for a
foray into footie. Recent titles like Dylan Dog
— The Murderers (based on a comic hero), F1
Manager and Mille Miglia (literally ‘A
Thousand Miles’, based on a 1930s car race)
haven’t done much outside home territory.

GENIAS

BOLOGNA
Released a game called World Cup ’90,
incredibly, during the World Cup, which was
only available on mail order. Recently did a
C64 conversion of Chuck Rock for Core.

HUNGARY

ARTGAME

BUDAPEST
Hungary’s finest (and loneliest); developed
Abandoned Places, an RPG released in early
’92 which won some good reviews. Unfortu-
nately, it was handled in the UK by Electronic
Zoo, which went bust soon after release.

DENMARK

E SILVER ROCK
COPENHAGEN

Had a Danish number one with a game called

Hugo a couple of years ago. The fellow fea-

tures on a TV show being hawked around

Europe, and a revamped version of the game

could appear in 1993.

SWITZERLAND

[ LINEL

APENZELL
Famous for being Switzerland’s only games
house. Success for Linel has always been
thin on the ground. Most recent release was
Traders — a cartoon-style Sim City clone.

FINLAND

m TERRAMARQUE
HELSINKI

A new firm specialising in non-violent Amiga

games. Galactic was launched in mid-1992

after 18 months of development, but Amiga

owners were too busy Kkilling things on

screen to notice.

. COMMODORE
[ SUBSIDIARIES

AUSTRIA

Commodore Computer
Gesellschaft, Vienna
BELGIUM

Commodore Computer N.V.,
St.Stevens-Woluwe
DENMARK

Commodore Data, Glostrup
FRANCE

Commodore France, Massy Cedex
GERMANY

Commodore Buromaschinen,
Frankfurt

HOLLAND

Commodore B.V., Amsterdam
ITALY

Commodore Italiana, Milan
NORWAY

Commodore Norge, Oslo
PORTUGAL

Commodore Portuguesa
Electronica, Lisbon

SPAIN

Commodore S.A., Madrid
SWEDEN

Commodore A.B., Spanga
SWITZERLAND
Commodore (Schweiz), Aesch
UK

Commodore Business Machines,
Maidenhead
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