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To all whony it may corcern:

Be it known that I, GEORGE P.DUNCAN, of
Chicago, in the county of Cook and State of
I1linois, have invented certain new and use-
ful Improvements in Advertising Playing-
Cards, of which the following is a full, clear,
and exact description, reference being had
totheacecompanying drawings, forming a part
of this specification, in which corresponding
letters of reference in the different figures in-
dicate like parts.

The object of my invention is to produce a
game of cards especially designed for adver-
tising purposes, said game comprising a pack
of cards made up of a number of suits or
books, each of which is composed of a prede-
termined number of cards bearing the same
matter, but differently arranged, in addition
to special matter common to all and a single
card bearing onlysaid special matter common
to the other cards, said special cavd upon
which the special matter is prominently dis-
played possessing a different value from that
of the other cards of the suit and the play-
ing thereof being controlled by special rules,
all of which is hereinafter more particularly
described, and definitely pointed ount in the
claims. .

In the drawings, I'igure 1 is a face view
representing five cards forming a suit or book,
and Fig. 2 is a like view showing a second
suit.

Referring to the drawings, o represents a
card of a given suit, upon which is printed
the name of a company, the name of a thing
to be advertised—such, for cxample, as *‘ La-
dies’ gloves "—words indicating quality or
character, such as ‘“ Best made,” and words
imparting further information, such as “ All
shades.” In the second, third, and fourth
cards b, ¢, and d, respectively, it will be seen
that the same matter appears, but differently
arranged, so that some one item upon each
card will form a heading for one of the other
cards of the suit. Thus *“ Ladies’ gloves,’
which forms the second item upon the first
card, constitutes the heading for the second,
‘“Best made” in the body of the first card
forms the heading for the third, and soon in
relation to the four cards indicated, which
constitute what I term the ““ active eards” of
the suit or book. A speeial card e, hearing

any arbitrary legend or design—such, for ex-
ample, as the fanciful word ¢ Knoall,”—
whichislikewise printed in agiven place upon
all of the other cards of the suit—constitutes
the fifth card and serves tocomplete the book.

In Fig. 21 haveshown a second suit or book
of five cards. Upon each of the first four
5 g, I, and 1, isrepresented four items—viz.,
the name of a proprietor, thename of a thing
advertised, and special information concern-
ing it each of said four cards having a dis-
tinet heading taken from the body of the oth-
ers. The fifth or special card j of the suit
bears upon its face the representation of a
ball-bearing and the word ‘Trade- mark,”
which is also found in miniature and in the
same relative position upon the other four
cards of the suit.

While I prefer to use four, I do not confine
myself to any specific number of the ac-
tive cards of the suit; but in ease the num-
ber of said cards is changed the number of
items thereon should be varied to correspond,
so that the heading for each card may be
taken from one of the items upon the other
cards of the suit.

The number of books may differ; but I pre-
fer to use ten books of five cards each. The
special cards of each book have a conditional
value equal to that of all of the active cards
of the suit; but the former cannot be used to
call from and its potency is only effective af-
ter the failure of a player holding the active
cards of its snit to call it out, as hereinafter
stated.

The game may be played as follows: The
cards are first ““shuffled” in the usual way
and dealt successively one by one to the sev-
eral players until cach is in receipt of five
cards. Theremaining cards of the pack are
then laid upon the table face downward.
The player tothe left of the dealer then ealls
from the body of one of his active cards from
any of the other players for a ecard of that
suit having at its head the item called for.
I1f suceessful; he calls again, and so continues
until he fails, when he is required to draw a
card from the pack. Should it prove to be
the one called for, he can call again, and so
continue until he fails, when the next player
has the right to call.

Whenevera player secures all of the active
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cards of a book, he is privileged to call for
the special card of that book; but in case of
failure the one holding that card may when
his turn comes call for all of the remaining
cards of that book.

Should a player at any time hold only spe-
cial cards, he may draw from the pack. The
one receiving the largest number of books is
entitled to be declared the winner.

From the foregoing it will be seen that the
element of chance in the game is greatly in-
creased by the use of the special cards, while
the interest is correspondingly enhanced.
Moreover, it affords an opportunity for an
advertiser to give especial prominence to the
advertisement of any specific feature—such,
for example, as a trade-mark, portrait of an
advertiser, or special design or legend.

The representation upon the active cards
of the special matter shown upon the special
card of any given suit serves as a ready
means for identifying that suit, and at the
same time tends to fix in the mind of the
player the prominent characteristic of that
special matter.

In the illustrations shown in the drawings
I have indicated a trade-mark in each in-
stance; but it is obvious that any distinctive
feature that may serve as an advertisement
may be used instead, and I do not confine
myself to the use of a trade-mark exelusively, |

675,885

but have only shown it as a feature that
would be most commonly employed.

Having thus described my invention, I
claim—

A pack of playing-cards of the class de-
seribed, comprising a plurality of suits, each
suit consisting essentially of a special eard
bearing upon its face distinetive matter only,
such as a sign or symbol adapted to form a
trade-mark, said special card possessing an
arbitrary value with respect to the others of
its suit, in combination with a predetermined
number of active cards containing the name
of an advertiser, a subject-matteradvertised,
separate statements concerning said subject-
matter, said items being so arranged respec-
tively upon the several active cards that a
different one may form a heading for each of
said active cards, whereby the entire suit
may be identified by the matter peculiar to
the speecial card, the characteristies of the
latter fixed in the mind of the player, and
the complexity of the game increased, sub-
stantially as described.

In testimony whereof I have signed this
specification, in the presence of two subserib-
ing witnesses, this 23d day of June, 1900.

GEORGE . DUNCAN.

Witnesses:

D. 1I. FLETCHER,
ROBERT CATHERWOOD.
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